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Newport  Media  is  proud  to  announce 
&  New  Editions  that  total  130,000  circulation, 
bringing  our  weekly  total  upwards  of  2.3  Million  homes. 

Impressed?..  So  are  our  advertisers  and  over  300,000  new  readers  throughout 
the  New  York  and  New  Jersey  regions.  Neighborhoods  like  Holmdel,  Marlboro, 
East  Brunswick  and  Englishtown  in  New  Jersey.  Towns  like  Deer  Park,  Babylon 
and  West  Islip  on  Long  Island  and  affluent  metro  areas  in  Downtown  Brooklyn 
like  Cobble  Hill,  Carroll  Gardens,  Park  Slope  and 
Brooklyn  Heights.  These  are  areas  that  are 
very  desirable  to  our  current  clients  as 
well  as  the  mom  and  pop  retailers  that 
line  the  streets.  If  you  want  to  know  more  £ 

about  how  we’re  growing  and  where  we're  \  v  \ 
going  call  our  V.P.  of  Marketing  ' 

Tom  Reilly  at  516-393-9251  J 
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The  San  Antonio  Express-News 
extends  Its  congratulations  to  the 

1.  Los  Angeles  Doily  News 

2.  Ft.  Lauderdale  Sun-Sentinel 

3.  Houston  Chronicle 

4.  Atlanta  Journal  &  Constitution 

5.  Rocky  Mountain  News 

6.  Dallas  Morning  News 

for  having  the  most 
automotive  linage 
in  the  nation, 
but  watch  out 
because  at  7th  place, 
we're  right  on  your  tailpipe 
and  heading  into  the  pole  position! 


^an  Antonio  fenre$$*Ncn»s 


The  One  You  Turn  To. 


'Rankings  published  in  the  February  15. 1997.  issue  of  Editor  0  Publisher 
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EdfP  Newspaper  Stocks 

1  (weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

6/3/97 

5/27/97 

5/29/96  1 

1  A.H.  Belo  Corp.  (NY) 

38.250 

38.750 

38.750 

American  Media  Inc.  (NY) 

6.125 

6.250 

4375 

Central  Newspapers  Inc.  (NY) 

62.500 

60.000 

37.500 

i  Dow  Jones  &  Co.  Inc.  (NY) 

39.875 

38.375 

38.875 

1  Gannett  Co.  Inc.  (NY) 

92.125 

93.000 

68.625 

:  Gray  Comm.  Sys.  (NY) 

18.625 

18.375 

22.625 

1  Harte-Hanks  Comm.  (NY) 

30.625 

30.125 

26.000 

1  Hollinger  International  (NY) 

11.875 

11.240 

12.750 

i  Journal  Register# 

15.75 

15.00 

1  Knight-Ridder  Inc.  (NY)# 

43.125 

43.125 

38.000 

Lee  Enterprises  Inc.  (NY) 

25.625 

25.000 

23.625 

McClatdiy  Newspapers  Inc. (NY)***  27.875 

28.000 

19.700 

1  Media  General  Inc.  (AM) 

31.240 

30.437 

36.875 

I  New  York  Times  Co.  (AM) 

46.062 

47.000 

32.875 

:  Pulitzer  Publishing  Co.  (NY)** 

49.750 

48.500 

41.531 

i  E.W.  Scripps  Co.  (NY) 

38.125* 

38.250* 

28.058* 

i  Times  Mirror  Co.  (NY) 

55.875 

56.500 

44.875 

I  Tribune  Co.  (NY)# 

43.125 

44.125 

36.937 

i  Washington  Post  Co.  (NY) 

386.750 

387.375 

309.50 

1  *  Adjustment  to  reflect  receipt  of  1 . 1 6  shares  of  Comcast  for  each 

i  share  of  E.W.  Scripps  as  of  1 1  /1 3/96 

1  **  Adjusted  for  4-for-3  stock  split  as  of  1 1  /I  /96 

1  #  Adjusted  for  2-for-1  stock  split 

i  ##  Company  went  public  on  5/1 8/97 

Non-U.S. 

6/3/97 

S^/97 

5/29/96 

1  Hollinger  Inc.  (a) 

16.333 

15.535 

16.969 

News  Corp.  Ltd.  (c) 

17.750 

17.375 

22.250 

Pearson  Ltd.  (b) 

7.060 

7.180 

6.980 

I  Quebecor  Inc.  Class  A  (a) 

25.850 

25.600 

21.850 

1  Reuters  Holdings,  ADR  (c) 

66.500 

67.625 

69.250 

I  Southam  Inc.  (a) 

22.400 

22.500 

17.000 

Thomson  Corp.  (a) 

32.300 

29.650 

22.300 

1  Torstar  Corp.  (a) 

42.350 

42.500 

25.100 

I  (a)  Canadian  dollars 

1  (b)  British  pounds 

I  (c)  U.S.  dollars 

i  Source;  Schroder  Wertheim  &  Co.  Inc. 
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:  WRITERS  WORKSHOP _ ^ _ by  jack  hart 


Brites 


YOU’RE  A  READER  scan¬ 
ning  yesterday’s  Page  One; 

Item:  Schtxjis  are  broke 
and  are  laying  off  teachers. 
Item:  Farmers  are  still 
fl(Kxled  out  west  of  town. 

Item:A  jury  has  convicted  the 
woman  who  pushed  her  boyfriend  off 
a  cliff. 

Item:The  sUKk  market  has  dropped 
60  points. 

Geez!  Your  own  life  doesn’t  seem 
quite  this  grim.  Clan’t  those  folks  down 
at  the  paper  round  up 
any  gtxxl  news? 

Of  course,  we  journal¬ 
ists  are  a  bit  tired  of 
such  complaints.  Even 
avuncular  Walter 
Cn)nkite  once  snapped, 

“What  do  they  want  us 
to  do?  Cover  all  the  cats 
that  didn’t  get  stuck  in 
trees  today?” 

Fair  enough.  But  that 
doesn’t  mean  we  can’t  offer  a  little  on 
the  bright  side.  Life  isn’t  unending  mis¬ 
ery.  We  live  long  life  .spans  during 
peacetime  in  one  of  history’s  richest 
societies.  Unemployment  is  low. Times 
are  good. 

Why  not  offer  some  relief  from  the 
usual  parade  of  doom?  We  even  have  a 
form  for  displaying  such  stories.  Brites 
—  the  quirky  spelling  is  traditional  — 
date  back  to  the  early  ma.s.s-circulation 
new.spapers. 

But  they’re  almost  a  lost  art.  Because 
many  of  their  es.sential  characteristics 
run  against  today’s  serious  journalistic 
grain,  reporters  and  editors  often  ignore 
gcKxl  material.  It  wouldn’t  hurt  to 
recover  some  of  the  principles  that 
help  make  news  fun,  to  remember  that 
brites; 

♦  Are  often  current  and  newsy.  During 
the  ’8()s,  I  edited  a  boxed  A 1  story 
about  the  big  scare  over  contaminated 
grapes  from  Chile. 

A  little  girl  and  her  cla.ssmates 
climbed  on  a  bus  and  headed  down  1-5 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
Rutland,  Ore. 


on  a  schtxil  field  trip.  Her  mother  heard 
a  radio  report  on  the  dreaded  South 
American  firuit,  remembered  she’d 
packed  grapes  in  her  daughter’s  sack 
lunch,  panicked  and  called  the  cops.  A 
state  policeman  spotted  the  bus  on  the 
freeway.  He  pulled  it  over,  boarded  it, 
confronted  an  astonished  fifth-grader 
and  confiscated  the  grapes.  End  of 
story. 

The  idiotic  excess  of  it  all  poked  a 
huge  hole  in  the  national  grape  hyste¬ 
ria.  The  wires  picked  up  the  story,  and  it 
ran  all  over  the  country. 
Paul  Harvey  used  it  to 
lead  his  daih'  radio  com¬ 
mentary'. 

♦  Often  deflate  the 
overblown.  The  Chilean 
grapes  crisis  was  a  tem¬ 
pest  in  a  teapot,  and  the 
grape<'onfi.scation  brite 
underscored  that. 

When  what  appeared 
to  be  ancient  Indian  pet- 
nrglyphs  turned  up  in  an  Oregon 
National  Forest,  the  Forest  Service 
called  in  the  archaeologi.sts.They  got  so 
excited  that  the  government  began 
building  an  interpretive  center  to  show¬ 
case  the  di.scoveries.  Whereupon  a 
small-town  artist  announced  that  he’d 
carved  the  things  1 5  years  before  as  an 
experiment. 

That  killed  the  interpretive  center, 
showed  up  the  experts  and  opened  the 
pos.sibility  of  a  truly  great  brite. 

♦  Frequently  display  life's  ironies.  My 
paper  ran  a  nice  little  brite  on  a  l(x:al 
judge  who  volunteered  for  jury  duty,  sat 
in  the  jury  p(X)l  for  two  weeks  and  was 
rejected  by  one  lawy  er  after  another. 
She  never  did  ser\'e  in  an  actual  trial. 

♦  May  note  humanity's  infinite  capaci¬ 
ty  for  stupidity.  One  of  the  best  brites  in 
my  files  involves  a  heavy-equipment 
operator  who  backed  his  bulldozer 
overhis  own  car.  Another  deals  with  a 
teenager  who,  for  .some  strange  reason, 
stripped  naked  and  went  out  to  vandal¬ 
ize  cars.  An  irate  homeowner  discov¬ 
ered  him  and  cha.sed  him  into  a  holly 
bush.  Ouch! 

♦  Often  concern  animals.  My  paper 
recently  ran  a  nice  little  tale  on  A1  Gore 


and  the  l(x.'al  police  department’s  drug- 
sniffing  pig.  Because  the  pig  didn’t  qual¬ 
ify  for  federal  money  alkKated  to  train 
drug-sniffing  canines,  (iore  declared  the 
pig  to  be  a  dog. 

Then  there  was  the  yam  about  the 
brain-damaged  racc<x)n  stuck  in  a  tree. 

♦  Don't  make  light  of  tragedy.  I’he  only 
es.sential  thing  about  the  topic  of  a 
brite  is  that  it  involves  no  serious  con¬ 
sequences  for  anyone  involved.  For 
most  of  us,  Jeffrey  I>ahmer  jokes  just 
aren’t  funny. 

♦  Depend  on  an  unconventional  struc¬ 
ture.  No  brite  connects  when  it’s  put 
together  like  a  conventional  inverted- 
pyramid  news  .story.  Straight  news 
forms  put  the  important  information  up 
top.  In  other  words,  they  tell  the  punch 
line  first.That’s  no  way  to  tell  a  joke. 
And  it’s  certainly  no  way  to  write  a 
brite. 

Sometimes  a  clever  lead  that  tea.ses 
readers  a  bit  will  do  the  trick.  When  a 
thief  walked  into  a  jewelry  .store  and 
swallowed  a  .5carat  diamond,  police 
locked  him  up  and  waited  for  the  evi¬ 
dence  to  pa.s.s  all  the  way  thn)ugh  his 
digestive  system.  My  newspaper’s  lead; 
“A  diamond  may  be  forever,  but 
Beaverton  police  are  hoping  that  one  a 
man  .swallowed  will  a*appear  a  lot 
.sooner." 

But  the  best  bet  is  usually  a  narrative, 
an  unadorned  action  line  that  .starts  at 
the  Ixrginning  of  the  story  and  pro¬ 
ceeds  chn)nologicall>',  making  little  use 
of  quotes. 

Brites  should  also  be  short,  usually  no 
more  than  two  or  three  paragraphs. 
We’ve  all  endured  joke-tellers  who  go 
on  and  on,  exhausting  our  patience 
long  before  they  reward  us  with  a 
punch  line. 

The  petn)glyph  story,  as  it  actually' 
ran,  was  in  that  vein.  It  carried  a  feature 
lead  but  was  still  es.sentialh  straiglit 
news  in  content  and  form.  Ding  quotes 
from  public  officials  filled  the  body  of 
the  story,  which  ran  on  for  10  or  12 
inches.The  bit  about  the  artist  ran  high. 
The  tone  wxs  serious.  The  in)ny  went 
unremarked. 

And  that’s  wasn’t  a  joke;  it  was  a 
damned  .shame.  ■ 
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FIRST-QUARTER  AD  revenues  for  newspapers  were  up  8.9%  over 
the  same  period  last  year  and,  according  to  the  Newspaper 
Asstxriation  of  America,  this  is  the  best  single-quarter  showing  for 
the  industry  in  10  years.  That,  of  course,  is  gcxx!  news.  Especially  gratify¬ 
ing  is  the  9.7%  increase  in  classified  ad  revenues  —  this  in  light  of  the 
gmwing  competition  with  the  various  online  services  that  are  springing 
up  in  an  attempt  to  pull  these  dollars  away  from  newspapers. 

These  results  are  a  great  start,  but  it  is  a  long  year  with  many  seasons. 
In  today’s  increasingly  competitive  world,  it  is  no  time  for  newspaper 
executives  to  sit  back  and  begin  patting  themselves  on  the  back. 
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Ulterior  Motives? 


There  are  many  journalists  who  were  frustrated  to  read  that 
Susan  Molinari,  a  U.S.  representative  from  Staten  Island,  N.Y.,  has 
been  hired  by  CBS  to  co-anchor  a  new  Saturday  morning  net¬ 
work  news  program. 

Another  politician  with  no  qualifications  as  a  journalist  who  has 
jumped  ahead  of  those  who  have  put  in  years  of  time  working  their 
way  up  the  ladder,  they  say.  Molinari  defends  herself  by  pointing  out 
that  her  political  background  and  knowledge  of  Washington  can  be  an 
asset  to  the  program’s  content. 

A  more  troubling  question  arises  from  Molinari’s  statements  that  she 
will  not  rule  out  running  for  another  political  office  someday. 

If  her  motive  in  taking  the  CBS  job  is  because  she  is  truly  interested 
in  becoming  a  journalist,  wants  to  spend  more  regular  hours  with  her 
family,  or  even  for  making  a  bigger  paycheck  that  TV  offers,  fine. 

But  if  she  is  taking  the  job  to  give  her  free  national  exposure  that  she 
can  use  as  a  stepping  stone  to  snare  a  higher  political  office,  it  would 
really  be  unfortunate.Time  will  tell.  — J.C. 
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Former  staffer 
praises  the 
Miami  Herald 

As  A  SOUTH  Florida  resident  for 
almost  20  years,  1  find  the  Miami 
Herald  a  far  better  newspaper  than  the 
Fort  Lauderdale  Sun-Sentinel  (“The 
Battle  Over  Broward  County,"  E&P, 
April  26). 

To  keep  informed  on  what’s  happen¬ 
ing  in  the  tri-county  area  (Dade, 
Bniward  and  Palm  Beach  counties),  1 
find  it  necessary  ro  read  the  Herald 
every  day. 

The  Herald  ditl  make  a  mistake,  in 
my  opinion,  by  u  king  the  name 
“Miami”  off  its  naiHeplate  in  Broward 
County,  and  calling  itself  just  the 
Herald. The  local  insert  in  the  Herald 
covers  Broward  County  veiy'  well. 
Getting  it  delivered  in  the  daily  Dade 

Newspaperdom* 


50  YEARS  AGO. . .  The  United  Nations 
Subcommission  on  Freedom  of 
Information  and  of  the  Press  complet¬ 
ed  drafting  an  agenda  for  the  world 
press  conference  next  year  in  Europe. 
Its  1 6-page  report  centered  on  four 
major  problems:  the  reconciliation  of 
freedom  and  responsibility;  the  con¬ 
cept  of  the  press  as  an  instrument  of 
public  policy;  economic  obstacles  to 
the  flow  of  information;  and  methods 
of  implementing  whatever  recommen¬ 
dations  the  conferences  choose  to 
make. 

(^estions  regarding  freedom  and 
responsibility  totaled  35  subjects  in 
the  agenda.  Of  these,  15  concerned 
freedom  and  privileges  of  the  press 
and  20  deal  with  responsibility  and 
restrictions. 

From  Editor  &  Piibllshek 
June  7,  1947 


For  additional  stories,  analysis 
and  industry  resources; 
visit  us  on  the  Web 
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County'  edition,  though,  is  another  mat¬ 
ter.  And  I  don’t  like  the  “sharing”  of 
news  arrangement  the  Herald  has  with 
the  Ux:al  NBC  affiliate. 

The  Sun-Sentinel  d(x;s  a  nice  job  of 
covering  Bmward  County,  but  has  little 
Miami  and  Dade  County  news.  It  has 
built  a  reputation  of  having  a  fine 
sports  sjjection,  but  has  no  Ed  Pope 
(the  Herald s  award-winning  sports 
columnist).  And  nobody  can  top  the 
Heralds  Pulitzer  Prize-winning  editorial 
cartoonist  Jim  Morin. 

The  Herald  and  Sun-Sentinel  are 
excellent  newspapers,  and  south 
Rorida  is  fortunate  to  have  them  both, 
but  the  Herald  stands  head  and  shoul¬ 
ders  above  all  the  comptetition  down 
here. 

David  Merves 
Merves  is  a  journalism  professor 
at  Miami-Dade  Community  College, 
and  was  a  newsroom  staffer  for  the 
Miami  Herald  from  1977-79 


Correction 

IN  THE  RRST-QUARTER  newspaper 
financial  results  story  iE&P,  May  17) 
the  text  under  the  Tribune  Co.  subhead 
should  have  reported  net  income 
decreasing  by  53.8%,  and  the  text  under 
the  Knight-Ridder  subhead  should  have 
reported  net  income  increasing  to 
$174.7  million,  ftx)m  $23  5  million. 

That  financial  information  was  cor¬ 
rectly  reported  in  the  individual  compa¬ 
ny  charts  and  in  the  overall  indu,stiy’ 
table. 


Dividend 

Lee  enterprises  INC.s  board  of 
directors  declared  a  quarterly  cash 
dividend  of  $0. 1 3  per  share. 

The  dividend  is  payable  on  July  1 , 
1997  to  stockholders  of  record  of  both 
the  common  and  Class  B  common 
sttxrk  as  of  June  2, 1S>97. 
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"Will  you 
VE  My  Children?" 


By  SHARON  COHEN 
Associated  Press  Writer 

ROCKFORD,  Ill.  (AP)  —  ...Blanca  Enriquez  was  propped  up  in 
her  bed,  her  face  weary,  her  bony  frame  weakened  by  the  cancer 
that  had  snaked  through  her  stomach  like  a  lethal  vine. 

In  her  final  months,  she  had  made  a  request  —  actually,  it  was 
more  of  a  plea.  She  wanted  her  eight  children  to  remain  together 
,  after  her  death.  And  here  were  Rose  Malavolti  and  her  husband, 
Al,  who  had  come  more  than  1 ,000  miles,  eager  to  adopt  them. 

But  first,  the  dying  mother,  just  38  years  old,  had  to  know  one 
thing.  She  asked  the  question  in  Spanish,  her  voice  breaking: 
“Will  you  love  my  children?” 


If  you  missed  this,  you  missed  one  of  the  month’s  best  AP  stories. 
^5^o|t  copies,  e-mail  Susan  Clark  at  susan_clark@ap.org.  or  lax  us 
^  j  I  a  request  at  (212)  621-1723. 
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Associated  Press 
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Labor  Negotiator 
In  Or  Out? 


Frank  havlicek, 

the  longtime  chief 
labor  negotiator  for 
the  Washington 
Post,  has  been  re¬ 
lieved  of  duties  in 
negotiating  a  new  contract  for 
6(X)  mailers  and  mailroom 
helpers. 

Post  Co.  President  Boisfeuil- 
let  Jones  Jr.  said  Havlicek  had 
“resigned”  and  was  on  vaca¬ 
tion  pending  fmalization  of 
his  departure. 

“This  is  his  own  decision, 
not  anything  that  was  asked 
of  him,”  Jones  said,  giving  no  reason  but  hoping 
Havlicek  would  remain  as  a  consultant. 

“I  have  not  resigned,”  Havlicek  declared  later  the 
same  day.  He  said  he  told  management  he  would 
quit  if  it  withdrew  support  for  his  plan  to  equalize 
the  pay,  benefits  and  work  of  the  two  separate  bar¬ 
gaining  units  of  the  mailers  union. 

He  said  management  refused  his  resignation  offer, 
so  he  took  \'acation  “in  order  to  give  the  Post  maxi¬ 
mum  flexibility.” 

A  week  earlier,  Havlicek  was  replaced,  without 
explanation,  as  the  Post's  chief  representative  in 
talks  with  the  mailers  union,  leaving  the  union, 
(Communications  Workers  of  America  Local 
14201,  unsure  of  Havlicek’s  status 
in  the  contentious  talks,  which 
began  in  mid-April  to  replace  two 
contracts  set  to  expire  June  15. 

Both  sides  accuse  the  other  of 
threats,  stalling  and  more. 

The  union  said  the  company 
failed  to  answer  questions  about 
its  proposals.  Management  said 
the  union,  in  its  intransigence 
and  “bad  faith,”  had  refused  to 
respond  to  offers,  failed  to  pro¬ 
pose  counter  offers,  and  refused 
to  acknowledge  management’s 
acceptance  of  union  pniposals 
or  unsolicited  offers  to  improve 
terms. 

In  a  seven-page  memo  distrib¬ 
uted  to  hundreds  of  mailers, 
union  officials  and  Post  man¬ 
agers  on  May  22,  Havlicek 
blamed  the  union  for  bringing  the 


ulks  to  a  standstill,  making  an 
impasse  likely  come  June  16, 
and  propo-sed  a  “final  offer.” 

The  memo  ftxruses  on  the 
company’s  effort  to  equalize 
the  two  mailroom  bargaining 
units.  The  mailers  unit,  about 
4(K)  stning  and  mostly  white 
and  male,  makes  about  $24  an 
hour,  plus  full  health  insur¬ 
ance,  and  enjoys  lifetime  job 
guarantees.The  helpers,  about 
2(K)  stning  and  mostly  black 
and  female,  earn  $18  an  hour, 
with  lower  benefits  and  less 
job  security. 

In  the  memo,  Havlicek  said  he  was  disappointed 
by  the  CWA’s  “total  intransigence”  on  “such  an  issue 
of  basic  fairness  as  the  integration  of  the  separate 
but  unequal”  units  —  mailers  and  mailnxim  helpers 
—  who  work  side  by  side  inserting  preprinted  ad 
inserts  into  the  Post. 

“fhe  divergent  ethnic  and  gender  makeup  of 
these  two  gniups  ...  is  the  result  of  decades  of  hir¬ 
ing  by  the  mailers  union,”  he  said,  insisting  on  the 
company’s  “right  as  an  employer  to  employ  its  own 
employees.” 

Since  the  newspaper  had  no  power  to  merge  the 
two  bargaining  units,  it  was  pniposing  to  achieve  a 
similar  end  by  contract  terms:  renaming 
all  mailnxim  workers  mailers,  shar¬ 
ing  work,  increasing  job  security 
for  helpers,  increasing  helper 
health  insurance  at  the 
expense  of  current  mailers, 
giving  both  units  the  same 
pay  hikes  and  seeking  “mirror 
image”  contracts. 

In  an  effort  to  afford 
helpers  more  equity  and  dig¬ 
nity',  Havlicek  said,  the  Post 
flatly  refused  union  demands 
to  make  “arbitrary'  distinctions” 
between  the  groups. 

William  Boarman,  (3WA  vice 
president  and  head  of  the 
25,(KK)-member  printing,  pub¬ 
lishing  and  media  sector,  said 
that  among  about  80  pro¬ 
posed  contract  changes,  man¬ 
agement  was  seeking  a  pay 
(See  Negotiator  on  page  41) 


Accusations  fly  as 
Washington  Post  labor 
exec  is  'on  vacation' 
during  acrimonious 
negotiations  with 
mailroom  union 


BY  GEORGE  GARNEAU 


A  week  earlier, 
Havlicek  was  replaced, 
without  explanation,  as 
'  the  Post’s  chief 
representative 
k  in  talks  with  the 
mailers  union, 
leaving  the  union,  . 
Communications 
Workers  of  America 
Local  14201,  unsure  of 
Havlicek’s  status . . . 
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BY  MARK  FITZGERALD 


The  Digital 
Hourglass 


IN  A  TIME  of  ATMs, 
microwaves  and  short 
attention  spans  all 
an)und,  what  d(x;s  a 
newspaper  do  with  a 
1 5()th  anniversary? 

Is  it  really  such  a  gorxl  idea 
for  a  newspaper  to  remind  a 
market  of  channel-surfers  of  a 
long,  long  histor>-  —  no  mat¬ 
ter  how  storied? 

For  the  Chicago  Tribune,  these  were  not  rhetori¬ 
cal  questions:  On  Tuesday,  June  10,  the  Tribune 
marks  the  day  in  1847  when  leather  merchant  James 
Kelly  and  his  two  newspapermen  partners,  John  E. 
Wheeler  and  Joseph  K.C.  Forrest,  printed  4(K)  copies 
of  a  new,  four-page  paper  called  the  Chicago  Daily 
Tribune. 

Planning  for  this  1 50th  anniversary  year  has  been 
going  on  since  September  1995  —  but  early  on,  the 
Tribune  decided  the  celebration  would  be  about  far 
more  than  the  paper  s  history. 

“Instead  of  celebrating  the 
Tribune'^  glorious  past  — 
and  it  is  glorious  —  we  really 
want  to  focus  on  the  way 
(Chicago’s  community  has 
lived  over  these  150  years, 
and  the  newspaper’s  relation¬ 
ship  with  the  community,” 
said  senior  editor  John 
Twohey,  who  chaired  the 
paper’s  1 50th  anniversary 
project  team. 

“We  haven’t  been  serving 
up  Valentines  to  the  newspa¬ 
per,"  he  added.  “I  think  peo¬ 
ple’s  interest  in  our  magnifi¬ 
cent  past  is  high — but  not 
unlimited.”  At  the  same  time 
they  have  emphasized  com¬ 
munity  relations,  the  Tribune 
has  pushed  another  mes.sage 
thn)ughout  the  anniversary 
celebration:  The  Chicago  Tri¬ 
bune  was  a  technology  leader 
in  the  past  —  and  it’s  a  tech¬ 
nology  leader  now. 

“1  think  it’s  a  really  easy  tie 
to  make,”  the  Tribune's  direc¬ 
tor  of  interactive  media, 

Owen  Youngman,  said  of  the 
link  between  the  newspaper’s 


past  and  its  digital  present. 
“Because  if  the  Tribune  has 
come  to  represent  anything  in 
our  business  it’s  not  just 
[technological]  change  it,self, 
but  using  change  to  all  our 
benefits:  readers,  advertisers 
and  employees,”  Youngman 
added. 

When  radio  first  came 
along,  Youngman  notes,  the  Chicago  Tribune  was 
one  of  the  first  newspapers  to  see  opportunity 
rather  than  threat.  And  at  a  time  when  other  news¬ 
papers  refii,sed  to  run  TV  listings,  the  Tribune  went 
out  and  created  a  television  station. 

“Perhaps  just  as  important,  when  life  support  was 
not  needed,  the  newspaper  then  turned  them  kx)se 
to  do  what  they  can  do  best,”  he  added. 

Chief  anniversary'  planner  Twohey  .says  it’s  just 
coincidence  that  the  paper  chose  this  anniversary 
year  to  launch  Digital  City  c;hicago,  its  alliance  with 
American  Online,  and  the 
paper’s  brand-new  Metn)mix, 
an  online  aits  and  entertain¬ 
ment  guide  designed  to  beat 
Microsoft’s  .Sidewalk  into  the 
Chicago  market. 

“Really,  we’re  not  that 
smart,”  Twohey  said. 

Nevertheless,  the  market¬ 
ing  of  the  Web  sites  began  just 
weeks  before  the  anniversary 
date  with  a  spadia,  rarely  used 
by  the  Tribune,  on  the  front 
page  of  the  Sunday  May  18 
editions. 

With  time  to  plan,  few 
things  were  left  to  chance. 

For  instance,  birthday  plan¬ 
ners  al.so  made  a  conscious 
decision  not  to  try  to  get 
national  attention  for  the 
anniversary,  although  the  Tri¬ 
bune  could  make  a  go<xl  case 
for  it.  As  Twohey  points  out, 
the  Tribune  is  older  than  any 
of  its  peer  newspapers:  the 
Neu>  York  Times  (146  years 
old);  Washington  Post  (120); 
Wall  Street  Journal  (108);  or 
Los  Angeles  Times  (116). 

Tuesday  night’s  free  public 
celebration  in  the  courtyard 


Chicago  Tribune 
emphasizes  community, 
high-tech  as  it  marks  its 
150th  anniversary 


FOR  150  YEARS 

ITS  MEANT 
THE  WORLD 
TO  CHICAGO 


(Thitafio  tribune 


slogan,  which  has  appeared  in  its 
promotions  during  the  year 
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Two  special  anniversary  sections  have  been  revenue  standouts  so  far:  the  March  2  Real  Estate  section  entitled  "Our  home  for  150  years' 
and  the  April  27  Sunday  magazine  devoted  to  photography  from  the  Chicago  Tribune  archives. 


adjoining  the  paper’s  headquarters  will  lx;  essen¬ 
tially  the  high  point  of  the  Tribune'^  anniversary 
celebration;  After  cake  and  coffee,  and  entertain¬ 
ment  by  the  Bn)adway  ca.st  of  the  musical  Chicago, 
envin)nmental  artist  John  David  M(K)ney  will  light 
up  the  gothic  Tribune  Tower.  Mcnmey,  who  lit  up  the 
Southern  Bell  building  in  downtown  Atlanta  during 
la.st  summer  s  Olympics,  has  placed  lights  on  1,2(K) 
windows  of  the  Tower's  top 
23  fl(K)rs.  Newspaper  officials 
say  they  anticipate  a  stained 
glass  l(M>k  on  the  cathedral- 
like  tower. 

Tuesday’s  party.  Tribune 
executives  might  want  to 
i  treat  them.sclves  to  an  extra 

of  cake  —  because  the 
1  SOth  anniversary  has  been  a 
r  h<)ttom-line  success  for  the 

^  newspaper. 

Just  four  months  into  1997, 
&  ^  for  instance,  the  paper’s 

anniversary-related  projects 
met  all  the  revenue  targets  for 
the  entire  year,Twohey  says. 

The  principal  source  of  rev¬ 
enue  is  a  series  of  special  sec¬ 
tions  that  were  kicked  off 
Feb.  9  with  a  package  <tf  clas¬ 
sic  comics  fnim  yesteryear, 
such  xs  old  “DickTracy” action 
strips  and  the  pun-filled 
“Smokey  Stover”  comic.  The 
sections  will  appear  periodi¬ 
cally  throughout  the  year, 
concluding  with  a  special  edi¬ 
tion  of  the  paper’s  Sunday 
Transportation  section,  which 
contains  auto  classified  and 


editorial. 

The  Tribune  is  also  kniking  for  revenue  while 
reinforcing  the  newspaper/community  relationship 
with  the  book  Chicago  Days:  150  Defining 
Moments  in  the  Life  of  a  Great  Written  by  Tri¬ 

bune  reporters  and  edited  by  the  paper’s  national 
correspondent  Stevenson  Swanson,  articles  and 
photos  fntm  the  Ixxik  appear  in  the  newspaper 
every  Tuesday, Thursday  and  Sunday. 

Two  special  sections  have  been  revenue  stand¬ 
outs  so  far;  the  March  2  Real  Estate  section  entitled 
“Our  home  for  150  years”  and  the  April  27  Sunday 
magazine  devoted  to  photography  fn)m  the  Tribune 
archives. 

The  “(ireat  Photography”  magazine  is.sue  also 
earned  itself  a  place  alongside  other  Tribune  land¬ 
marks;  It  was  the  first  pnxluct  sold  on  the  newspa¬ 
per’s  Web  sites. 

“The  first  day  we  sold  1 1  copies  at  $3  a  pop,”  said 
Youngman,  adding  those  mcxlest  transactions  are  a 
harbinger  of  things  to  come. 

Throughout  the  anniversary'  year,  Youngman  says 
he  hxs  jokingly  threatened  to  create  a  Java  applet  of 
the  legendary'  (>ol.  Robert  R.  McCormick  “spinning 
an)und  in  his  grave.” 

Yet  Youngman  is  quick  to  point  out  that 
Mc('.ormick  —  who  headed  the  Tribune  fn)m  1911 
until  his  death  in  1955  —  wxs  himself  enamored  of 
technology. 

At  a  time  in  the  192()s  when  volatile  chemicals 
made  printing  letterpress  color  a  dangerous  thing, 
Mc(>ormick  developed  a  safe  pnx;ess  that  became 
the  industry  standard,  Youngman  said. 

Fifty  years  ago,  McCatrmick  would  muse  about 
installing  devices  much  like  a  fax  that  would  allow 
the  newspaper  to  print  directly  into  homes. 

Even  the  English  language  was  not  safe  fn)m 
Mc(Y)rmick’s  tinkering;  In  1934  he  decreed  that  the 
Tribune  wxs  simplify'ing  the  spelling  of  80  common 


Throughout  the  anniversary 
year,  the  Tribune's  director  of 
interactive  media,  Owen 
Youngman,  says  he  has  jokingly 
threatened  to  create  a  Java 
applet  of  the  legendary  Col. 
Robert  R.  McCormick  (pictured 
above  in  a  1919  photo)  "spin¬ 
ning  around  in  his  grave.”  Yet 
Youngman  is  quick  to  point  out 
that  McCormick  —  who  headed 
the  Tribune  from  1911  until  his 
death  in  1955  —  was  himself 
enamored  of  technology. 
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Some  Key  Dates  In 
Chicago  Tribune  History 


1847:  THE  CHICAGO  Tribune  pub¬ 
lishes  its  first  edition  June  lO.Tlie 
four-page  paper  bn)adsheet  has  a  press 
run  of  400  copies. 

1855:  Joseph  Medill  acquires  an 
interest  in  the  Tribune.Thc  newspa¬ 
per  installs  a  steam-driven  Htx;  press, 
the  first  of  its  kind  in  Illinois. 

1871:  Tribune  building  is 
destroyed  in  the  Great  Chicago  Fire 
Oct.  9  —  a  month  after  warning  in  an 
editorial  that  the  city’s  buildings  are 
vulnerable  to  disastnius  fires.  Joseph 
Medili  elected  (Chicago  mayor. 

1897:  Paper  prints  its  first  halftone 
image. 

1903:  First  daily’  spot  color  begins 
running  in  Tribune. 

1912:  Tribune  builds  its  first  paper 
mill,  in  Thon)ld,  Ontario. 


1922:  Tribune  holds  $1(X),0(K) 
international  competition  to  build  a 
new  Tribune  headquarters.  Three 
years  later,  the  Tribune  Tower  is  dedi¬ 
cated. 

1924:  Newspaper  acquires  WDAP 
radio  and  changes  its  call  letters  to 
WGN,  following  the  slogan  of  the  Tri¬ 
bune. Wotid's  Greatest  Newspaper. 

1931:  Comic  .strip  “Dick  Tracy’” 
begins  publishing. 

1939:  Tribune  prints  first-ever  full- 
color  spot  news  photo. 

1948:  Tribune  publishes  the 
mother  of  all  newspaper  headline 
g(X)fs:“DEWEY  DEFEATS  TRUMAN.” 
The  newspaper’s  WGN  television  sta¬ 
tion  begins  broadcasting. 

1955:  Col.  Robert  R.  McC^ormick 
dies  after  leading  the  Tribune 


for  44  years. 

1974:  The  Tribune'^  sister  after- 
n<K)n  paper.  Chicago  Today,  folds. 

1981:  Freedom  (Center  paxluction 
plant  opened. 

1992:  Chicago  Tribune  g(x;s  digital 
with  Chicago  Online,  an  electronic 
newspaper  offered  thn)ugh  America 
Online. 

1996:  Tribune  launches  a  World 
Wide  Web  edition  and  creates  Digital 
City  Web  sites  for  Chicago-area  com¬ 
munities  in  alliance  with  America 
Online. 

Sources:  Chicago  Tribune  chronol¬ 
ogy  by  Alfred  BnK'over;  Chicago 
Days:  1 50  Defining  Moments  in  the 
Life  of  a  Great  City  edited  by  Steven¬ 
son  Swan.son. 


words.  Thus,  trains  carried  “frate”  “thru”  towns  “tho” 
only  boats  dtK'ked  at  “ilands,”  where  perhaps  a  sailor 
might  relax  by  smoking  a  “cigaret.” 

So  powerful  was  the  colonel’s  influence,  Tribune 
media  writer  Tim  Jones  notes  in  Chicago  /Jays,  that 
Mc('-ormick  had  been  dead  19  years  before  the 
paper  declared  in  1974:  “Thru  is  thniugh  and  so  is 
tho.” 

Not  surprisingly,  then,  the  colonel’s  hand  can  still 
be  found  in  the  Tribune's  anniversary  celebration. 
For  instance,  the  Cintigny  First  Division  Foundation 
—  named  for  both  McCormick’s  mansion  in 
Wheaton,  111.,  and  for  the  division  he  commanded  in 
World  War  1  —  is  the  sponsor  of  an  exhibit  in  the 
downtown  C.hicago  Cultural  Center  that  is  taken 
from  the  Chicago  Days  b<x)k. 

As  the  anniversary  year  winds  down,  it  will  leave 
some  permanent  markers  —  literally’  —  in  Chicago. 

The  Chicago  Tribune  Foundation  recently 
appmved  a  $1(K),(KK)  grant  to*  install,  over  the  next 
three  years,  60  free-standing  historical  markers  to 
celebrate  notable  Chicago  figures. 

Among  those  to  be  honored;  Legendary  journal¬ 
ists  such  as  Robert  S.  Abbott,  founder  of  the  Chicago 
Defender,  and  Joseph  Medill,  the  Tribune  editor  and 
publisher  who  served  as  mayor  of  the  city  and  wxs 
a  founder  of  the  Republican  Party,  and  also  people 
such  as  social  worker  Jane  Addams,  Wizard  of  Oz 
author  L.  Frank  Baum,  and  attorney  (Uarence  I>ar- 
row. 

“It  kind  of  represents  a  permanent  gift  to  the 
community,’’  said  senior  editor  Twohey,  chairman  of 
the  anniversary  project  team.  “jVnd  it  reinforces  the 
message  that  we’ve  been  around  for  150  years  but 
an  awful  lot  of  people  have  been  along  for  the  ride 
with  us.” 


Hollinger,  Southam 
Earnings  Up 

Hollinger  international  inc.  and 

Southam  Inc.  have  reported  impnwed  first- 
quarter  1997  results. 

Hollinger’s  net  earnings  were  $55.4  million  com¬ 
pared  to  a  lo.ss  of  $4.5  million  for  the  .same  peri<xl 
last  year,  on  total  revenues  of  $514.2  million,  up 
6. 1%  from  a  year  ago. 

Southam  reported  net  income  of  $18.0  million 
compared  with  $2.4  million  the  previous  year.  Rev¬ 
enues  for  the  quarter  totaled  $262.6  million  versus 
$249.0  million. 

Hollinger  announced  on  April  .50  that  it  is  offering 
$660  million  HLS.)  to  buy  the  other  of  Southam. 
<',anada’s  largest  chain  of  daily  newspapers,  that  it 
d(x;sn’t  own.  Revenues  for  Hollinger  s  U.S.  Newspa¬ 
per  Cinmp  were  $146.3  million,  a  gain  of  2.8'X)  fn)m 
la,st  year. The  U.K.  Newspaper  Gn)up  reported  oper¬ 
ating  revenues  of  $122.3  million,  up  9.7'X>. 

For  Southam,  newspaper  group  revenue 
incrca.sed  19.4%  to  $40.0  million.  On  a  same-paper 
basis,  advertising  revenue  gained  6.8‘X)  while  ciaiila- 
tion  revenue  n)se  2.3% 

Dividend  Hike 

The  B(4ARD  of  Directors  at  Times  Miiror  has 
declared  a  50%  increase  in  the  second-quarter 
dividend  from  $0.10  to  $0.15  per  share  on  both 
Series  A  common  sttK'k  and  Series  C  common  .sUK'k 
for  an  annualized  rate  of  $0.60  per  share. 
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What’s  Wrong  With 
Foreign  Reporting? 


E 


Associated  Press 
international 
editor  raises  some 
issues,  offers 


U  YEN  WHEN  STORIES  from  abroad  are 

dramatic,  they  still  may  not  affect  read¬ 
ers  directly.  And  they  seem  so  remote 
and  repetitive.” 

A  complaint  from  a  ftxrus  group,  a 
think-tank  media  critic,  James  Fallows? 
None  of  the  above. 

The  words  were  uttered  by  no  less  than  Thomas 
J.R.  Kent,  Ass(x:iated  Press  international  editor,  who 
had  plenty  more  to  say  about  what’s  wrong  with  for¬ 
eign  correspondence. 

Speaking  recently  to  newspaper  editors  at  the  AP 
News  Executives  Council  in 
Napa,  Calif.,  Kent  expressed 
serious  reservations  about 
whether  the  foreign  news 
readers  are  getting  is  really 
the  news  they  want. 

Citing  dispatches  from 
Zaire  about  the  disappear¬ 
ance  of  50,000  Hutu 
refugees,  Kent  said  that 
despite  AP’s  ample  coverage 
of  the  story,  “1  could  imagine 
some  readers  a.sking,  ‘Now 
what  50,000  people  are 
these?  Isn’t  it  just  more  of 
the  same?’ 

“1  don’t  think  readers  are 
ignorant  or  hard-hearted,  or 
unwilling  to  consider  a  for¬ 
eign  story.  C-ertainly  not  if 
100  local  jobs  went  to  that 
maquiladora  —  or  these 
sneakers  came  from  that 
Indonesian  sweatshop.  But 
beyond  that,  with  some 
readers  you  sense  a  certain 
news  fatigue.  And  1  some¬ 
times  wonder  if  the  way  we 
see  foreign  news  isn’t  one  of 
the  things  the  reader  is 
fatigued  of.” 

Kent  suggested  that  many 
foreign  correspondents  — 
and  their  editors  —  forgot 
to  shift  gears  when  the  Cold 
War  ended.  In  those  days,  he 
recalled,  it  was  easy  to  make 
people  care  about  overseas 
events  simply'  because  news 
could  be  put  in  a  Cold  War 
context. 


some  advice 


"I  think  foreign  correspondents 
go  down  the  wrong  track  when 
they  fail  to  apply  to  the  countries 
they  cover  the  same  standards  of 
fairness  and  attibution  they'd 
apply  to  a  story  at  home." 

—  Thomas  J.R.  Kent, 
Associated  Press 
international  editor 


“The  dateline,”  he  said,“might  have  been  London, 
Uruguay  or  South  Africa,  but  for  many  the  bottom 
line  was  the  same  in  each  conflict:  which  side  was 
pnvAmerican  and  which  side  was  pro-Soviet  —  and 
which  side  was  winning.” 

In  some  cases,  Kent  commented,  this  kind  of 
reporting  made  sense.  The  superpowers  were 
involved  in  almost  every  conflict,  and  even  though 
there  were  other  sides  to  the  story’  that  had  to  be 
considered,  readers  paid  attention  to  foreign  news. 

Today,  however,  news  from  abroad  is  not  that 
clear  cut,  cau-sing  readers  to  regard  it  as  complicated 
and  distant,  Kent  ob¬ 
served.  At  the  same  time, 
he  continued,  foreign 
news  gathering  is  becom¬ 
ing  more  expensive  and 
dangerous.  In  the  past  five 
years,  he  said,  five  AP  cor¬ 
respondents  have  lost 
their  lives  on  the  job. 

They  and  others  cov¬ 
ered  dramatic  stories  and 
some  conflicts  always  will 
be  newsTvorthy,  “but  the 
conflict  formula  only  takes 
us  so  far,”  Kent  said.  “The  same  for  the  now<liched 
approach  to  starting  a  feature  with  some  person 
picked  at  random  to  personify  a  problem,  then 
dumping  them  overboard  after  two  paragraphs  in 
favor  of  5(K)  words  of  background,  never  to  return, 
except,  perhaps,  for  a  cameo  appearance  in  the 
kicker,  by  which  time  you’ve  forgotten  who  the  per¬ 
son  is.” 

NEW  APPROACHES 

New  approaches  and  new  models  are  needed, 
the  speaker  stressed.  One  way  would  be  to  empha¬ 
size  regional  stories,  writing  about  a  trend  across 
Latin  America  or  Asia  rather  than  focusing  on  one 
country,  Kent  said,  providing  care  is  taken  not  to 
imply  that  things  happen  identically  across  the  con¬ 
tinent. 

Kent  also  advtKated  that  reporters,  instead  of 
seeking  a  conflict,“look  around”  a  country  as  a  non¬ 
journalist  visitor  to  a  country  would  do. 

In  fact,  Kent  related,  AP  has  done  just  that  with 
such  stories  as  a  nighttime  drive  through  New 
Delhi,  and  a  reporter’s  jog  through  the  capital  of 
Cambodia. 

AP,  he  said,  has  done  40  enterprise  stories  from 
Latin  America  alone  in  the  past  few  months. 

“Still  and  all,”  he  lamented, “we  know  a  lot  of  the 


“With  some  readers 
you  sense  a  certain 
news  fatigue.  And 
I  sometimes  wonder 
if  the  way  we  see 
foreign  news  isn't 
one  of  the  things  the 
reader  is  fatigued  of” 
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features  will  wind  up  on  Page  A24;  the  spot  news 
goes  on  Page  One.” 

Kent  also  has  reservations  about  the  fairness  of 
foreign  reporting,  largely  because  of  the  mindset  of 
Western  correspondents. 

DIFFERENT  STANDARDS? 

“1  think  foreign  corresp<jndents  go  down  the 
wn)ng  track  when  they  fail  to  apply  to  the  coun¬ 
tries  they  cover  the  same  standards  of  fairness  and 
attribution  they’d  apply  to  a  story  at  home,"  he  said. 
“We  wouldn’t  casually  refer  to  the  mayor  of  an 
American  city  as  ‘corrupt’  without  a  gcKxl  deal  of 
evidence.  Why  then,  do  we  use  words  like  ‘corrupt’ 
or  ‘murden)us’  or  wily’  slapped  on  foreign  leaders 
with  no  further  explanation? . . . 

“You  can’t  always  get  a  well-documented  case, 
but  at  least  you  can  make  clear  what  side  allega¬ 
tions  are  coming  fnim  and  include  whatever  the 
leader  in  question  has  to  say  in  his  own  defense. 
Othewise,  you  are  telling  your  reader  that  foreign 
situations  are  one-dimensional  —  that  there  aren’t 
the  shades  of  gray  we  acknowledge  in  our  own 
country.” 

Kent  wasn’t  through  yet.  He  a.s.sailed  the  ten¬ 
dency  of  foreign  correspondents  to  write  in  “ctxle, 
that  is,  using  words  and  .style  more  appn)priate  to  a 
diplomatic  telegram  than  to  the  way  people  talk.” 

The  examples  he  gave  included  such  lines  xs: 
“Rival  factions  traded  mortar  fire  Uxlay,”  and  “the 
first  visit  to  Washington  by  the  leader  of  the  oil-rich 
kingdom.” 

“Write  spot  news  in  plain  language  with  sen¬ 
tence  structure  that  people  might  actually  use,” 
Kent  urged. 

“And  use  background  gently,  not  dnipped  on  the 
reader  like  a  lead  weight.” 

WRITE  TIGHTER 

Finally,  he  pleaded  for  shorter  stories.  The  awe¬ 
some  length  of  some  reports  and  series  struck  him, 
he  said,  when  he  .served  as  a  Pulitzer  Prize  compe¬ 
tition  junir  for  international  reporting. 

Many,  he  said,  were  well-done  pieces  but  some, 
“ju.st  by  the  law  of  physics,  have  .so  much  mass  that 
they  accelerate  by  themselves  toward  a  Pulitzer 
Prize.” 

Ijong  or  not,  some  nominations  met  the  test  of 
superior  reporting,  Kent  pointed  out. 

Others,  he  said,  pnimpted  him  to  worry  “they'll 
send  the  reader  a  subliminal  signal,  to  wit:  this  for¬ 
eign  subject  is  so  complicated  that  it  takes  this  1 2- 
page  section  to  explain  something,  and  if  you  don’t 
have  time  to  read  1 2  pages,  you’re  not  the  kind  of 
folks  we’re  t(K)king  for.” 

Summing  up,  Kent  said  that,  with  the  Cold  War 
ended,  this  is  a  critical  time  ft)r  foreign  correspon¬ 
dents  and  hard  work  is  required  to  maintain  reader 
interest  in  international  topics. 

“We’d  better  be  smart  and  about  it,  and  write  to 
win  attention  now,”  he  warned.  “Otherwise,  the 
American  mind  will  close  another  notch,  and  we  ll 
all  be  the  losers  for  it.” 


BY  M.L.  STEIN 

Seeking  \bung 
Hispanic  Readers 

A  OPINION  OF  Los  Angeles  is  not  giving  up 
on  readers  18-to-34  years  old. 

The  Spanish-language  daih’  hxs  moved  to 
capture  more  young  adult  readers  by 
enhancing  its  entertainment  section  —  called 
Espectaculos  —  to  include  features  about  radio  and 
television,  art  and  culture,  nK'k  and  movie  reviews, 
listings,  videos,  and  a  soap  opera  digest. 

The  revamped  section  will  include  interviews 
with  Latin-American  performers,  Hollywo<xl  reports 
and  pix)files  of  leading  Latino  actors. 

Manny  Gonzalez  of  the  newspaper’s  marketing 
department  said  that  while  there  is  no  shortage  of 
entertainment  news  in  Los  Angeles,  research,  includ¬ 
ing  ftxrus  gn)ups,  found  that 
Southern  C^alifomia  Latinos 
feel  “their  unique  entertain¬ 
ment  information  needs  arc 
not  being  met”  and  expressed 
“a  stn)ng  de.sire  for  credible 
entertainment  information.” 

Monica  Lozano,  associate 
publisher  and  executive  edi¬ 
tor,  said  the  paper  “recognized  that  we  already  had 
the  vehicle  to  meet  the  demand,  and  that  there  was 
an  opportunity  to  capture  more  of  the  market.  Our 
goal ...  is  to  provide  readers  with  a  product  which 
they  can  use  to  manage  their  leisure  time.  Our  aim 
has  always  been  to  be  the  essential  source  of  news 
for  l.atinos.” 

Loz.ano  rejected  the  way  many  newspapers  have 
resigned  to  attract  younger  readers,  saying  young 
Latino  readers’  stn)ng  interest  in  lifestyle  and  enter¬ 
tainment  news  “makes  it  imperative  that  we  deliver 
the  highest  quality  daily  entertainment  section  pos¬ 
sible.” 

The  improved  entertainment  section  is  the  latest 
step  designed  to  increase  Ixi  Opinion'^  circulation 
and  advertising.  Since  1995,  it  hxs  intnxjuced  a 
weekly  business  section  and  a  new  travel  section 
and  has  switched  to  a  more  “reader-friendty”  format. 

Ad  Spending  Up 
In  Newspapers 

FIRST-QUARTER  AD  spending  in  newspapers 
reached  $8.9  billion,  an  increa.se  of  8.9*%  over 
the  same  peritxl  last  year  and  the  best  single-quarter 
showing  for  the  industry'  in  10  years,  according  to 
the  Newspaper  AsstK'iation  of  America. 

Clas.sified  ad  revenues  for  the  quarter  were  up 
9.8%  to  $3  5  billion,  retail  grew  by  7.1%  to  $4.2  bil¬ 
lion  and  national  was  up  12.7%  to  $1.2  billion. 


La  Opinion  of  Los 
Angeles  believes  more 
entertainment  news 
is  the  way  to  go 
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Less  Of 
A  Circus 


When  the  guilty  verdict 
was  announced  at  approxi- 
matel>’  1:30  p.m.,June  2,  the 
bullpen  erupted  into  a  frantic 
jockeying  for  position  to 
shoot.  Some  television  camera 
people  were  pushy  —  liter¬ 
ally.  They  did  not  hesitate  to 
shoulder  aside  print  reporters 
or  still  photographers  in  their 
way. 

One  of  the  pushees.  United 
Press  International  reporter  Stephen  Gascoyne,  said 
that  by  way  of  response,"!  helped  one  guy  adjust  his 
camera  by  giving  it  several  gcxxl  shoves.” 

Facing  a  wall  of  television  cameras  along  the 
bullpen  fence,  Reuters  photographer  Ellen  Osier 
groused,  “It’s  hard  to  get  a  clear  shot.”  But  she  man- 


U.S.  DISTRICT 
Judge  Richard 
Matsch  did  not 
want  an  “O.J.  cir¬ 
cus,”  atmos¬ 
phere  for  Timo¬ 
thy  McVeigh’s  bomb  trial, 
according  to  the  media  coor¬ 
dinator  for  the  event. 

In  fact,  Wayne  Wicks,  a  fel¬ 
low  judge  who  acted  as  a  liai¬ 
son  between  Matsch  and  the 
media  at  the  start  of  the  trial,  promised  “Denver  the¬ 
ater”  rather  than  the  hoopla  that  has  forever  tagged 
the  O.J.  Simpson  murder  trial. 

Presiding  over  the  courtroom,  where  no  cameras 
were  allowed,  lawyers  were  gagged  and  security 
was  as  tight  as  the  White  House  entrance,  Matsch,  to 
no  one’s  surprise,  maintained  strict  discipline. 

But  outside  the  federal  courthouse  in  downtown 
Denver,  anyone  who  had  been  around  the  Simpson 
trial  could  find  plenty’  of  similarities. 

Several  hundred  of  the  2,200  media  personnel 
accredited  to  cover  the  case  were  on  constant 
watch  in  the  “bullpen,”  a  fenced  in  area  dominated 
by  dozens  of  TV  crews. 

Lawyers,  witnesses  or  relatives  of  the  victims  of 
the  Oklahoma  City  tragedy  were  besieged  for  inter¬ 
views  as  they  entered  or  left  the  courthouse.  And 
even  if  they  didn’t  talk,  they  were  almost  sure  to  be 
photographed. 


Unlike  the  chaotic 
atmosphere  of  the  O.J. 
trial,  strict  discipline  was 
maintained  during  the 
Timothy  McVeigh  trial 


Overall,  however,  the  bniadcast  and  print  media 
resided  peaceably  in  an  enormous  pressnxim  in  a 
building  about  50  yards  fnim  the  courtnxim. 

Five  times  as  big  as  the  cramped  press  quarters  at 
the  O.J.  trial,  the  facilities  also  included  a  “listening 
rxxim,”  where  reporters  could  get  audio  feed  from 
the  courtrcxim. 

The  nx)m  overkxiked  the  street  but  the  view  was 
closed  to  the  press  during  jury  deliberations.  To  pre¬ 
vent  signals  on  the  verdict  being  flashed  to  col¬ 
leagues  outside,  as  happened  during  the  Simpson 
civil  trial,  the  windows  were  covered  with  vertical 

I  blinds  and  a  yellow  police  “do  not  cross” 
tape  was  stretched  across  them.  Reporters 
were  even  warned  not  to  elevate  the  cell 
phones  at  window  level. 

And  the  space  was  free,  courtesy  of  the 
General  Services  Administration.  But  the 
media  was  billed  for  telephones  and  elec- 
.  1^^  tronic  installations: Television,  $4,(XX);  radio, 
$2,000;  and  print,  $1,(K)0. 

1'^  It  was  a  nice  setup  if  you  could  get  in. 
■  ^  Accreditation  for  the  trial  was  a  complex, 
cumbersome  prcxress  that  involved  pre- 
approval  by  federal  authorities  and  then  an 
in-person  appearance  at  the  Denver  Federal 
Center,  15  miles  from  downtown.  There, 
applicants  had  to  fill  out  yet  another  form, 
~  show  I.D.  and  sit  for  a  mug  shot  after  waiting 
lUIII^  l()ng  as  45  minutes  for  their  tum.Through 
it  all.  though,  the  feds  were  scrupulously 
courteous,  calling  everyone  sir  or  ma’am. 

Two  types  of  passes  were  issued.The  blue 
one  got  you  into  the  trial,  the  pressroom,  lis- 


Several  hundred  of  the  2,200  media  personnel  accredited  to  cover  the  case 
were  on  constant  watch  in  the  "bullpen,”  a  fenced  in  area  dominated  by 
dozens  of  TV  crews. 
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Wayne  Wicks,  55-year-old  former  NBC 
News  staffer,  who  acted  as  a  liaison 
between  Judge  Richard  Matsch  and  the 
media 

tening  room  and  bullpen.  The  pink  one 
was  g(xxl  only  for  the  bullpen  and  press¬ 
room.  Getting  into  the  pressroom  alone 
subjected  you  to  a  metal  detector  and 
search  thn)ugh  your  briefcase  by  offi 
cers.  No  audio  tape  recorders  were 
allowed  in  the  listening  room. 

Judge  Matsch  got  mixed  reviews  by 
the  press.  Those  less  enamored  of  his 
style  were  more  vexed  by  the  gag  order 
and  his  sealing  of  certain  trial  d<x:uments 
than  the  scrutiny  restrictions  he 
imposed.  Another  sore  point  was  his 
ordering  of  a  wall  blocking  the  press’s 
view,  including  that  of  the  sketch  artists, 
of  the  jurors. 

“Actually,  Matsch  is  quite  popular  with 
the  press  despite  the  incredible  decorum 
maintains  in  the  courtitxrm,”  said  Rocky 
Mountain  News  reporter  Lynn  Bartels. 

But  a  News  colleague,  Kevin  Flynn, 
commented:  “The  amount  of  secrecy  he 
he  has  ordered  is  unprecedented.” 

Another  Matsch  critic,  Richard  Serrano 
of  the  Los  Angeles  Times,  remarked  that; 
“There  are  a  lot  of  documents  still  under 
seal.  And  the  gag  order  is  the  worst  I 
have  ever  seen.” 

Kenworthy  Thomas  of  the  Washington 
Post  also  lamented  the  sealing  order,  but 
didn’t  think  the  gag  order  was  all  bad. 

“In  some  ways  it  made  it  easier  for  us,” 
he  explained,  “because  we  didn’t  have  to 
listen  to  lawyers’  spin  every  day.  I  haven’t 
had  a  problem  with  the  gag.” 

Thomas  said  the  Post  generally  has 
given  his  stories  a  good  play,  partly 
because  the  trial  moved  ahead  so  quickly’ 
and  the  fact  that  Washington  has  a  huge 
number  of  federal  employees  who  felt 
deeply  about  the  bombing  of  the  federal 
building  in  Oklahoma  City  with  the  loss 


of  the  168  lives. 

A  totally  unapologetic  fan  of  Judge 
Matsch  was  Andrew  Cohen,  a  Denver 
lawyer  who  wrote  his  observations  dur¬ 
ing  the  trial  for  the  Dencer  Post  and 
delivered  commentaries  for  CBS  Radio 
and  the  Tribune  Broadcasting  Co. 

“The  media  viewed  his  rules  as  dra¬ 
conian,”  he  said,  “but  they  were  neces¬ 
sary.  The  media’s  desire  to  get  quotes 
from  the  lawyers  should  not  interfere 
with  Timothy  McVeigh’s  right  to  a  fair 
trial.  If  this  means  the  media  gets  less 
coverage  and  fewer  sources,  so  be  it.” 

A  survey  sidebar  by  Bartels  of  the 
R(Kky  Mountain  News  gave  Matsch  “five 
A  pluses  and  one  A  minus.” 

Her  sources  included  six  journalists,  a 
defense  attorney  and  a  woman  whose 
daughter  died  in  the  blast. 

“The  reason  1  gave  him  the  minus  is 
because  of  the  unprecedented  secrecy  in 
this  case,”  said  Detroit  Free  Press  reporter 
Michael  Connors.  “The  taxpayers  should 
know  how  much  money  they  are  spend¬ 
ing  on  the  defen,se.” 

Wendy  BitK'kman  of  KWGN,  Channel 
2,  Denver,  handed  Matsch  a  straight  A. 
declaring;  “If  I’m  ever  on  trial  for  murder, 
I  would  want  him  presiding  over  my 
case.” 

The  DeniHir  Post  was  equally  generous 
in  grading  Matsch.  An  editorial  following 
the  verdict  described  his  handling  of  the 
trial  a  “tour  de  force.” 

The  P(^st  gave  him  credit  for  the  speed 
of  the  pnx;eedings,  as  well  as  preventing 
lawyers  from  engaging  in  “grandstand¬ 
ing”  and  “sideshows.” 

The  press  got  an  A  for  behavior  from 
Wicks,  a  55-year-old  former  NBC  News 
staffer,  who  came  out  of  retirement  to 
handle  the  media  arrangements  along 
with  Roger  O’Neil  of  NBC. 

“The  media  was  just  great  in  the  way 
they  cooperated  with  everything,”  Wicks 
exclaimed  in  discussing  the  ground  rules 
for  coverage.“Everything  went  smoothly.” 

Well,  not  quite. 

Denver  Post  photographer  Brian 
Brainerd  told  E&P  he  was  berated  by 
both  Wicks  and  the  police  for  shexHing  a 
picture  of  a  woman  who  fainted  on  the 
sidewalk  facing  the  courthouse. 

“The  security  people  were  telling  me  I 
could  not  take  pictures  on  a  public- 
street.  One  cop  threatened  to  yank  off 
my  badge  and  have  me  arrested  for  loi¬ 
tering.  And  then  Wicks  chewed  me  out,” 
Brainerd  recalled. 

The  foreign  media  turned  out  in  force 
for  the  trial.  Among  them  were  ZDF,  Ger¬ 
man  television;  KKD,  Japan;  TV  Global, 


Brazil;  BBC;  RAI,  Italian  TV;  and  ABC,  Aus¬ 
tralia. 

Both  the  RtKl^  Mountain  News  and 
the  Denver  Post  published  extras  on  the 
verdict. 


First-Quarter 
Thomson  Paper 
Revenues  Up 

THETHOMSON  (X)RP  reported  a  loss 
for  the  three  months  ended  March 
31, 1997  of  US$94  million  vs.  US$56  mil¬ 
lion  a  year  ago. 

Thomson  said  it  typically  records  a 
loss  in  the  first  quarter  due  to  seasonal¬ 
ity  of  its  travel  group  and  major  parts  of 
its  specialized  information  and  publish¬ 
ing  business. 

Including  contributions  from  1996 
acquisitions,  revenues  from  ongoing 
operations  from  the  Thomson  Newspa¬ 
pers  segment  were  10.5%  above  la.st 
year’s  first  quarter,  with  advertising  rev¬ 
enues  well  above  industry  averages. 

f  MEDIA  ^ 
FELLOWSHIPS 
WORLDWIDE 


Knight  International 
Press  Fellowship  Program 

....a  journalistic  service  corps  working  with  in¬ 
dependent  media  in  emerging  dennocracies 
around  the  globe...experienced  newspaper, 
radio  and  television  professionals  with  a  wide 
range  of  skills...living  abroad  for  up  to  nine 
months...sharing  their  knowledge...competitive 
selection...  advertising,  pre-press  production, 
circulation,  pressroom  and  other  skills 
needed...January  and  July  deadlines... 

Next  Application  Deadline:  July  1 5 

O 

International  Center  for  Journalists 


I6U  H  Sc.  NW  •  Third  Root  •  Washington,  DC  20006 
Td:  (202)  737-3700  •  Fax;  (202)  737-0530 
E-mail:  knight^ic^.org 
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NE WS PEOPLE  IN  THE  NEWS . ' . covi hh  K!?. .k.Y. . J. .Y:  an i>krson 


J.  BRVCE  BAUMANN 


J.  BRVCE  BAV- 

Mi4iV2V,  assistant 
managing  editor  at 
the  Monterey 
County  Herald, 

Monterey,  Calif., 
has  been  named 
managing  editor. 

He  succeeds 
WAITER  RAW- 

SON,  who  becomes  editorial  page  editor. 

ARLENE  HVDSON,  marketing  direc¬ 
tor  at  the  Gavilan  Newspaper  Group,  was 
appointed  to  the  new'  position  of  adver¬ 
tising  services  manager. 

ANDREW  M.  BABB,  30,  vice  president 
of  Mid-South  Management  Co.  Inc., 
Spartanburg,  S.C.,  has  been  promoted  to 
chief  operating  officer  and  executive  vice 
president. 

KATHY  CODDINGTON,  retail  adver¬ 
tising  manager  at  tlie  Hartford  Courant, 
has  been  named  director  of  marketing 
and  regional  sales. 

KATHY  ENDERS,  regional  advertis¬ 
ing  manager,  was  appointed  event  mar¬ 
keting  sales  manager. 

CHRISTINE  BETTENCOVRT, 
regional  advertising  manager,  becomes 
senior  regional  sales  manager. 

MARK  LVKAS,  regional  advertising 
manager,  was  named  direct  mail  sales 
manager  at  the  Courant. 

Thomson  Newspapers  has  announced 
several  promotions  and  staff  additions  in 
the  circulation  area. 

STEVE  JOHNSON,  vice  president  of 
corporate  circulation  for  Thomson,  was 
promoted  to  president  and  CEO  of 


WALTER  DAWSON 


ARLENE  HVDSON 


Thomson  Newspapers’  Penn-Ohio 
Strategic  Marketing  Group. 

He  succeeds  Ji4AfES  E 
McKEARNEY JR.,  who  retired  after 
38  years  of  newspapering. 

L.  GAYLE  PRYOR,  direaor  of  circu¬ 
lation  for  Thomson,  was  named  vice  pres¬ 
ident  of  circulation. 

FRED  GREER,  manager  of  circula¬ 
tion  operations,  was  appointed  director 
of  circulation. 

GARY  MAY,  single  copy  manager  at 
the  Fort  Myers,  Fla.,  News  Press,  was 
named  circulation  director  trainee  on 
Thomson’s  corporate  circulation  staff. 

JEFF  JOBE,  circulation  director  at 
Thomson’s  Charieston,WVa.,  newspa¬ 
pers,  was  promoted  to  vice  president  of 
circulation  and  distribution  of  Thomson 
Newspapers’  Southwest  Ohio  Strategic 
Marketing  Group. 

GARY  SVCHANEC,  vice  president 
of  distribution  at  Thomson’s  Tri-State 
Strategic  Marketing  Group,  was  named 
circulation  director  at  the  Florence  (S.C.) 
Morning  News. 

MALCOLM  BROWNELL,  consumer 
marketing  director  at  the  R)rt  Worth  Star- 
Telegram,  was  appointed  director  of  dis¬ 
tribution/consumer  maiketing  for  the 
Acadiana  Strategic  Marketing  Group 
located  in  Lafeyette,  La. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of  their 
daily  newspapers  or  non- 
daily  newspaper  groups. 


Lee  Dirks 


Owen  Van  Essen 


ANDREWBABB 


119  E.  Marcy  St.,  Suite  100,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


GRAHAM 
ANNETT,  sides 

and  maiketing 
manager  for 
Gannett 
Newspapers  in 
Rtx:hester,  N.Y, 
was  named  circula¬ 
tion  director  at  the 
Canton,  Ohio, 

Repository,iiThomson  newspaper. 

RANDY  REASON,  senior  circulation 
director  at  the  Centre  Daily  Times  in 
State  College,  Pa.,  was  apptrinted  senior 
circulation  director  for  the  Valdosta  Stra¬ 
tegic  Marketing  Group  in  Valdosta,  Ga. 

JoANN  REED,  circulation  manager 
at  Gannett  Newspapers  in  Rochester, 

N.Y,  becomes  vice  president  of  circula¬ 
tion  for  the  Indiana  Strategic  Maiketing 
Group.  She  is  based  at  the  Anderson,  Ind., 
Herald  Bulletin. 

LARRY  MARTIN,  vice  president  of 
circulation  for  Tucson  Newspapers,  was 
named  vice  president  of  circulation  for 
the  Diamondback  Strategic  Marketing 
Group  based  in  the  Phoenix  area. 

WILLIAM  HERSHEY,  a  Pulitzer  Prize¬ 
winning  reporter  at  the  Akron  Beacon 
Journal,  has  been  appointed  director  of 
strategic  communications  at  Ryan- 
McGinn  Inc.,Virginia’s  largest  full-size 
communications  firm. 

Hershey  broke  the  story  of  Goodyear’s 
buyout  of  corporate  raider  Sir  James 
Goldsmith  in  1986  and  was  a  major  con¬ 
tributor  to  the  Beacon  Journals  overall 
coverage  that  subsequently  won  a  1987 
Pulitzer  Prize  for  Local  Reporting. 

MARK  WVRXER,  38,  director  of 
national  advertising  at  the  Los  Angeles 
Times,  was  named  vice  president  of  ad¬ 
vertising  at  the  Rocky  Mountain  News. 

He  succeeds  JERRY  DVNNING, 
who  was  promoted  to  E.W.  Scripps  cor¬ 
porate  newspaper  advertising  director. 

ROB  REVTEMAN,  46,  the  top  assis¬ 
tant  in  the  business  department,  was  pro¬ 
moted  to  business  editor. 

KENNETH  H.  BRIEF,  editor  and 
executive  vice  president  at  the 
Greenuich  (Cfonn.)  Time  and  Stamford, 
Conn.,Advocate,  has  been  appointed  to 
the  faculty  of  the  Columbia  University 
Graduate  School  of  Journalism  as  a  visit¬ 
ing  professor  for  the  1997-98  academic 
ytar. 
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80-Plus  And 
Going  Strong 


I  I  vacation.s.Thcy  Ve  been  unable  to  pre- 
Bill  Katzberg, 

■  1  ated,  80-year-old  grandfather,  from 

I  I  making  the  he 

writing  his  “Closer  L(X)k”  weekly  col- 
umn  for  the  Jewish  JotimcU  in  Florida  nearly 

And  nothing  except  maybe  Mary,  his  wife  of  56 
years,  has  prevented  the  Bnx)klyn-bom  and  Bnx)k- 
lyn  (College-educated  history  major  fn)m  weighing 
in  with  sarcasm  and  controversial,  humon)us  or  off- 

^  retired  insumnee  broker- 
^  ^  real  blue  line  of  authority’  that 

when  she  thinks  I'm  going  to 

lot  deterred  hun  or  embarrass  people.”  "You  know.  I'm  not  an  ass-kissing  old  fogey." 

Based  in  Deerfield  Beach,  —  80-year-old  Bill  Katzberg,  columnist  for  the  Jewish  Journal 
ontroversial  Fla.,  the  Journal  has  a  circula-  in  Deerfield  Beach,  Fla. 

tion  of  153,(XK). 

vish  Journdl  Katz^erg  s  column  usually 

deals  with  the  habits  and 

columnist  senior  citizens  and 

their  condominium  lives  in 
south  Florida. 

To  make  a  point,  he’ll  toss  in  a  Yiddish  word  or 
expression.And  when  it  comes  to  Israeli  politics  and 
pniblems,  his  words  are  fired  with  a  reasoned  pa.v 
Sion. 

After  completing  an  unbroken  string  of  1,(KK) 
consecutive  weekly  columns,  he  was  honored  in 
March  with  a  special  service  and  luncheon  at  Tem¬ 
ple  Beth  Torah  in  Tamarac,  Fla. 

More  than  700  readers  and  guests  attended  the 
affair,  which  was  sponsored  by  the  Middle  East  Net¬ 
work,  a  volunteer  Jewish-American  media-monitor¬ 
ing  gniup. 

It’s  not  been  easy  for  Katzberg.  Hospitalized  by  a 
heart  attack  about  10  years  ago,  he  recalls  how  he 
scratched  out  his  column  on  a  legal-size  paper  pad 
and  had  his  wife  deliver  it  to  the  newspaper  in  time 
to  make  a  Sunday  deadline.  He  did  likewise,  when 
he  was  bedridden  with  pneumonia. 

“On  vacation  —  I’ve  made  17  trips  to  Israel  and 
paid  my  way  —  I’ll  usually  bribe  someone  in  the 
hotel  office  with  a  box  of  chocolates  to  fax  it  to 
Florida,”  he  says.  “No  big  deal.  That’s  how  1  do  it. 


Three  handwritten  pages  are  the  first  draft.  Then  I 
type  it  into  my  old  Burroughs  electric  typewriter, 
take  the  pages  to  the  newspaper  office  and  punch 
the  words  into  the  computer.  1  don’t  let  anyone  else 
put  it  in  the  computer.  I  don’t  want  to  risk  having 
the  words  and  punctuation  changed.” 

Along  the  way,  he’s  riled  .some  readers  by  urging 
them  to  spend  and  enjoy  their  savings  rather  than 
leave  it  for  their  children. 

He’s  called  lavish  Bar  and  Bat  Mitzvah  parties 
“obscene”  (“What  more  can  parents  do  when  the 
kid  becomes  a  Nobel  laureate?”). 

He’s  suggested  imposing  strict  departure  dead¬ 
lines  for  gn)wn  children,  relatives  and  friends  who 
visit  in  the  winter,  rapped  parents  who  shy  away 
fn)m  expressing  divergent  opinions  with  their 
grown  children,  and  has  been  uncompmmising  in 
his  support  of  Israeli  Prime  Minister  Benjamin 
Netanyahu’s  Iii,st  Jeru,salem  building  policies. 

Criticism  —  even  death  threats  —  as  well  as 
praise  go  with  the  territory,  he  says.  “You  know.  I’m 
not  an  a.ss-kis.sing  old  fogey." 

And  he  embraces  a  compliment  with  a  polite 
tongue  in  cheek  "thank  you  for  being  so  discerning.” 

After  his  first  telephoned  threat  (“Fuckin’  Jew, 
you’re  dead!”),  he  .says  he  called  the  police.“Nothing 
came  of  it.  They  suggested  I  have  my  telephone 
number  changed,  but  1  didn’t  do  it.  We’re  still  listed.” 

“It’s  the  most  popular  column  in  our  paper,”  says 
(See  Columnist  on  page  41) 


Liberman  is  a  retired  editor  of  the  Sunday 
Asbury  Park  (NJ.)  Press. 
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BY  M.L.  STEIN 


Name-Calling  Costs 
Paper  Legal  Ads 


The  city  of  San  Diego  has  yanked 
away  $30, (XX)  a  year  in  legal  advertis¬ 
ing  from  the  publisher  of  a  Hispanic 
newspaper  who  called  Mayor  Susan 
Ck)lding  a  “Jewish  Queen”  and  the 
owner  of  the  local  NFL  team  a  “Greek  Ciod 
Daniel  L.  Munoz  Sr,  publisher  and  editor  of  the 
weekly  La  Prensa  San  Diego,  has  accused  the  city' 
of  censorship  and  attempted  intimidation,  while  he 
has  denied  its  allegations  that  he  made  antisemitic 
and  racist  editorial  comments. 

Munoz  said  in  an  interview  that  the  city  is  retali¬ 
ating  against  him  for  his 
outspoken  views. 

“The  Jewish  Queen 
statement  was  made  two 
months  ago  and  nobody 
found  it  offensive  then,” 
he  said. 

Munoz  charged  that 
city  manager  Jack 
McGrory  is  now  exploit¬ 
ing  the  remark  for  two 
reasons;  to  protect 
Golding,  who  has  senatori¬ 
al  ambitions,  and  to  hide 
officials’  anger  at  La 
Prensa's  attacks  on  the 
city’s  hosting  of  the 
Republican  National 
Convention  last  year  and 
its  deal  with  San  Diego 
Chargers  owner  Alex 
Spanos  to  spend  $80  mil¬ 
lion  to  improve  the  team’s 
stadium. 

In  a  March  14  column 
headed  “La  Reina  Judia” 
(the  Jewish  Queen), 
Munoz  wrote:  “Susan 
Golding  still  believes  she 
made  a  gtxid  deal  by  pro¬ 
viding  welfare  for  Greek 
God  Spanos.  D.C.  politi¬ 
cos,  who  are  experts  in 
giving  welfare  to  corpora¬ 
tions,  laughed  at  Golding’s 
efforts  to  sell  herself  as 
Senatorial  material." 
Spanos  is  of  Greek 
descent. 

newspaper,  disagree.  McGrory,  in  an  inter¬ 


view,  said  Munoz  “for  the  past  year  or  so  has  been 
making  racist  and  antisemitic  comments  on  his  edi¬ 
torial  page.  While  he  has  a  First  Amendment  right 
to  print  what  he  wants,  we,  as  a  city  strongly  com¬ 
mitted  to  strengthening  our  diversity'  efforts,  do  not 
believe  we  should  be  financially  supporting  a 
newspaper  and  its  publisher  who  obviously  don’t 
share  the  same  values.  So  we’re  pulling  the  plug.” 

Describing  Munoz  as  a  “loose  cannon”  who  has 
published  racial  slurs  concerning  city  council 
members  and  other  officials,  the  city  manager  said, 
“It  would  be  hyp<x:ritical  of  us  to  support  Mr 
Munoz  and  his  newspaper 
while  articulating  our  belief 
in  diversity.” 

Munoz,  who  denies  being 
either  racist  or  antisemitic,  is 
using  La  Prensa'^  editorial 
page  to  define  his  loss  of 
legal  advertising  as  a  First 
Amendment  issue  and  to  lam¬ 
baste  the  city  for  “economic 
coercion  or  oppression.” 

In  one  editorial,  he  con¬ 
tended  that  Golding  and 
members  of  the  city  council 
“have  stepped  into  the  dan¬ 
gerous  waters  of  attempting 
to  censor,  intimidate  and 
threaten  with  economic 
repression  La  Prensa  ...  for 
daring  to  print  our  opinions 
and  views  of  their  conduct  of 
city  business.” 

In  another  piece,  Munoz  thundered:  “What  now 
Mayor  Susan  Golding,  members  of  the  city  council, 
city  manager  McGrory?  Shall  the  police  force  of 
the  city  be  sent  to  trash,  bum  and  destn)y  La 
Prensa?  Will  an  unfortunate  accident  happen  to 
the  publisher  or  editor  of  Im  Prensa  on  the  streets 
of  San  Diego?  Or  will  the  more  subtle  intimidation 
of  advertisers  occur  to  attempt  to  strangle  econom¬ 
ically  La  Prensa  San  Diego?” 

Munoz,  who  founded  the  bilingual  paper  21 
years  ago,  also  distriubuted  a  press  release  asking 
Hispanic  media  in  California  to  speak  out  on  his 
behalf  to  prevent  the  city  from  “eliminating  La 
Prensa  as  the  only  democratic  voice  in  the  city'.” 

He  said  the  city’s  economic  attack  was  designed 
“to  censor  adverse  publicity  that  might  impact  neg¬ 
atively  on  the  mayor  ”  when  she  mns  for  U.S. 

Senate. 


Publisher/ editor 
‘  says  city  of  San 
Diego  offtcials 
retaliating;  another 
pnblisher  sides' 


with  city 


La  Prensa  San  Diego  publisher 
and  editor  Daniel  L.  Munoz  Sr. 


denies  he's  antisemitic,  racist  or  a 
loose  cannon.  Others,  including 
the  publisher  of  a  rival 


“He  goes  beyond 
freedom  of  speech. 
That’s  his  method 
of  reporting  and 
his  brand  of 
journalism,  and 
I  think  it’s  caught 
up  with  him.  We 
may  not  agree 
with  politicians, 
hut  you  don’t  call 
the  mayor  a  fewish 
Queen.  It’s  an 
embarrassment.” 
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One  of  Munoz’s  broadsides  involves 
his  complaint  that  the  stadium  deal  and 
the  GOP  convention,  at  a  cost  of  $45 
million,  were  effected  without  a  vote  of 
the  people. 

This  drew  a  derisive  retort  from 
Ciolding’s  press  secretary,  Mary  Anne 
Pintar,  who  said  such  a  vote  was  not 
required  “and  Dan  Munoz  absolutely 
knows  that.” 

Pintar  said  Ciolding  played  no  part  in 
the  removal  of  La  Prensa's  legal  ads  and 
“didn’t  even  know  about  it  until  she 
read  it  in  the  [San  Diego]  Union- 
Tribune!' 

Although  Golding,  a  Republican,  has 
formed  a  campaign  committee  for  a 
possible  Senate  race,  she  has  put  off 
making  a  formal  announcement. 

“She’s  getting  ready  to  run,  so  they’re 
throwing  out  this  Jewish  queen  stuff 
because  they  don’t  want  a  bad  press,” 
Munoz  said.  “But  I’m  not  going  to  buck¬ 
le  under.” 

ONE  PUBLISHER  IS 
OFFENDED  BY  MUNOZ 

One  Hispanic  publisher  was  not 
moved  by  Munoz. 

“His  attitude  is  not  a  surprise  to  any¬ 
one,”  said  Julie  J.  Rocha,  editor  and  pub¬ 
lisher  of  El  Sol  de  San  Diego. '‘We  goes 
beyond  freedom  of  speech.That’s  his 
method  of  reporting  and  his  brand  of 
journalism,  and  I  think  it’s  caught  up 
with  him.  We  may  not  agree  with  politi¬ 
cians,  but  you  don’t  call  the  mayor  a 
Jewish  Queen.  It’s  an  embarrassment. 

But  Dan  Munoz  zaps  everyone,  includ¬ 
ing  me.” 

Rocha  explained  that  several  months 
ago  she  demanded  and  got  a  printed 
retraction  from  Munoz,  who  had  pub¬ 
lished  a  false  report  that  El  Sol  was 
going  out  of  business. 

Ray  Guerrero,  general  manager  of  El 
Latino,  San  Diego’s  largest  Hispanic 
newspaper,  took  a  similar  position. 

“Munoz  is  in  a  situation  of  his  own 
making,”  Guerrero  said.  “The  city  tried  to 
mend  fences  with  him  but  he  was  not 
forthcoming,  and  the  city  has  the  pre¬ 
rogative  of  cutting  off  his  advertising. 
There  are  certain  standards  it  maintains, 
and,  although  La  Prensa  is  free  to  print 
what  it  chooses,  the  city  dtxjsn’t  have  to 
like  it.” 

But  Munoz  said  his  press  release  has 
brought  support  from  other  Hispanic 
publishers,  several  of  whom  “have  told 
me  they  have  run  into  the  same  kind  of 
situation  in  their  communities,”  he  stated. 


McGrory  said  the  money  that  had 
been  allocated  for  legal  notices  in  La 
Prensa  will  probably  be  divided  among 
three  other  San  Diego  newspapers  —  El 
Sol,  El  Ixitino  and  Ahora  Now  —  which 
together  get  $22,000  year  in  city  adver¬ 
tising  currently. 


Online 
Real  Estate 
Alliances 

TWO  METRO  NEWSPAPERS  recently- 
formed  alliances  with  real  estate 
multiple  listing  services. 

The  Sacramento  Bee  has  entered  into 
an  ageement  with  MetroList  Multiple 
Listing  Service,  making  sacbee.com’s 
Home  section,  available  to  visitors  in 
Sacramento,  Placer,  El  Dorado  and  Yolo 
counties. 

They  can  search  the  entire  data¬ 
base  of  MetroList,  which  includes 
Realtor  associations  in  those  counties. 
About  6,000  real  estate  brokers  and 
agents  provide  listing  information  to 
MetroList. 

All  homeowners  who  list  their  prop¬ 
erty  for  sale  with  a  MetroList  member 
will  have  their  home  advertised  on  the 
Bee's  online  site,  said  Tom  Beede,  presi¬ 
dent  of  the  real  estate  organization. 
Home  buyers,  he  added,  will  have 
access  to  a  database  containing  more 
than  13,1XX)  homes  for  sale. 

Launched  last  July,  sacbee.com  also 
offers  daily  news,  classified  ads,  enter¬ 
tainment,  sports.TV  listings  and  more. 
The  Arizona  Republic  in  Phoenix 
linked  up  with  the  kx:al  Multiple  Listing 
Service  to  offer  resale  home  listings  on 
the  paper’s  Internet  site,  Arizona 
Central. 

More  than  15,000  homes  are  updated 
on  the  site’s  Home  Buying  Choices  area 
at  www.azcentral.com/realestate.  Ad¬ 
dresses  of  homes  are  not  provided 
under  an  agreement  with  MLS. 

To  obtain  addresses,  house  hunters  or 
their  agents  must  call  the  listing  agents. 

Users  can  get  a  menu  allowing  them 
to  set  upper  and  lower  price  limits  on 
the  homes  they  want  to  search.They 
also  can  pick  certain  areas  of  town  by 
typing  the  location,  detailing  the  area  on 
a  map  or  typing  in  the  ZIP  code  or 
school  district. 

They  may  even  select  from  such  fea¬ 
tures  as  a  cul-de-sac  or  three-car  garage. 


Arizona  Central  also  has  formed  a 
partnership  with  a  local  company. 

Home  Buyers  Fair,  to  provide  a  wide 
choice  of  interactive  calculators,  ser¬ 
vices  and  links.  HBF’s  most  popular  ser¬ 
vice  is  the  Salary  Calculator,  which 
allows  users  to  match  their  current  pay- 
check  with  a  comparable  one  in  a  new 
kKation.  —  M.L.  Stein 

Infants  Win 
Subscriptions 
For  Life 

TO  PROMOTE  THE  April  14  switch 
to  morning  publication  at  two  of 
its  Illinois  papers,  Copley  Chicago 
Newspapers  gave  away  lifetime  newspa¬ 
per  subscriptions  to  the  first  baby  born 
that  day  at  each  of  five  area  hospitals. 

The  first  baby  to  win  a  subscription 
was  David  Cervantes,  bom  at  12:14 
a.m.,  16  minutes  before  the  presses  at 
Copley’s  Fox  Valley  Press  started  print¬ 
ing  a  morning  cycle  Beacon  Neu's.The 
daily-  is  based  in  Aurora  and  circulates  in 
the  far  west  suburbs  of  Chicago. 

According  to  a  Beacon  News  story  by 
staff  writer  Steve  D)rd,  David  weighed 
in  at  7  pounds,  4  ounces  and  measured 
just  shy  of  21  inches.  He  was  bom  at 
Copley  Memorial  Hospital,  no  relation  to 
the  newspaper. 

The  first  newborns  to  receive  a  life¬ 
time  subscription  to  the  Herald  News 
in  Joliet  were  Nia  Butler  and  Alexis 
Lind. 

“Our  hope  for  these  children  is  that 
they’ll  become  lifelong  newspaper  read¬ 
ers,”  said  Copley  Newspapers  spokes¬ 
woman  Heather  Sells. 

“Studies  show  that  children  who  read 
the  newspaper  tend  to  become  more 
involved  in  their  community  as  they 
read  about  the  world  around  them  and 
its  problems.” 

The  Beacon  News  and  Herald  News 
also  introduced  redesigns  to  accompany 
their  changes  in  publication  cycle. 

Redesigns  of  two  other  Copley  north¬ 
ern  Illinois  papers  —  the  Courier-News 
in  Elgin  and  News-Sun  in  Waukegan  — 
also  were  introduced  April  14,  though 
these  papers  will  remain  in  their  after- 
n(K)n  publishing  cycles,  Copley  said. 

In  the  most  recent  Audit  Bureau  of 
Circulations  FAS-FAX,  Copley  Chicago 
Newspapers  reported  a  combined  circu¬ 
lation  of  138,579. 

—  Mark  Fitzgerald 
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CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
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Year  Book  information  with  the  criteria  you  select.  The 
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Advertising  Data  for  1996 

Advertising  Inches  from  181  Newspapers  (177  Cities)  reported  to  Editor 6?Publisher 


Tni«  ol  Freqiwncy  Nmnimr  Colinm 

Nawnpaptr  Width  Tnns/ 

ColaiDRs  in  Travel/  Classified  Classified  Total 

per  page  inches  Retail  General  Aiitomotivs  Rnancial  Tourism  Dnplay  In-Cohmm  Advertising 

ALABAMA 

Anniston  Star . . (eS)  6(c)  2  Vis  335,303  5,043  N/4  N/A  N/A  239,938  N/A  580,282 

Decatur  Daily . (eS)  6(d)  2 ‘/Is  319,603  9,673  44,681  5,300  1,000  178,727  89,363  607,493 

ALASKA 

Anchorage  Daily  News . (mS)  6(d)  1  "Vis  510,404  14,600  N/A  N/A  N/A  389,410  512,500  1,406,914 

Sitka  Daily  Sentinel . (e)  6  2  Ms  54,063  4,759  N/A  N/A  N/A  73  15,097  73,992 

ARIZONA 

Phoenix  Arizona  Republic . .(mS)  6(d)  2  Ms  1,035,019  220,000  755,386  19,500  92,500  176,075  1,458,431t  3,737,411 

Arizona  Republic  (Pan  Run! . (mS)  6(d)  2  Ms  814,948  10,000  N/A  6,889  4,000  N/A  N/A  826,837 


t  Figure  convered  to  6-coluTnn  format 


ARKANSAS 


Conway  Log  Cabin  Democrat . 

..leS) 

6(a) 

2M6 

1,841,669 

379 

N/A 

N/A 

N/A 

53,483 

147,637 

2,043,168 

Hot  Springs  Sentinel-Record . . 

..(mS) 

8(c) 

2  Me 

354,518 

1471 

N/At 

12,093 

N/At 

213,988 

72,000 

653,970 

t  figure  included  in  Retail. 

t  Financial  advertising  on  9K:otumn  format. 

little  Rock  Democrat  Gazette . 

..(mS) 

6(c) 

2  Me 

456,353 

30,320 

N.'A 

N/A 

N/A 

1,389,661 

N/A 

1,856,334 

Democrat  Gazette  (Pan  Run) . 

..(mS) 

6(c) 

2  Me 

85,618 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

86,818 

t  Figure  included  in  Classified  Display- 

Magnolia  Banner-News . 

..(e) 

6(b) 

2  Me 

88,280 

131 

N/A 

N/A 

N/A 

N/At 

55491 

143,802 

t  Figure  included  in  Classified  In-Column. 

Paragould  Daily  Press . 

..(m) 

6(c) 

2'/> 

278,324 

10,745 

N/A 

N/A 

N/A 

10,403 

49,627 

294,504 

CALIFORNIA 

Fairfield  Daily  Republic . 

..(mS) 

8(c) 

2  Me 

270,783 

15,516 

N/A 

N/A 

N/A 

290476 

301,648 

878,223 

Manteca  Bulletin . 

..(mS) 

6(c) 

2  Me 

132,378 

1,346 

N/A 

N/A 

N/A 

134,822 

109,135 

377,681 

Marysville  Appeal-Democrat . 

..(m) 

S(c) 

2  Me 

269,760 

11,940 

N/A 

N/A 

N/A 

220,499 

96,039 

598,238 

Palm  Springs  Desert  Sun 

(mS) 

6(d) 

2‘/ie 

688,127 

52,682 

216,521 

9,414 

N/A 

640,484 

N/A 

1,607,228 

Pasadena  Star-News/vaiiey  Trioune/ 

Daily  News . 

...(mS) 

6(d) 

2  Me 

430,254 

87,220 

621,476 

19461 

7,511 

734428 

370.168 

2,270,318 

Riverside  Press-Enterprise . 

...(mS) 

6(d) 

2  Me 

651,190 

94,234 

N/A 

N/A 

N/A 

1,031,552 

N/A 

1,776,976 

Press-Enterprise  (Pan  Run) . 

...(mS) 

6(d) 

2  Me 

460,127 

8,357 

N/A 

N/A 

N/A 

147,150 

N/A 

615,634 

Sacramento  Bee . 

...(m) 

6(d) 

2  Me 

787,500 

82,396 

18,648 

25,770 

22,656 

1,341,961 

819,878 

3,098,809 

Salinas  Californian.... 

...(m) 

6(c) 

2  Me 

227,631 

12,371 

46,411 

10,017 

21,868 

137,395 

112,414 

489,811 

COLORADO 

Denver  Post . 

...(mS) 

6 

2  Me 

1,508476 

98,867 

6.057 

^100 

15,583 

N/A 

1,890, 487t 

3,521,469 

t  Classified  In-Column  advertising  on  1 1 -column  fonnat. 

Fort  Collins  Coloradoan . . 

...(mS) 

6(c) 

2  Me 

494,954 

12,105 

15,753 

7,543 

7.S06 

525,145 

N/A 

1,032,204 

Glenwood  Post . . . 

...(m) 

6 

2 'As 

171,044 

4,191 

N/A 

N/A 

N/A 

N/A 

N/A 

176,152 

Greeley  Tribune . 

...(e) 

6(c) 

2  Me 

428,984 

15,834 

N/At 

N/At 

N/A+ 

140,960 

150,879 

736,657 

t  Figures  included  in  Retail 

Longmont  Daily  Times-Call . 

...(eS) 

6(c) 

2‘/ie 

359,101 

5,485 

N/A 

N/A 

N/A 

126,114 

189,180 

679,880 

CONNECTICUT 

Meriden  Record-Journal . 

..(mS) 

6(d) 

2‘/ie 

362,002 

2,620 

N/A 

N/A 

N/A 

160,118 

N/At 

524,740 

t  Figure  inclurted  in  Classified  Display. 

New  Haven  Register . 

,...(mS) 

6(c) 

2'/ie 

684,943 

42,024 

74,778 

48,331 

N/A 

N/A 

45.3,52 

1,183,479 

Norwich  Bulletin . 

,...(mS) 

6(d) 

2  Me 

225,618 

11,604 

129,514 

N/At 

N/At 

42,331 

58,526 

467,593 

t  Figure  included  in  Retail. 

Springfield  State  Journal-Register . 

....(mS) 

6(c) 

2  Me 

517,319 

19,610 

N/A 

N/A 

N/A 

N/A 

475,766 

1,012,695 

FLORIDA 


Fort  Lauderdale  Sun-Sentinel . 

.(mS) 

6(d) 

2Vu 

1437,627 

237,995 

WAt 

N/Att 

WAttt 

2,248,338 

N/At 

3,823,956 

Sun-Sentinel  (Pan  Run) . 

t  Figure  included  in  Classified  Display 
tt  Figure  included  in  Retail, 
ttt  Figure  included  in  General. 

.(mS) 

6(d) 

2  Ms 

2,051,256 

7Z532 

N/At 

N/Att 

WAttt 

856,036 

N/Attt 

2,979,824 

Fort  Myers  News  Press . 

.(m) 

6(dl 

2  Ms 

676,942 

35,087 

N/At 

N/At 

N/At 

728,779 

N/Att 

1,440,808 

News  Press . . . 

(S) 

6(d| 

2  Ms 

322,361 

23,853 

N/At 

N/At 

N/At 

149,428 

N/Att 

495,642 

News  Press . . . .  . 

(mSI 

6(d| 

2 ‘Ms 

999,303 

58,940 

323,882 

29,012 

23,561 

878,207 

N/Att 

2412.905 

Sun  Press  ttt . 

Im) 

6 

2  Ms 

21,227 

0 

N/A 

N/A 

N/A 

30,659 

N/A+t 

51,886 

Bonita  Extra  ttt . (m)  6 

t  Figures  are  not  divided  into  morning  and  Sunday  categories. 

tt  Figures  are  included  in  Classified  Display. 

ttt  Sun-Press  and  Bonita  Extra  are  zoned  editions  of  the  News-Press. 

2 ‘Ms 

9,842 

0 

N/A 

N/A 

N/A 

18,421 

N/Att 

28,263 

(a)  Classified  advertising  on  "^^olumn  format,  (b)  Classified  advertising  on  ^column  format,  (c)  Classified  advertising  on  9<olumn  format,  (d)  Classified  advertising  on  KR-olumn  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive.  Financial  and  Transponation/Travel/Tourism  breakdowns  are  sometimes  also  included 
in  cnassified.Cieneral  and  Retail. 
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Ftegeeeq/ 

Nwnbcr 

IMmm 

Wewipeper 

of  Ad*. 

WidA 

Celenwi 

pMpa«e 

iachat 

Ralail 

General 

Miami  HeraM . 

- (niS) 

6(d) 

2V)< 

935.995 

260,169 

Herald . . . . 

- .(mS) 

6(d) 

2Vk 

1,668,853 

155,020 

56^ 


44,987 


t  Figure  convened  to  6-colun)  fonnat 


Tran/ 

TrmV 

Toarim 


83,188 

tVA 


CtncHM 

Dnpi*T 


166J»t 

397,446t 


1,287,822 

779,881 


TMlI 

AdeiiHiiai 


2,123,(02 

2.889,118 


GEORGIA 


Macon  Telegraph . (ml  6(dl  1  VS  284,412  14,122  28Z321  N/At  WAt  21,904  131,834  714,583 

Telegraph . |i|  6(d)  IIS  144,497  6,991  43,887  N/At  iVAt  7  652  49171  251196 

Telegraph  (P$rt Hun) . . (m)  6(d)  1  VS  24,957  317  N/At  N/At  N/At  N/At  4783  30  057 

Telegraph  (Part  Runl. . (a)  6(d)  1  VS  11,235  N/A  N/At  N/At  N/At  N/At  37j)51  aa’teii 


t  Figure  included  m  Classified  In-CoKinin 


IDAHO 


Twin  Falls  Times  Newi . 

Boise  Idaho  Statesman . 

,.(mS) 

,.(mSI 

8(c) 

6(dl 

2Vb 

2 

379.832 

638.395 

1J79 

35,024 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

311,153 

N/A 

67,614 

761,135 

759,676 

1.431554 

UJIIOIS 

Beh/idsre  Dady  Republican . 

..tel 

6 

2Ws 

61482 

N/A 

N/A 

N/A 

N/A 

85.680 

mi 

148.162 

t  Figure  incKided  in  Classified  Ofsplay. 

Champaign  News-Gazette . 

..ItS) 

6(c) 

2VU 

452.520 

19,800 

N/A 

N/A 

N/A 

396,747 

N/A 

871.QS7 

Moline  Dispatch  and  Rock  Island  Argus . 

..ImS) 

6(cl 

2We 

427.712 

16,046 

N/A 

N/A 

N/A 

219.841t 

223.808+ 

887  407 

t  Figure  converted  to  6-cokimn  format 

Springfield  State  Journal-Register . 

...ImS) 

6(cl 

2Vie 

517,319 

19,610 

N/A 

N/A 

N/A 

N/A 

475.766 

1,011695 

INDIANA 

Anderson  Hereld  Bulletin 

(m) 

8(c) 

IVit 

314,532 

N/A 

N/A 

N/A 

N/A 

220328 

WA 

535.060 

Blootnington  Hereld  Times 

ImSI 

6 

2W« 

320,926 

8,238 

N/A 

N/A 

N/A 

N/At 

41701 

756365 

t  Figure  included  in  Classified  In-Coiumn 

Dinton  Dadv  Clintonian 

lal 

7(a) 

2'/k 

91,258 

1,434 

N/A 

N/A 

N/A 

N/A 

21092 

114,783 

Columbus  Republic . 

(ml 

6(c) 

2  Vie 

330,113 

917 

N/A 

N/A 

N/A 

62,965 

94,446 

486,441 

Connersville  News-Examiner 

(a) 

6(c) 

2Vie 

140,626 

333 

N/A 

N/A 

N/A 

70,130 

36,578 

247,846 

Greensburg  Daily  News 

lei 

6(b) 

2Vb 

141862 

1,728 

6.188 

5,000 

1000 

123,044 

3,000 

283,622 

Indianapolis  Star . 

(ml 

6(d) 

2V1e 

721,727 

57J05 

35,273 

16,261 

7,731 

811414 

N/At 

1.591346 

News 

(el 

6(d) 

2V» 

676,963 

57,119 

35,220 

16,748 

7,745 

783,181 

N/At 

1317363 

Star 

IS) 

6(d| 

2V1a 

385,461 

61,614 

18,525 

8,866 

13,955 

663,786 

N/A+ 

1,100,860 

Star  IPart  Run) . 

lei 

6(d) 

2V1e 

121653 

m 

N/A 

m 

N/A 

WA 

N/A 

121,663 

News  (Part  Run) . 

...(e) 

8(d) 

2Vie 

121,653 

m 

N/A 

N/A 

N/A 

N/A 

N/A 

121.653 

t  Figure  included  m  Classified  Display 

La  Porte  Herald-Argus . 

...la) 

6(c) 

2W6 

176,116 

853 

N/A 

N/A 

195 

111,738+ 

88.674+ 

177.164 

t  Figures  converted  on  6-coiumn  format 

Michigan  City  News  Dispatch . 

...(ml 

6(c) 

2  Vie 

201,953 

10.611 

70,001 

6,246 

178 

103,717 

77,418 

470,124 

Shelbyville  News . 

...la) 

6 

2Vie 

201,000 

1,300 

26,000 

4,600 

N/A 

27.000 

79,000 

338,900 

South  Bend  Tribune 

le) 

6 

2  Vie 

247,079 

15,207 

N/A 

N/A 

N/A 

53,589 

157,643 

473,518 

Tribune . 

IS) 

6 

2  Vie 

101,423 

10,149 

N/A 

N/A 

N/A 

48,662 

49.803 

210,037 

Tribune  (Part  Run) 

lei 

6 

2  Vie 

18,665 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

18,665 

Tribune  IPart  Run) 

IS) 

6 

2Vie 

8,975 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

8,975 

Vincennes  Sun-Commercial . 

(el 

6(c) 

2>/ie 

230,685 

1,413 

N/A 

N/A 

N/A 

85,869 

51,388 

369,353 

Sun-Commercial  IPart  Run) . 

(e) 

6(c) 

2  Vie 

1,210 

N/A 

N/A 

N/A 

N/A 

N/A 

m 

1310 

Warsaw  Times-Union . 

le) 

6(bl 

2  Vie 

247,604 

N/A 

N/A 

N/A 

N/A 

35,058 

71.814 

354,475 

Washington  Times-Herald . 

...(e) 

6(bl 

2  Vie 

175,182 

1,208 

N/A 

N/A 

N/A 

N/A 

51741 

229.131 

IOWA 

Caroll  Daily  Times  Herald . 

...(e) 

6(b) 

2V<i 

177,582 

3,762 

N/A 

m 

N/A 

N/A 

73.484 

254.828 

CentervWe  Ad  Express  S  Daily  loweglan  ..|m) 

6 

2Vb 

120,137 

11,395 

N/A 

N/A 

N/A 

N/A 

24,771 

156303 

Storm  Lake  Pilot  Tribune . 

.  ..(m) 

8 

1  Vi 

29,050 

1,638 

4,160 

1184 

1,614 

61,620 

13,845 

114,111 

Vinton  Cedar  Valley  Daily  Times . 

..(e) 

6(bl 

2  Ml 

176,522,000 

N/A 

N/A 

N/A 

N/A 

5.084 

9,157 

176,521000 

KANSAS 

Ailene  Roflector-Chronicle . . 

...(el 

6 

2Vie 

50376 

8,531 

3,m 

1266 

796 

19,619 

14,285 

97343 

Derby  DeHy  Reporter . . 

...(a) 

6 

2Vie 

51,838 

4,266 

N/A 

80,910 

N/A 

5,485 

16,447 

158,944 

Fort  Scott  Tribune . . 

...(el 

6(b) 

2  Vie 

95,705 

1734 

N/A 

N/A 

N/A 

121515 

WAi 

220,694 

t  Figure  included  in  Classified  Display 

lola  Register . 

...(e) 

6(b) 

2 

99,9n 

5,730 

N/A 

N/A 

N/A 

N/At 

31359 

137366 

t  Figure  included  in  Classified  In-Coliimn. 

Lyons  Daily  Nows . 

...(el 

6 

2 

67,500 

7,000 

13,000 

8,000 

N/A 

9,000 

12,000 

116.500 

Parsons  Sun . 

...(el 

6 

2  Vie 

125,008 

1,519 

21,358 

6J72 

1,603 

83,174 

58,590 

297,624 

Topeka  Capital-Journal . 

...(m) 

6(c) 

2Vie 

385,465 

14,113 

N/A 

N/A 

N/A 

N/A 

mi 

646.776 

Capital- Journal 

(SI 

6(c| 

2  Vie 

117,435 

6,781 

:wA 

N/A 

N/A 

97,165 

N/At 

221381 

Capitai-Joumel  IPart  Run) 

(m) 

5 

2  Vie 

12,347 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

11347 

Capital-Journal  IPart  Run) 

(ml 

5 

2  Vie 

13,409 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

13,409 

KENTUCKY 

Danvills  Advocate  Messenger . 

.(eS) 

6(0 

2  Vie 

173,016 

10.962 

N/A 

N/A 

N/A 

50,144 

90312 

324354 

Hopkinsville  Kentucky  New  Era . 

...(el 

6(0 

2 

191,086 

13,701 

26J36 

13,603 

5,095 

45,498 

64,496 

359,815 

(a)  ('lassified  advertising  on  7<olumn  format,  (b)  ( Jassified  advertising  on  8<'olumn  format,  (c)  C^lassifted  advertising  on  9column  format,  (d)  fllassiried  advertising  on  lOcolumn  f<)rmat. 

Totals  do  not  necessaril>’  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive,  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also  included 
in  (Txssified,  (ieneral  and  Retail. 
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ritlaof  Frequancy 

Ntwipipw 

Neoiber 
(rfAdv. 
Colaims 
par  page 

Catama 

Width 

in 

iachat 

Retail 

General 

AMofflotiira 

Haancial 

Tranx/ 

Travel/ 

Toeriam 

Classified 

Display 

Classifiad 

la-Colamn 

Total 

Advattising 

Lexington  Herald-Leader . 

(m) 

Wdl 

2  Vic 

547,774 

15,107 

265,866 

N/A 

N/A 

N/A 

979,000 

1,807,547 

Herald-Leader  (Pert  Run) . 

..(m) 

6(dl 

2  Vic 

59,984 

527 

487 

N/A 

N/A 

N/A 

37,000 

97,990 

Louisville  CourierJournal . 

..(mS) 

6(dl 

2  Vic 

810,406 

27,450 

461,990 

27,746 

20370 

296,475 

584,085 

1,718,416 

Courier-Journal  (Part  Run) . 

..(mS) 

6(d| 

2  Vic 

84,492 

N/A 

14,288 

2,280 

1,455 

N/A 

47,075 

131,567 

Mayfield  Messenger . 

..(el 

6(cl 

2'Ai 

80,903 

2,016 

N/A 

N/A 

N/A 

99,094 

N/At 

182,013 

t  figure  (nckided  in  Classified  Display. 

Owensboro  Messenger-Inguirer . 

..(ml 

6 

2  Vic 

424,232 

7,776 

86,145 

N/A 

N/A 

54,042 

123.174 

695,369 

LOUISIANA 

Baton  Rouge  Advocate . . . 

..(mS) 

6(cl 

2  Vic 

774,325 

58,633 

231,438 

31,457 

5,487 

378,079 

566.176 

1,462.402+ 

f  Classified  inches  converted  to  Gn^olumn  format  for  total 

Crowley  Post-Signal . 

..(eS) 

6 

2‘/ic 

70,120 

21,237 

N/A 

N/A 

N/A 

20,117 

12.199 

144,689 

MAINE 

Portland  Press  Herald . 

..(ml 

m 

2  Vic 

315,324 

12,634 

80,577 

1,075 

10,130 

196,002 

N/A 

523,960 

Maine  Sunday  Telagram . 

..(SI 

6(cl 

2  Vic 

212,403 

7,780 

83,811 

1,245 

3,556 

201,610 

N/A 

421,793 

Portland  Press  Herald  (Part  RunI . 

..(ml 

6(c| 

2  Vic 

29,436 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

29.438 

Maine  Sunday  Telegram  (Pan  RunI . 

..(SI 

6(cl 

2  Vic 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

MARYLAND 

Eastarn  Star  Democrat . 

...(ml 

m 

2  Vic 

164,656 

N/A 

N/A 

N/A 

N/A 

105,905 

81,928 

352,488 

Hagerstown  Morning  Herald/Daily  Mail/ 

Herald  Mail . 

(meSI 

6(cl 

2  Vic 

315,000 

6,500 

N/A 

N/A 

N/A 

132,000 

78,339 

531,839 

MASSACHUSEHS 

Attleboro  Sun  Chonicle . 

...(eSI 

6(cl 

2  Vic 

319,895 

1,473 

107,175 

26,580 

1,100 

233,034 

N/At 

689357 

Sun  Chronicle  (Part  RunI . 

...(eSI 

6(cl 

2Vic 

15,922 

N/A 

m 

N/A 

N/A 

N/A 

N/A 

15,922 

t  figure  included  in  Classified  Disf^ay. 

Boston  Herald . 

(ml 

5(bl 

2  Vic 

311,178 

63,329 

13,644 

32,396 

28312 

736,845 

239,122 

1,424,826 

Herald . 

ISI 

Sbl 

2  Vic 

77,857 

17,136 

1,739 

9347 

7,193 

189,020 

60,597 

363,389 

Gardner  News 

(el 

6(al 

1  Vic 

88,577 

N/A 

N/A 

N/A 

N/A 

45,248 

29,903 

163,728 

Gloucester  Times/Daiiy  News/ 

Evening  News . 

...(el 

m 

2  Vic 

414,074 

8,660 

N/A 

N/A 

N/A 

178,805 

341,584 

943,123 

Lawrence  Eagle-Tribune . 

...(el 

6(dl 

2  Vic 

301,865 

7,145 

N/A 

N/A 

N/A 

238,682 

N/At 

545,692 

Sunday  Eagle-Tribune . 

...(SI 

6(dl 

2  Vic 

109,775 

1,619 

N/A 

N/A 

N/A 

143,677 

N/At 

255,071 

Total . 

411,640 

8,764 

N/A 

N/A 

N/A 

380,359 

N/At 

800,763 

Eagle-Tribune  (Part  RunI . 

(el 

m 

2  Vic 

37,870 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

37,870 

Sunday  Eagle- Tribune  (Part  RunI . 

(SI 

6(d| 

2  Vic 

27,120 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

27,120 

Total  (Part  RunI . 

64,990 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

64.990 

t  figure  included  in  Classified  Display. 

Lowell  Sun . 

leSI 

6(cl 

2  Vic 

390,971 

27,056 

199,788 

24,837 

N/A 

224,625t 

N/A 

852,314 

1  t  figure  includes  Automotive  and  financial  inches. 

Taunton  Daily  Gazette . 

...(el 

6(d| 

2  Vic 

218,837 

868 

N/A 

N/A 

N/A 

59,568 

73,044 

352,317 

MICHIGAN 

Mount  Clements  Macomb  Daily . 

,..(eS| 

6(cl 

2 

423,408 

10,794 

172,038 

13,716 

7,800 

7,138 

389,935 

652,858 

Traverse  City  Record-Eagle . 

....(mSI 

6(c| 

2  Vic 

392,462 

6,876 

19,418 

19,905 

N/A 

284,493 

107,692 

812,775 

MINNESOTA 

Bemidji  Daily  Pioneer . 

....(mSI 

6(dl 

2  Vic 

161,598 

3,727 

7,300 

11,018 

1,780 

43,208 

62,555 

291,186 

St  Cloud  Times . 

....(eSI 

6(c| 

2  Vic 

37,346 

17,673 

79,309 

18,539 

N/A 

379,614 

N/At 

516,581 

t  figure  included  in  Classified  Display. 

Winona  Daily  News . 

(mSI 

6(c| 

2  Vic 

175,245 

5,834 

13,111 

14,826 

5,210 

82,170 

36,043 

315,029 

MISSISSIPPI 

Brookhaven  Daily  Leader . 

....(eSI 

6 

2  Vic 

114,211 

1,923 

N/A 

N/A 

N/A 

N/At 

31,828 

14,961 

Cleveland  Bolivar  Commercial . 

....(el 

6(c| 

2Vii 

157,150 

3,630 

N/A 

N/A 

N/A 

92,758 

N/A 

253,538 

Grenada  Daily  Sentinel-Star . 

....(el 

6 

2  Vic 

125,053 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

125,053 

MISSOURI 

Hannibal  Courier-Post . 

....(ml 

6 

2‘/lc 

124,376 

3,123 

6,579 

N/A 

370 

37,258 

52,370 

224,026 

Trenton  Republican  Times . 

. (el 

6 

2 'As 

80,476 

1,584 

N/A 

N/A 

N/A 

N/A 

53,062 

135,122 

West  Plains  Daily  Quill . 

. (el 

6 

2  Vic 

132,219 

9,269 

N/At 

N/At 

N/At 

N/At 

42,748 

184,238 

t  Figure  Included  in  Retail. 

MONTANA 

Billings  Gazette . 

.....(mSI 

6(c| 

2V4 

357,575 

12,859 

183,475 

N/A 

N/A 

185,962t 

118.100t 

674,496 

t  figure  converted  to  a  6-column  format. 

Missoula  Missoulian . 

. (mSI 

6(c| 

2  Vic 

405,474 

13,456 

111,221 

N/A 

N/A 

113,927 

134,314 

778392 

NEBRASKA 

Scottsbiuff  Star-Herald . 

. (mSI 

6(cl 

2Vc 

200,842 

9,353 

30,947 

10,903 

1,010 

25,299 

N/A 

278,353 

1 

■  (a)  (.lassifiecl  advertising  on  ’^•cnlunin  format,  (b)  (.lassified  advertising  on 

1  8<t)lumn  format,  (c)  (lassified  advertising  on  9-column  format,  (d)  ( Jassified  advertising  on  KR'olumn  format. 

1  Totals  do  not  neeessarilv  add  up  across  because  onty  niai<)r  classifications  are  shown  and  because  Automotive.  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also  included 

■  in  C^lassified.  (General  and  Ketail. 
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MKASl  RKl)  IN  INCHKS 


ntteof 

Wiwiyiptr 


rrtHincT 

CataMt 

pwHt* 


ItatiH  Ciairal  Annual  FmmcW 


Tims/ 

TravaV  CianHM  riawllla*  IM 

TmtImi  WiftaT  tn-Mm  «*wnmi 


NEVADA 

Reno  G3^ctt^- Journal - - - - ..(m)  6ld)  2  Vi.  744,265t  1*,245  283.239  27,777  WA  487,986+t 

t  figure  does  not  include  Finannal 
tt  Figure  does  not  include  Automotive 


i.sei.si2 


NEW  JERSEY 

Bergen  County  Record . (ml 

Record . (SI 

Record  (Pert  Runt . (ml 

Record  (Pert  Runt . (SI 

NEW  HAMPSHIRE 

Keene  Sentinel . . . . (eSI 

NEWMEXICO 

Albuquerque  Journal .  .  (ml 

Tribune . |e| 

Journal . _....(S| 

Total . 

t  Figure  included  in  Journal's  |m|  Auiomotive  Indies 
Clovis  News-Journal .  (eSI 

NEW  YORK 

Albany  Times  Union . . (mSI 

Times  Union . (ml 

Times  Union . _..(S1 

t  Figure  reported  in  agate  lines 
tt  Figure  included  in  Classified  Display 

Batavia  Daily  News . (el 

Canandaigua  Messenger . (eSI 

Clean  Times-HeraM . (eSI 

NORTH  CAROUNA 

Burlington  Times-News  . (mSI 

Monroe  Enquirer  Journal . (eSI 

Sanford  Herald...  „  (el 

Reidsville  Revhw.  (eSI 

t  Figure  included  in  Retail 


6(d| 

2VU 

758.744 

98.833 

6(dl 

2VI. 

265,399 

50.560 

6(dl 

2  VI. 

48.216 

5.981 

6(dl 

2  VI. 

51.038 

3811 

6lcl 

2V» 

226,258 

4,545 

6(c| 

2V. 

459.147 

20.280 

6lcl 

2% 

310,791 

18.701 

6(c| 

2% 

150.135 

920,073 

11,790 

50,ni 

6lcl 

2  VI. 

162,039 

8.938 

6 

2VI. 

N/A 

75.849 

6 

2Vi. 

351,259 

N/A 

6 

2Vi. 

166.fi58 

N/A 

6 

2VI. 

129.660 

8.615 

6 

2  W. 

123.667 

437 

6(cl 

2  We 

199.679 

3.976 

6(cl 

2W. 

314.230 

7.881 

6(bl 

2W. 

158,801 

2.935 

6(c| 

2VI. 

320.000 

N/A 

6 

2We 

152.443 

161 

37.386  53898  13849 

17.290  30.248  29.095 

'V*  3.013  726 

2,958  115 

m  m  NIA 

105,698  NfA  W* 

N/At  NIA  N/A 

m  m  NTA 

105,698  N/A  N/A 

N/At  N/A  N/A 

184824  tun  N/A 

N/A  25.943  8,164 

W*  22,891  8,913 

N/A  N/A  N/A 

N/A  N/A  N/A 

N/A  N/A  N/A 

N/A  N/A  N/A 

N/A  4.285  N/A 

N/A  N/A  N/A 

N/At  N/At  N/A 


434.976 

m 

1897.006 

351,471 

N/A 

744,083 

204 

N/A 

58.140 

576 

N/A 

57,997 

137893 

115,969 

484.165 

214.708 

335,077 

1.134808 

206.502 

335,077 

871871 

378.723 

171.060 

711.708 

799.931 

841,214 

2.717,687 

30.616 

42.498 

2U.091 

1I417,649t 

fVAtt 

12.677,822 

N/A 

N/A 

385.386 

N/A 

N/A 

198.263 

47.949 

24.860 

211.0M 

N/A 

N/A 

124,104 

48.706 

58.812 

311,170 

102.657 

143.124 

438,892 

81,289 

88.717 

316,027 

N/A 

55,000 

375.000 

24,090 

41,604 

218.298 

OHIO 

Bellefontaine  Examiner . 

le) 

6(b| 

2  We 

243,158 

1.040 

N/A 

11.929 

N/A 

N/A 

66,008 

322.136 

Cambridge  Daily  Jeffersonian . 

leS) 

6(cl 

2Vb 

wxn 

724 

N/A 

N/A 

N/A 

75,938 

115899 

265851 

Elyria  Chronicle-Tslegram 

lei 

6(c| 

2Vii 

225.720 

5.747 

N/A 

N/A 

WA 

199,306 

24.636 

455.409 

Chronicle-Telegram . 

(SI 

6(c| 

2V4 

77,715 

1.745 

N/A 

N/A 

m 

72,483 

25,218 

177,071 

Fremont  News-Messenger 

t  Figure  converted  to  s  6-column  format 
tt  Figure  included  in  Classified  Display 

(el 

6(c| 

2We 

189,087 

1.045 

43.052 

18,648 

N/A 

128,909t 

WAtt 

319860 

Toledo  Blade . 

(ml 

m 

2  We 

352.732 

26.324 

N/A 

N/A 

N/A 

224,424 

N/A 

603.480 

Blade . 

(SI 

6(dl 

2  We 

189.862 

16,146 

N/A 

N/A 

N/A 

171,120 

r^A 

377.128 

Blade  (Pert  Runt . 

(ml 

6(dl 

2W6 

72.409 

2840 

N/A 

N/A 

N/A 

7.023 

N/A 

81,772 

Upper  Sandusky  DsHy  Chief-Union . 

(el 

6 

2 

209.915 

667 

N/A 

N/A 

N/A 

74.265 

N/A 

204,847 

Warren  Tribune  Chronicle . 

t  Figure  included  in  Classified  Display 

. (eSI 

6(cl 

2  We 

379,104 

1,720 

N/At 

N/Att 

N/Att 

22S,426ttt 

162,490 

768,740 

tt  Figure  included  in  Retail 

ttt  Figure  converted  to  a  6-column  format 


OKLAHOMA 


Ponca  City  News . . 

,.....(oSl 

6 

2We 

416,794 

51.704 

N/A 

N/A 

N/A 

105,612 

77,472 

651.582 

Muskogee  DeHy  Phoenix . 

t  Figure  included  in  Classified  Display 
tt  Figure  included  m  Retail 

. (mSI 

6(c| 

2We 

261,912 

7.118 

90823t 

5.61»tt 

N/A 

203.792 

WAtt 

472.822 

Tulsa  World . 

. (m) 

6 

2  We 

396,339 

13,460 

N/A 

N/A 

N/A 

174,758 

232.850 

816.407 

Sunday  World . 

. (SI 

6 

2Vie 

199,666 

9,939 

N/A 

N/A 

N/A 

174.065 

143.607 

527877 

OREGON 


Coos  Bay  World . 

. (el 

6(cl 

2  We 

184,901 

1825 

21.625 

N/A 

N/A 

49835t 

n858t 

313,117 

t  Figure  converted  to  6-cotumn  format 
Klamath  Falls  Herald  and  News  . 

. (eSI 

6(cl 

2Vl6 

285.676 

2.019 

N/A 

N/A 

N/A 

64.603t 

92,954t 

445.252 

t  Figure  converted  to  6-column  format 
Medford  Mail  Tribune . 

. (ml 

6(c| 

2  We 

444.814 

7,933 

N/A 

N/A 

N/A 

345.856 

182,272 

528,128 

PENNSYLVANIA 

Butler  Eagle . 

- luSI 

6(c1 

2  We 

375,149 

10,742 

154,979 

13,433 

1.525 

121864 

218.114 

895.306 

(a)  (Jussificil  advcfiiKing  on  ^<«>lumn  fonnat.Cb)  Classified  advertising  on  Heolumn  romiai.(c)<  Jassitied  advertising  on  ^Koiiimn  tdrnial  <d)  ( Ixssitied  advertising  on  KRolunin  Nirmai 

I'otals  do  not  necessarih  add  up  across  because  onb  ma^)r  classifkaiions  are  shown  and  because  AutiNiiotive.  Hnanciai  and  rransportatHm/i'ravel/lbiinsm  bri'akdowns  are  sometinK's  also  included 

in  (^lavsitied.  (General  and  Retail. 
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Titic  of  Frcqaency  Numlrar  Column 

Nowspupor  ol  Adv.  Width  Trm/ 

Columns  in  Tnvol/  Classifiod  ClotsHiod  Tolil 

pof  pago  inchos  Roteil  Goneral  Automotive  Financial  Tourism  Draplay  In-Column  Advertising 

Erie  Daily  Times  . (e)  Wd)  2  Vis  300,469  14,382  WA  N/A  m  383,990  m  698,841 

Sunday  Times  News  IS)  6(d)  2  Vis  102,092  18,382  N/A  N/A  N/A  219,140  N/A  339,614 

Gettysburg  Times  (m)  6(c)  2  Vis  188,101  219  N/A  N/A  N/A  207,442  N/A  395,762 

Greensburg  Tnbune-Review . (m)  6(c)  2  Vis  310,350  10,004  N/A  N/A  N/A  161,170  361,799  843,323 

Tribune-Review  (m)  6(d)  2  Vis  310,350  10,004  N/A  N/A  N/A  39339  73,249  432,942 

Tribune-Review  (S)  6(cl  2  Ws  273,914  5,723  N/A  N/A  N/A  199,070  179,449  658,156 

Tribune-Review  (S)  6(d)  2  Vis  273,914  5,723  N/A  N/A  N/A  41,205  32,210  353,052 

Note:  The  Greensburg  Tribune-Review 
includes  classified  advertising  on  both  9-and  10-cotumn  formats, 

Latrobe  Bulletin . |e)  6(b)  1  ‘Vis  128,432  1,044  N/A  N/A  N/A  33,785  47,308  209,525 

Lehighton  Times  News . (e)  6(c)  2  Vis  146,161  N/At  N/A  N/A  N/A  81,356  14,187  241,704 

Times  News  (Pan  Bun) . |e)  6  2  Vis  28,346  N/A  N/A  N/A  N/A  N/A  N/A  28,346 

t  Figure  included  in  Retail  Display, 

Philadelphia  Inquirer . (mS)  6(d|  2  Vis  973,984  216,439  491,797  45,118  48,796  200,960  211,913  1,603,296 

Philadelphia  Daily  News .  (m)  5(b)  1  «/52  287,809  70,879  370,983  24336  2,253  45,572  49,627  453,887 

Philadelphia  Inquirer (PanBun)  (mS)  6(d)  2  Vis  976,126  50,075  1,285,499  109,554  1,082  325,154  29,442  1,380,797 

Phoenimiille  Phoenix .  (m)  6(b)  2  Vis  230,000  1,481  N/A  N/A  N/A  124339  30,702  386,422 

Sunbury  Daily  Item . (mS)  6(c)  2  Vis  384,534  3,000  N/A  N/A  N/A  314,509+  N/Att  702,043 

t  Figure  includes  14,643  Legal  inches, 
tt  Figure  Included  in  Classified  Display. 

RHODE  ISLAND 

Kent  County  Daily  Times . (e)  6(a)  2  Ms  114,291  472  N/A  N/A  N/A  125,628  N/At  740,391 

t  Figure  included  in  Classified  Display. 

Newport  Daily  News . (e)  6(c)  2  Ms  215,484  765  N/A  N/A  N/A  148,283  N/At  364,532 

t  Figure  included  in  Classified  Displav 

Providence  Joumal-Bullebn . (m)  6(c)  2  Ms  449,217  45,971  105,770  57,943  7,358  169356  368,401 

Sunday  Jounal .  IS)  B(c)  2  Vis  273,813  30,225  78,981  19,843  17,634  169,356  368,401 

Total .  N/A  76,196  184,751  77.786  24,992  169,356  368,401  1,624,512 

Sunday  Journal  (Pan  BunI  (m)  6  2  Ms  273,869  4,517  29,164  28,396  658  N/A  17,030  353,634 

SOUTH  CAROUNA 

Columbia  State . (m)  6(dl  2  Vs  414,147  49,708  418,873  N/A  N/A  662,944  N/A  1,126,799 

State  . . (SI  6(d)  2  Vs  198,625  19,931  99,410  N/A  N/A  380,488  N/A  599,044 

State  (Pan  Bun) . (m)  6(d)  2  Vs  98,557  1,777  N/A  N/A  N/A  17,412  N/At  117,746 

t  Figure  included  in  Classified  Display 

Greenwood  Index-Journal . (eS)  m  2  Vis  450,000  770  40,000^  20.000  10,000  60,000  80,000  661,000 

t  Figure  converted  to  6-column  format. 

SOUTH  DAKOTA 

Watertown  Public  Opinion . (e)  6(b)  2  Ms  234,814  3,633  N/A  11,494  655  162,416  N/A  413,014 

TENNESSEE 

Chattanooga  Free  Press . (eS)  6(c)  2  656,749  19,986  N/A  28,291  5,058  N/A  738,612  1,448,696 

Free  Press  (Pan  Bun)  (eS)  6(c)  2  39,757  N/A  N/A  N/A  N/A  N/A  N/A  39,757 

Chattanooga  Times _  (m)  6  2  426,415  12,331  N/A  14,657  2,074  N/A  465,272  920,749 

Times  (Pan  Bun)...  (m)  6  2  39,757  N/A  N/A  N/A  N/A  N/A  N/A  39,757 

Morristown  Citizen  Tribune . (eS)  6(b)  2  Ms  290,497  4,865  N/A  N/A  N/A  262,627  N/At  557,987 

t  Figure  included  in  Classified  DisplaY. 

TEXAS 

Athens  Daily  Review . (eS)  6(b)  2  Vis  153,318  887  N/A  N/A  N/A  40,533  60,799  255,537 

Austin  American-Statesman,  (mS)  6(d)  2  Me  996,229  42,644  471,565  16,483  5,394  121,836  634,797  2,288,944 

American-StatasmanlPanBun) .  (mS)  6(d)  2  Ms  26,034  N/A  N/A  N/A  N/A  N/A  N/A  26,034 

Brownwood  Bulletin  „  (aS)  6(c)  2  Me  154,144  540  N/A  N/A  N/A  28,581  63,566  246,831 

Dallas  Morning  News  (mS)  6(c)  2  V5s  1,494,306  308,910  30,718  45,269  72.215  2,056,627  N/At  3,859,842 

Morning  News .  (m)  6  2  Me  701,081 

t  Figure  included  in  Classified  Display. 

Kerrville  Daily  Times . .(e)  6(c)  129  196,077  3,121  N/A  N/A  N,'A  123,334  98397  353,998+ 

t  Classified  Inches  converted  to  8HX)lumn  format  for  total. 

McAllen  Monitor . imS)  6(d)  2Vk  525,680t  25,310  120,000  9,000  9,000  363.770tt  335,838  1,252,685 

t  Figures  includes  Rnancial  and  Transpcxtation 
tt  Figure  includes  Automotive. 

Palestine  Herald-Press . (eS)  6(c)  2  Vie  139,917  N/A  N/A  N/A  N/A  211,179  N/At  351,096 

t  Figure  included  in  Classified  Display. 

San  Angelo  Standard-Times . (mS)  6(c)  2  Vie  328,881  3,185  105,089  16,023  138  121,404  144.963  719.683 

San  Antonio  Express-News . (m)  6  2  Vie  533,750  58,376  N/At  N/A+t  N/Attt  N/Atttt  925.016  1,517,142 

Express-News . (S)  6  2  Vie  337,502  24,572  N/A+  N/Att  N/Attt  N/Atttt  328,021  690,095 


t  Figure  included  in  Retail  and  Classified  In-Column, 
tt  Figure  included  in  Retail, 
ttt  Figure  included  in  Retail  and  General, 
tttt  Figure  included  in  Classified  In-Column. 

VERMONT 

Newport  Daily  Express . (e)  6  2  Vs  96,819  2,336  N/A  N/A  N/A  25,406  N/A  124,561 


(a)  (Tassified  advertising  on  7-column  format. (b)  <3a.ssifled  advertising  on  8<olumn  format. (c)  (JassiGed  advertising  on  9<*oIumn  format. (d)  Ola-vsified  advertising  on  KR'olumn  format. 

Totals  do  not  necessarily  add  up  across  because  onlv  major  classifications  arc  shown  and  becau.se  Automotive,  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also  included 
in  (Jassified.  (teneral  and  Retail. 
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Sinc^ 


-J  Yes!  Rush  me  the  latest  issue  of  E8«P  and  enter  a  one-year  subscription  (52  issues  (or  S66)  in  my  name. 

J  Please  bill  me  J  My  paymerrt  is  endoaed. 

Name  _  _  _ 


IMPORTANT!  Please  tell  us  about  yourself: 


A.  Your  Business  (Check  Only  One  Category) 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

3.  J  Corpyind  y  Assn.  Buying  Advertising  Space 

4.  J  Advertising  Agerx^y 

5.  J  Newspaper  Rep. 

6.  J  Magazine /Other  Publication 

7.  -I  Graphic  Arts  /  Printing  Service  /  Newspaper 

Supplier 

8.  J  News  Service/ Feature  Syrxlicate 

9.  J  Publicity  arxl  Public  Relations 

10.  J  Library /Federal /Stale  and  Local 

Governments 

11.  J  Education:  Students /Teachers 

Other  (Please  specify) _ 


B.  Your  Occupation  (Check  Only  One  Category) 

A.  J  Publisher  Q.  j  Qrculation  Mgr. 

B.  J  President  R.  j  Editorial  Dept 

C  J  V  President  S.  J  Advertising  Dept 

D.  -i  Editor  T.  -i  Qrculation  Dept 

E.  -I  General  Mgr.  V.  J  Production  Dept 

F.  J  Business  k^r.  W.  j  ProrrKition  Dept 

G.  J  Controller  X.  j  Freetanoe  ArtisWVriter 

H.  -I  Advertising  Mgr.  Y.  j  Newspaper  Dealer/ 

L  J  Sales  Mgr.  Distritxjtor 

J.  J  Class  Mgr.  Z  j  Retired 

K.  J  Research  Mgr.  AA.  j  MS  Mgr. 

L  J  Promo  Mgr  BB.  j  Pr^xess  Mgr. 

M.  J  PR  Mgr.  CC  J  Mailroom  Mgr. 

0.  J  Prod  Mgr.  Other  (Please  specify) 

R  J  Composing  Mgr.  _ 


District  otColumtiiaisaklefSs  please  add  aryltaitile  talas  tax.Cafwdai»«idatitipl6ase  add  GST.  Vbuf  subscription  i»  tax  daductitile. 


-J  Yes!  Rush  me  the  latest  issue  of  E&P  and  enter  a  one-year  subscription  (52  issues  for  $66)  in  my  name. 

J  Please  bill  me  j  My  payment  is  endoaed. 
Narne _ _  _ 


IMPORTANT!  Please  tell  us  about  yourself: 


A.  Your  Business  (Check  Only  One  Category) 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

3.  J  Corpyind y Assn.  Buying  Advertising  Space 

4.  J  Advertising  Agerxy 

5.  J  Newspaper  Rep. 

6.  J  Magazine/Other  Publication 

7.  J  Graphic  Arts /Printing  Service /Newspaper 

Supplier 

8.  J  News  Service/ Feature  SyrKlicata 

9.  J  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  and  Local 

Governments 

11.  J  Education:  Students /Teachers 

Other  (Please  specify) _ 


B.  Your  Occupation  (Check  Only  One  Category) 
A  J  Publisher  Q.  j  Circulation  Mgr. 

B.  J  President  R.  j  Editorial  Dept 

C  J  V  President  S.  -i  Advertising  Dept 

D.  J  Editor  T.  j  Qrculation  Dept 

E.  J  General  Mgr.  V.  .i  Production  Dept 

F.  J  Business  Mgr.  W.  j  Promotion  De^ 

G.  J  Qxitroller  X.  _i  Freelance  ArtisWMiter 

H.  J  Advertising  Mgr.  Y.  .j  Newspaper  Dealer/ 

L  J  Sales  Mgr.  Distributor 

J.  J  Class  Mgr.  Z.  j  Retired 

K.  J  Research  Mgr.  AA  j  MIS  Mgr. 

L  J  Promo  Mgr  BB.  j  Prepress  Mgr. 

M.  J  PR  Mgr.  CC.  j  Mailroom  Mgr. 

O.  J  Prod  Mgr.  Other  (Please  specify) 

P.  J  Composing  Mgr.  _ 


District  of  Cdunribia  residents  please  add  applicable  salea  tax.Canada  lesidants  pleaaa  add  GST.  Vbur  subscription  is  tax  deductible. 


_J  Yes!  Rush  me  the  latest  issue  of  E&P  and  enter  a  one-year  subscription  (52  issues  for  $66)  in  my  name. 

J  Please  bill  me  .j  My  payment  is  enclosed. 
Name _ _ 


IMPORTANT!  Please  tell  us  about  yourself: 


B.  Your  Occupation  (Check  Only  Qne  Category) 
A  J  Publisher  Q.  j  Qrculation  Mgr. 

B.  J  President  R.  j  Editorial  Dept 

C  J  V  President  S.  j  Advertising  Dept 

D.  _i  Editor  T.  j  Circulation  DepL 

E.  J  General  Mgr.  V.  j  Production  DeipL 

F.  J  Business  Mgr.  W.  j  Promotion  D^ 

G.  J  Controller  X.  j  Freelance  ArtistANriter 

H.  J  Advertising  Mgr.  Y.  j  Newspaper  Dealer/ 

L  J  Sales  Mgr.  Distributor 

J.  J  Class  Mgr.  Z.  J  Retired 

K.  J  Research  Mgr.  AA  j  MIS  Mgr. 

L  J  Promo  Mgr  BB.  j  Prepress  Mgr. 

M.  J  PR  Mgr.  CC.  j  Mailroom  k^r. 

O.  J  Prod  kfgr.  Other  (Please  specify) 

R  J  Compoing  ktgr.  - 


A  Your  Business  (Check  Only  One  Category) 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

3.  J  Cforpy  Indy  Assn.  Buying  Advertising  Space 

4.  J  Advertising  Agerxy 

5.  J  Newspaper  Rep. 

6.  J  kAagazine/Othw  Publication 

7.  J  Graphic  Arts  /  Printing  Service  /  Newspaper 

Supplier 

8.  _i  News  Service/ Feature  Syndicate 

9.  _i  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  and  Local 

Governments 

11.  _i  Education:  Students /Teachers 

Other  (Please  specify) _ 


r.!tnct  ot  Cokimbis  rmdants  pleaM  add  applicabla  sales  tax.Canada  naidanls  pleaae  add  GST.  \bur  aubacripbon  is  tax  deductible. 
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YOUR  SUBSCRIPTION  INCLUDES: 

THE  EOrrOR  &  PUBLISHER  ANNUAL  SYNDICATE  DIRECTORY, 
THE  DIRECTORY  OF  INTERACTIVE  PRODUCTS  AND  SERVICES, 
AND  THE  SPECIAL  JOURNALISM  AWARDS  ISSUE. 


T~ 


TM«  of  Frt^ioficv 

Nowt|iopor 

ofAdv. 

Cofuinn 

perpiqe 

Cehni 

Width 

w 

iiicku 

RMail 

(awieral 

Atometiet 

FiMiieial 

Time/ 

Trm(/ 

Touritf* 

Clettified 

Diepley 

laenifM 

la-IMiaM 

ToM 

Advanisi«| 

St  Jotinsbury  Caledonian-Record . 

..(el 

6(b) 

2Vli 

235.131 

2.160 

N/A 

N/A 

N/A 

62.880 

N/At 

300,171 

Caledonian-litconI  IRait  Run) . 

-le) 

6(b) 

2  W 

m 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

t  Figt^e  included  in  Classified  Display 

VIRGINIA 

Fredericicsburg  Free  Lance-Star . 

...le) 

6(c) 

2  Vis 

521.883 

N/A 

N/A 

17261t 

N/A 

N/At+ 

186.649 

725,793 

t  Financial  inches  represent  Ie9al  advertising  only. 

tt  Figure  included  in  Classified  In-column. 

Richmond  Times-Dispatch . 

,..(mS) 

6(d) 

2V^ 

665.117 

45.420 

620.953 

25.095 

4.894 

N/A 

775,057 

1.505,594 

Times-Dispatch  (Part  Run) . 

...(mS) 

6(d) 

2  Vis 

84.399 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

84.399 

WASHINGTON 

Ellensburg  Daily  Record . 

...(e) 

6(b) 

2 

138.909 

6aoo 

10200 

N/A 

N/A 

38,460 

84,460 

278229 

Everett  Herald ... 

.(mS) 

6(b) 

2Ms 

382.229 

54.096 

N/A 

N/A 

N/A 

444,000 

N/A 

880227 

Herald  (Part  HuiH 

.(mS) 

6(b) 

2Ms 

23.391 

N/A 

N/A 

N/A 

N/A 

N/At 

N/A 

23291 

t  Figure  included  m  Retail 

Longview  Daily  News  . 

...(e) 

6(c) 

2>4) 

299.949 

11,470 

N/A 

N/A 

N/A 

150.606 

168,522 

603,549 

Tri-City  Herald .. 

(mS) 

6(c) 

2V^s 

37.418.455 

1.935,000 

N/A 

IVA 

N/A 

916.625 

37.601,125 

77,871,205 

Spokane  Spokesman-Review . 

...(m) 

6(d) 

2>As 

474.494 

40.954 

N/Af 

N/Att 

N/Attt 

358.331 

156.396 

1.030.175 

Spokesman-Review .... 

.(S) 

6(d) 

2Vis 

13.849 

13,649 

N/At 

N/Att 

N/Attt 

193.467 

44.574 

375.489 

t  Figure  included  in  Classified  Display 

tt  Figure  included  Retail  and  General. 

ttt  Figure  included  ki  Retail 

Tacoma  News  Tribune . 

....(mS) 

6(d) 

2  Vis 

550.804 

63.863 

251,018 

35.381 

20.380 

372,937 

129.719+ 

1.117,323 

Nam  Tribune  (Part  Run) . 

....(mS) 

6(d) 

2  Vis 

36.629 

923 

1,807 

697 

315 

N/A 

N/A 

37.552 

t  Figure  converted  to  6  column  format 

Skagit  Valley  Herald  . . . 

(e) 

6 

2  Vs 

220.386 

1.213 

N/A 

N/A 

N/A 

105.999 

95,079 

422.677 

Vancouver  Columbian . 

....(eS> 

6(c) 

1  ‘Ms 

400.237 

21.463 

207.179t 

N/A 

N/A 

N/A 

654,608 

1.283.487 

t  Figure  reported  on  9-cotumn  format 

Yakima  Herald-Republic . 

....(mS) 

6(d) 

2  Vis 

368.375 

21.415 

N'A 

22.495 

N/A 

424.198 

208.490 

1,044,973 

WISCONSIN 

Milwaukee  Journal  Senbnei . 

..(mS) 

6(d) 

2Ms 

175.216 

638 

9215 

6.192 

730 

75261 

153.006 

420,958 

Journal  Sentinel  (Part  Run) . 

..(mS) 

6(d) 

2  Vis 

893.040 

52.186 

78.510 

53268 

23,523 

6289.761 

12,770,121 

20.160.509 

Monroe  Evening  Times. 

-(e) 

6(c) 

2 'As 

142.989 

583 

N/A 

N/A 

N/A 

101.276 

N/A 

253.358 

Wausau  Daily  Herald..... 

..(e) 

6(c) 

2  Vis 

206.957 

6,136 

71,201 

21.639 

N/A 

261,956r 

N/A 

567.889 

Daily  Herald  (Part  Run) 

..(S) 

6(c) 

2 ‘As 

86.852 

3.396 

N/A 

N/A 

N/A 

72,907t 

N/A 

163,155 

t  figure  converted  to  a  6<olumn  format 

CANADA 

NEW  BRUNSWICK 

Saint  John  Times  Globe . 

..  ..le) 

6 

2 'As 

267.974 

68.396 

N/A 

N/A 

N/A 

75210 

112.816 

524.396 

Telegraph  Journal . 

...Im) 

6 

2Ms 

2U,127 

90,775 

N/A 

N/A 

m 

60,641 

113.806 

509249 

NOVA  SCOTIA 

Halifax  Daily  News . 

. (mS) 

7 

(Ms 

7.964.621 

665.345 

N/A 

N/A 

N/A 

2,767,907 

N/At 

11237.773 

t  Figure  included  in  Dassified  Display 

Note;  Figures  are  reported  in  agate  lines. 

ONTARIO 

Brockville  Recorder  and  Times . 

. (e) 

6 

1  'A 

222.888 

3,947 

N/A 

N/A 

N/A 

148.015 

15.510 

607,506 

Guelph  Daily  Mercury . 

. (eS) 

6(b) 

2  Ms 

402,329 

48.554 

N/A 

N/A 

N/A 

163.180 

N/A 

614.063 

Note:  Figures  reported  m  agate  lines 

Hamilton  Spectator . 

. (m) 

KKd) 

1  Ms 

7,241.660 

3,855.694 

1,645,726 

317,059 

420278 

2.823.736 

5.688.439 

19.609,529 

Burlington  News  t . 

. (m) 

KXd) 

1  Ms 

1.661.338 

33,205 

191,872 

87,917 

40,607 

4,218 

54.202 

1,752.963 

1  t  Burlington  News  is  a  zoned  section  of  Hamilton  Spectator 

1  Note:  Figures  reported  in  agate  lines. 

K  Kitchener  Record  . 

(e) 

HNb) 

)  Ms 

12.397,000 

3.070.000 

3.488213 

531.980 

649.899 

9.291.069 

N/At 

24,759,00 

R  t  Figure  included  in  Classified  Display. 

H  >tote;  Figures  are  reported  in  agate  lines 

H  Dttaw  a  Le  Droit . 

. (m) 

lot 

1  'A 

792.710 

190.036 

N/A 

N/A 

N/A 

51,014 

N/A 

1.033.760 

E  t  Classified  advertising  on  f2*column  format. 

1  Note:  Figures  reported  in  agate  lines 

1  Dwen  Sound  Sun  Times . 

. (e) 

)0t 

1 

3.438,364 

869.690 

N/A 

N/A 

N/A 

1,620,135 

1,727,773 

7,655.962 

■  t  Classified  advertising  on  5-column  format. 

B  Note:  Figures  reported  in  agate  lines. 

1 

1 

■  (a)  (Jassificd  advcrtiMng  on  7<'()luinn  format,  (b)  Cixssiflcd  advertising  on  H«>lumn  format,  (c)  (Ixvsifted  advertising  on  9«)lumn  format,  (d)  (Jxssified  adsertising  on 

KR'olumn  format. 

H  Totals  do  not  necessarih'  add  up  across  because  onty  major  classifications  are  shown  and  because  Automotive.  Financial  andTrans|x>rtation/Travel/TouriMn  breakdowi 

IS  are  sometimes  also  included 

H  in  ('lassified.  (ieneral  and  Retail. 
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1996  Advertising  Data 
Provided  by  Competitive  Media 


RETAIL  GENERAL  AUTOMOTIVE  RNANCIAL 


Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Alameda,  Calif. 

Times  Star . 

.0 

540,966 

70,545 

71,953 

43 

14,162 

0 

16,033 

0 

Times  Star . 

...S 

504.846 

141,866 

98,954 

42,085 

2,625 

0 

4,060 

0 

Totals  . 

1,045,812 

212,411 

170,907 

42,128 

16,787 

0 

20,093 

0 

Allentown.  Pa. 

Morning  Call  . 

...D 

488,788 

652,387 

54,082 

25,064 

11,355 

i,5n 

27,673 

17.342 

Morning  Call . 

...S 

238,987 

1.220,206 

156,996 

6,607 

5,547 

86 

20,492 

281 

Totals  . 

727,775 

1,872,593 

211,078 

31,671 

16,902 

1,663 

48,165 

17,623 

Arlington  Heights,  III. 

Daily  Herald  . 

.  ..D 

273,146 

N/A 

36,743 

N/A 

4,328 

N/A 

11.869 

N/A 

Daily  Herald . 

...S 

154,576 

N/A 

78,993 

N/A 

869 

N/A 

915 

N/A 

Totals  . 

427,722 

N/A 

115,736 

N/A 

5,197 

N/A 

12,784 

N/A 

Asbury  Park,  N.d. 

Press  . 

...0 

559,465 

370,033 

69,653 

27,307 

27,025 

305 

40,283 

8,112 

Press  . 

...S 

636,171 

702,647 

108,749 

44,928 

9,524 

43 

32,133 

2,022 

Totals  . 

1,195.636 

1,072,680 

178,402 

72,235 

36,549 

348 

72,416 

10,134 

Atlanta.  Ga. 

•Journal  . 

...D 

773,169 

N/A 

128,686 

N/A 

49,661 

N/A 

35,810 

N/A 

•Constitution . 

...S 

210,367 

N/A 

231.406 

N/A 

13,706 

N/A 

14,905 

N/A 

Totals  . 

983,536 

N/A 

360,092 

N/A 

63J67 

N/A 

50,715 

N/A 

Aurora,  III. 

News . 

...0 

187,423 

N/A 

26,707 

N/A 

4,503 

N/A 

15,439 

N/A 

News  . 

...S 

129,505 

N/A 

87,651 

N/A 

1,023 

N/A 

10,072 

N/A 

Totals  . 

316,928 

N/A 

114,358 

N/A 

5,526 

N/A 

25,511 

N/A 

BaHimore,  Md. 

Sun . 

...D 

503,081 

N/A 

71,748 

N/A 

29,473 

N/A 

18,127 

N/A 

Sun . 

,..S 

640,815 

N/A 

203,492 

N/A 

9,409 

N/A 

13,316 

N/A 

Totals  . 

1,143,896 

N/A 

275,240 

N/A 

38,882 

N'A 

31,443 

N/A 

Boston,  Mo. 

Globe  . 

...D 

726,358 

225,858 

164,923 

2,559 

29,129 

943 

52,574 

979 

Globe  . 

,...S 

670,632 

908,808 

299,883 

75,420 

24,769 

0 

32,463 

16,227 

Totals  . 

1,396,990 

1,134,666 

464,806 

77,979 

53,898 

943 

85,037 

17,206 

Bridgewater,  N.J. 

Courier-News . 

...D 

196,905 

93,794 

27,270 

398 

8,586 

431 

24.807 

258 

Courier-News  . 

..  ..S 

101,269 

405,101 

154,526 

1,380 

1,672 

0 

8,353 

426 

Totals  . 

298,174 

498,895 

181,796 

1,778 

10,258 

431 

33,160 

684 

Bucks  County,  Pa. 

Courier  Times  . 

...D 

443,542 

137,091 

44,474 

5,562 

4,162 

0 

24.285 

5,477 

Courier  Times  . 

....S 

560,222 

333,924 

131,350 

2.658 

3,878 

133 

17,099 

1,733 

Totals  . 

1,003,764 

471,015 

175,824 

8,220 

8,040 

133 

41,384 

7,210 

Buffalo.  N.Y. 

•News  . 

.  ...D 

251,341 

N/A 

26,280 

N/A 

17,515 

N/A 

16,770 

N/'A 

•News . 

....S 

102,004 

N/A 

35,382 

N/A 

8,077 

N/A 

10,793 

N/A 

Totals  . 

353.345 

N/A 

61,662 

N/A 

25,592 

N/A 

27,563 

N/A 

Burlington  County,  NJ. 

Times . 

...0 

175,765 

174,699 

25,329 

6,485 

4,245 

477 

19,844 

4,077 

Times . 

...s 

255,175 

415,713 

125,228 

5,330 

4,179 

0 

12,747 

1,201 

Totals  . 

430,940 

590,412 

150,557 

11,815 

8,424 

477 

32,591 

5,278 

Camden,  N.J. 

Courier-Post  . 

...D 

352,505 

350,920 

38,149 

6,193 

5,469 

345 

49,500 

1,183 

Courier-Post  . 

. S 

171,061 

594,216 

117,686 

6,191 

3,263 

86 

14,225 

62 

Totals  . 

523,566 

945,136 

155,835 

12,384 

8,732 

431 

63,725 

1,245 

CLASSIFIED 
Full  Run  Part  Run 


GRAND  TOTAL 
Full  Run  Part  Run 


456,733 

559 

1,099,847 

71,147 

191,535 

0 

802,020 

183,951 

648,268 

559 

1,901,867 

255,098 

360,764 

30,548 

942,662 

726,918 

178,860 

263 

600,882 

1.227,443 

539,624 

30,811 

1,543,544 

1,954,361 

372,533 

N/A 

698,619 

N/A 

78,662 

N/A 

314,015 

N/A 

451.195 

N/A 

1,012,634 

N/A 

261,594 

6,623 

958,020 

412,380 

215,349 

724 

1,001,926 

750,364 

476,943 

7,347 

1,959,946 

1,162,744 

702,598 

N/A 

1,689.924 

N/A 

153,019 

N/A 

623,403 

N/A 

855,617 

N/A 

2,313,327 

N/A 

177,013 

N/A 

411,085 

N/A 

54,833 

N/A 

283,084 

N/A 

231,846 

N/A 

694,169 

N/A 

173,932 

N/A 

796,361 

N/A 

103,012 

N/A 

970.044 

N/A 

276.944 

N/A 

1,766,405 

N/A 

442,289 

1,860 

1,415,273 

232,199 

687,012 

24,496 

1,714,759 

1,024,951 

1,129,301 

26,356 

3,130,032 

1,257,150 

145,397 

N/A 

402,965 

94.881 

88,179 

N/A 

353,999 

406,907 

233,576 

N/A 

756,964 

501,788 

118,675 

716 

635,138 

148,846 

134,720 

1,009 

847,269 

339,457 

253,395 

1,725 

1,482,407 

488,303 

135,292 

N/A 

447,198 

N/A 

110,113 

N/A 

266,389 

N/A 

245,405 

N/A 

713,567 

N/A 

127,779 

1,195 

352,962 

186,933 

87,622 

43 

484,951 

422,287 

215,401 

1,238 

837,913 

609,220 

567,183 

6,605 

1,012,806 

365,246 

237,911 

86 

544.146 

600,641 

805,094 

6,691 

1,556,952 

965,897 

Methodology; 

The  newspaper  data  is  provided  by  Competitive  Media  Reporting,  AdTelligence  Newspaper  Services.  This  reporting  reflects  assignment  of  more  specific  advertising  categories  which  are  grouped  into 
one  of  the  reported  five  major  classifications.  All  data  has  been  independently  measured  and  compiled  by  Competitive  Media  Reporting.  The  advertising  volume  totals  represent  combined  Run  of  Press 
and  Preprinted  Inserts  received  and  measured.  Full  Run  and  Part  Run  advertising  is  reported.  Retail  totals  reflect  local  stores  and  services  including  mobon  picture  advertising.  General  totals  reflect 
national  advertising  of  products  and  services.  Automotive  totals  reflect  product  related  adveitising  as  well  as  factory  and  dealer  association  advertising.  Financial  totals  include  all  local  and  national 
financial  types  of  advertising.  Display  Classified  totals  reflect  recruitment,  real  estate,  and  auto  dealers,  as  well  as  other  related  categories,  but  does  not  include  any  agate  or  in-column  advertising  vol* 
ume.  A  complete  detailed  category  listing  designating  all  individual  categories  major  classification  assignments  is  available  from  AdTelligence  Newspaper  Services  upon  request  (2U)  521*6421x141. 
Newspapers  preceded  by  an  asterisk  (*)  are  not  measured  as  completely  as  the  other  newspapers  in  the  report.  Not  all  categories  of  advertising,  particularly  Retail  and  Display  Classified  categories,  are 
measured  in  these  newspapers.  Furthermore,  although  most  newspapers  in  the  Top  50  markets  voluntarily  provide  copies  of  their  paper  and  preprinted  inserts  to  CMR,  some  do  not.  Due  to  the  complexi¬ 
ty  of  preprint  distribution,  CMR  can  not  report  complete  preprint  measurement  without  the  cooperation  of  the  newspaper.  Therefore,  for  both  of  these  measurement  differences,  it  is  impossible,  and 
would  be  inappropriate,  to  compare  newspapers  marked  with  an  asterisk  to  other  newspapers  in  the  reporting.  The  designation  n/a  indicates  that  either  the  advertising  volume  is  not  measured  or  the 
newspaper  does  not  offer  it 
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MKASI  RKI)  IN  INCHKS 


ChariotM,  N.C. 


•Observer . 

...0 

454.98S 

N/A 

63,006 

•Observer  . 

...S 

176.818 

N/A 

74,826 

N/A 

Totals  . 

631,803 

m 

137,832 

N/A 

Chieaio.  III. 

Southtown . 

...  D 

203.787 

m 

41,787 

Southtown . 

....S 

107,007 

N/A 

101,140 

N/A 

Totals  . 

310,774 

WA 

142.927 

N/A 

Suit-Ti.nes . 

...D 

417,667 

816,728 

106,081 

40,534 

Sun-Times . 

....S 

212,680 

746,321 

103,723 

23,244 

Totals  . 

630,347 

1.563.049 

209,804 

63,778 

Tribune . 

...D 

665,393 

1.533,935 

178,247 

111,211 

Tribune . . . 

...S 

407,739 

1,280,586 

303,438 

30.544 

Totals  . 

1,073.132 

2JI14,521 

481,685 

141,755 

Cincinnati.  Ohio 

•Enquirer . 

....D 

445,755 

N/A 

47,992 

N/A 

*Enquirer . 

....S 

162,006 

m 

60,133 

N/A 

Totals  . 

607,761 

N/A 

107,135 

N/A 

Clevalaml,  OMo 

•Plain  Dealer  . 

...D 

394,407 

N/A 

54,615 

•Plain  Dealer . 

....S 

129,193 

N/A 

154,559 

N/A 

Totals  . 

523.600 

N/A 

209,174 

N/A 

Columbus,  Ohio 

•Dispatch  . 

...0 

338,537 

N/A 

63,359 

N/A 

•Dispatch  . 

....S 

127  J07 

N/A 

170,483 

N/A 

Totals  . 

465.844 

N/A 

233,833 

N/A 

Crystal  Lake,  III. 

Northwest  Herald . 

...D 

464,819 

N/A 

29,965 

Northwest  Herald . 

....S 

133,030 

N/A 

94.509 

N/A 

Totals  . 

597,849 

N/A 

124,474 

N/A 

Daytona  Boach,  Ha. 

•News-Journal . 

....D 

223,027 

N/A 

30,598 

N/A 

•News-Journal . 

....S 

118,462 

N/A 

48,290 

N/A 

Totals  . 

341,899 

N/A 

78,888 

N/A 

Denver,  Colo. 

Rocky  Mountain  News  . . 

...D 

893,999 

362,027 

139,506 

6,061 

Rocky  Mountain  News . . 

...S 

289,410 

575,619 

172,127 

4,150 

Totals  . 

1,183,409 

937,646 

311,633 

10311 

DatroH,  Mich. 

•Free  Press  . 

,...D 

272,880 

N/A 

33,258 

N/A 

•News . 

...0 

251,222 

N/A 

30,771 

N/A 

•News  &  Free  Press  _ 

...0 

100,028 

N/A 

2,631 

N/A 

•News  &  Free  Press  _ 

...S 

131,118 

N/A 

121,059 

N/A 

Totals  . 

755,248 

N/A 

187,719 

N/A 

Doylastown,  Pa. 

Intelligencer . 

...D 

208,393 

249.823 

17J57 

18,005 

Intelligencer  . 

...S 

288,715 

347,864 

125,469 

14,557 

Totals  . 

497,108 

597,687 

142,826 

32,562 

Durham,  N.C. 

•Herald-Sun  . 

...D 

213,324 

N/A 

37,539 

N/A 

•Herald-Sun  . 

...S 

77,926 

N/A 

23,470 

N/A 

Totals  . 

291,250 

N/A 

61,009 

N/A 

East  Brunswick.  NJ. 

Home  News  &  Tribune . . . 

...D 

224.593 

186,343 

46,490 

12.140 

Home  News  &  Tribune  . . . 

...S 

78,767 

413,039 

48,048 

10.256 

Totals  . 

303,360 

599,382 

94.538 

22396 

Elgin,  III. 

Courier  News . 

...D 

193,756 

N/A 

28,257 

N/A 

Courier  News . 

...S 

126,335 

N/A 

91,318 

N/A 

Totals  . 

320,091 

N/A 

119375 

N/A 

Fort  Worth,  Texas 

Star-Telegram . 

...D 

803,051 

825,278 

52.442 

102.184 

Star-Telegram . 

...S 

838,533 

549,828 

43,409 

198,355 

Totals  . 

1.641,584 

1,375,106 

95351 

300,539 

Fremont  Calif. 

Argus  . 

...D 

646,998 

168,776 

79322 

6,993 

Argus  . 

...S 

492,481 

303,346 

94,456 

51.038 

Totals  . 

1,139,479 

472,122 

174378 

58,031 

Grand  Rapids.  Mich. 

•Press  . 

...D 

285,989 

N/A 

40,840 

N/A 

•Press  . 

...S 

166,016 

N/A 

161.296 

m 

Totals  . 

452,005 

N/A 

202.136 

N/A 

Greonsboro,  N.C. 

•News  &  Record . 

...D 

289,963 

N/A 

39,902 

N/A 

•News  &  Record . 

...S 

116,375 

N/A 

18,605 

N/A 

Totals  . 

406,338 

N/A 

58.507 

N/A 

AUTOMOTIVE 
Fall  Rwi  Put  Rm 


28,490 

N/A 

6,209 

N/A 

34.699 

N/A 

13,103 

N/A 

5.050 

N/A 

18.153 

N/A 

29,503 

12^ 

4.847 

427 

34350 

12,803 

66.527 

25,547 

33,020 

25,025 

99,547 

50.572 

32,159 

N/A 

8,972 

N/A 

41,122 

N/A 

26.168 

N/A 

7,009 

N/A 

33,177 

N/A 

21.559 

N/A 

3373 

N/A 

24.823 

N/A 

1,509 

N/A 

185 

N/A 

1,694 

N/A 

10,643 

N/A 

3,457 

N/A 

14,100 

N/A 

48,970 

345 

5,495 

0 

54.465 

345 

17,489 

N/A 

16,263 

N/A 

1,837 

N/A 

11,450 

N/A 

47,039 

N/A 

4,636 

367 

3,851 

255 

8.487 

622 

6.454 

N/A 

521 

N/A 

6.975 

N/A 

15,754 

1,782 

4,820 

605 

20,574 

2,387 

4,117 

N/A 

2,677 

N/A 

6.794 

N/A 

1,583 

34,501 

74 

6,013 

1,657 

40,514 

14.218 

0 

2,588 

0 

16,806 

0 

3,156 

N/A 

4,383 

N/A 

7,539 

N/A 

9,826 

N/A 

2,423 

N/A 

12,249 

N/A 

RNANCIAL 

ClASSIHED 

GRAND  TOTAt 

Fall  Ran 

NrtRm 

Full  Run 

PartRM 

Fall  Ran 

PartRM 

22.094 

N/A 

370J09 

N/A 

938,884 

N/A 

11,063 

N/A 

48,995 

N/A 

317,901 

N/A 

33,177 

N/A 

419,304 

m 

1.256,815 

N/A 

23,528 

N/A 

654.770 

N/A 

936,955 

N/A 

14,715 

N/A 

242.848 

N/A 

470,760 

N/A 

38,243 

N/A 

897,618 

N/A 

1,407,715 

N/A 

19,474 

11,923 

475J93 

1.061,155 

1.048.118 

1,94^716 

2.201 

11,051 

185.853 

171340 

509.304 

952,383 

21,675 

22.974 

661,246 

1332,4SS 

1.557,422 

2.895,099 

30,972 

42,205 

155,964 

2348.351 

1.097,103 

4,061,249 

7,732 

8,348 

304.052 

753.745 

1,055,961 

2,098,248 

38,704 

50,553 

460,016 

3.102.096 

2.153,064 

6.159.497 

22,806 

N/A 

349,210 

N/A 

897,922 

N/A 

14,623 

N/A 

69,526 

N/A 

315,260 

N/A 

37,429 

N/A 

409.736 

N/A 

1,122,282 

N/A 

30,102 

N/A 

394.663 

N/A 

899,955 

N/A 

17,278 

N/A 

104,763 

N/A 

412,802 

N/A 

47.380 

N/A 

499.426 

N/A 

1,312,757 

N/A 

18,920 

N/A 

375,901 

N/A 

818,276 

N/A 

11,706 

N/A 

46,094 

N/A 

358,863 

N/A 

29.726 

N/A 

421,095 

N/A 

1,177,139 

N/A 

31,955 

N/A 

450J75 

N/A 

978,623 

N/A 

10,666 

N/A 

59,551 

N/A 

297,941 

N/A 

42,621 

N/A 

509,926 

N/A 

1,276,564 

N/A 

9,293 

N/A 

346,678 

N/A 

620,239 

N/A 

7J21 

N/A 

68,849 

N/A 

246079 

N/A 

16.614 

N/A 

415,527 

N/A 

866,618 

N/A 

36,186 

474 

1.066,098 

367 

2,184,759 

369,274 

19,217 

172 

397,978 

31 

884,227 

579.972 

55,403 

646 

1,464,076 

396 

3.068,986 

949,246 

7,061 

N/A 

83,957 

N/A 

414.645 

N/A 

6,251 

N/A 

76,792 

N/A 

381,299 

N/A 

396 

N/A 

27,128 

N/A 

132,020 

N/A 

3,285 

N/A 

183,826 

N/A 

450.738 

N/A 

16,993 

N/A 

371,703 

N/A 

1.378,702 

N/A 

15.366 

25325 

118,321 

4,867 

364,073 

298,387 

11.494 

7399 

100.450 

2.021 

529,979 

371.996 

26,860 

32,624 

218,ni 

6,888 

894,052 

670.383 

10,555 

N/A 

119,745 

N/A 

387,617 

N/A 

6,555 

N/A 

29.846 

N/A 

138018 

N/A 

17,110 

N/A 

149.591 

N/A 

525,935 

N/A 

12,124 

4,851 

157,408 

27.992 

456069 

233,108 

5,737 

3,817 

90,671 

22,848 

228,043 

450.565 

17,861 

8,668 

248,079 

50,840 

684.412 

683.673 

14,866 

N/A 

125,307 

N/A 

366003 

N/A 

5,354 

N/A 

25,506 

N/A 

251,192 

N/A 

20,226 

N/A 

150,815 

N/A 

617,495 

N/A 

5,340 

23332 

239,978 

412,404 

1.102094 

1398.199 

6,444 

14314 

193,618 

253.530 

1,062,078 

1,022.040 

11,784 

38.146 

433,596 

665,934 

2,184,472 

2.420339 

18,676 

177 

456.918 

1,291 

1,216,632 

177337 

4,950 

N/A 

195,139 

684 

789,614 

355,068 

23,628 

177 

652,057 

1,975 

2.006,246 

532305 

12,141 

N/A 

66,699 

N/A 

406,825 

N/A 

15,600 

N/A 

159.071 

N/A 

506066 

N/A 

27,741 

N/A 

225,770 

N/A 

915,191 

N/A 

11,737 

N/A 

357,029 

N/A 

708,457 

N/A 

9,527 

N/A 

91,826 

N/A 

238,756 

N/A 

36,816 

N/A 

415,802 

N/A 

978053 

N/A 
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RETAIL  GENERAL  AUTOMOTIVE  FINANCIAL  CLASSIRED  GRANO  TOTAL 


Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Greenville,  Mich. 

•News . 

. 0 

304,256 

N/A 

47,492 

N/A 

11,143 

N/A 

23,010 

N/A 

349,724 

N/A 

735,625 

N/A 

•News  . 

. S 

131,810 

N/A 

29,498 

N/A 

1,346 

N/A 

13,896 

N/A 

66,078 

N/A 

242,628 

N/A 

Totals  . 

436,066 

N/A 

67,990 

N/A 

12,489 

N/A 

36.816 

N/A 

415,802 

N/A 

978,253 

N/A 

Greenwich.  Conn. 

Time . 

. 0 

350,608 

92,178 

39,500 

1,156 

7,625 

0 

24,632 

903 

165,430 

2,153 

587,795 

96.390 

Time . 

. s 

420,449 

196,973 

164,743 

3,619 

5,355 

0 

12,815 

0 

69,786 

639 

673,148 

201.231 

Totals  . 

771,057 

289,151 

204,243 

4,775 

12,980 

0 

37,447 

903 

235,216 

2792 

1,260,943 

297,621 

Herrisberg,  Pa. 

•Evening  News . 

. 0 

353,254 

N/A 

25,190 

N/A 

6,058 

N/A 

18,497 

N/A 

104,085 

N/A 

507,084 

N/A 

•Patriot  . 

. 0 

380,408 

N/A 

28,398 

N/A 

6,842 

N/A 

18,906 

N/A 

110,814 

N/A 

545,368 

N/A 

•Patriot-News . 

. s 

183,955 

N/A 

107,740 

N/A 

4,349 

N/A 

19,516 

N/A 

119,638 

N/A 

435,198 

N/A 

Totals  . 

917,617 

N/A 

161,328 

N/A 

17,249 

N/A 

56,919 

N/A 

334,537 

N/A 

1,487,650 

N/A 

Hattford,  Coen. 

Courant  . 

. 0 

513,505 

610,357 

83,631 

45,947 

22,468 

486 

35,733 

29,374 

272,632 

54,534 

927,969 

740,698 

Courant  . 

. s 

298,419 

1,684,348 

208,480 

33,954 

5,202 

5,950 

13,879 

7,380 

167,943 

25,236 

693,923 

1,756,868 

Totals  . 

811,924 

2,294,705 

292,111 

79,901 

27,670 

6,436 

49,612 

36,754 

440,575 

79,770 

1,621,892 

2,497,566 

Hayward,  Calif. 

Daily  Review . 

. D 

503,998 

264,839 

70,287 

1,198 

14,241 

0 

16,584 

5,823 

453,643 

2,820 

1,058,753 

274,680 

Daily  Review . 

. s 

448,796 

368,169 

94,203 

48,813 

2,573 

3,966 

0 

192,965 

1,728 

M2.503 

418,710 

Totals  . 

952,794 

633,008 

164,490 

50,011 

16,814 

0 

20,550 

5,823 

646.608 

4,548 

1,801,256 

693,390 

Houston.  Texes 

•Chronicle . 

. D 

753,618 

N/A 

94,619 

N/A 

34,428 

N/A 

20,268 

N/A 

911,638 

N/A 

1,814,571 

N/A 

•Chronicle . 

. S 

293,309 

N/A 

87,916 

N/A 

5,676 

N/A 

14.154 

N/A 

84,947 

N/A 

486,002 

N/A 

Totals  . 

1,046,927 

N/A 

182,535 

N/A 

40,104 

N/A 

34,422 

N/A 

996,585 

N/A 

2,300,573 

N/A 

Joliet,  III. 


Herald  News . 

.0 

209,750 

N/A 

28,851 

N/A 

6,727 

N/A 

18,614 

N/A 

128.549 

N/A 

392,491 

N/A 

Herald  News . 

..S 

153,842 

N/A 

96,818 

N/A 

2,086 

N/A 

12,343 

N/A 

84,261 

N/A 

349.350 

N/A 

Totals  . 

363,592 

N/A 

125,669 

N/A 

8,813 

N/A 

30,957 

N/A 

212,810 

N/A 

741,841 

N/A 

Kalamazee,  Mich. 

•Gazette  . 

..D 

168,050 

N/A 

19,449 

N/A 

1,895 

N/A 

10,063 

N/A 

12,778 

m 

212,235 

N/A 

•Gazette . 

..S 

81,064 

N/A 

28,728 

N/A 

3,503 

N/A 

13,163 

N/A 

101,564 

N/A 

228,022 

N/A 

Totals  . 

249,114 

N/A 

48,177 

N/A 

5,398 

N/A 

23.226 

N/A 

114,342 

N/A 

440,257 

N/A 

Kansas  City,  Mo. 

•Star  . 

..D 

439,444 

N/A 

90,614 

N/A 

20,103 

N/A 

25,023 

N/A 

311,792 

N/A 

886,976 

m 

•Star . 

...S 

185,274 

N/A 

49,078 

N/A 

8,156 

N/A 

12,145 

N/A 

34,335 

N/A 

288,988 

N/A 

Totals  . 

624,718 

N/A 

139,692 

N/A 

28,259 

N/A 

37,168 

N/A 

346,127 

N/A 

1,175,964 

N/A 

Long  Beach,  CalH. 

Press  Telegram . 

...D 

390,089 

396,038 

48,253 

5,376 

10,556 

345 

12,718 

2,834 

258,956 

1,102 

720,572 

405,695 

Press  Telegram . 

...S 

389,326 

281,914 

121,306 

7,916 

1,596 

0 

3,498 

0 

85,447 

43 

601,173 

289.873 

Totals  . 

779,415 

677,952 

169,559 

13,292 

12,152 

345 

16,216 

2,834 

344,403 

1,145 

1,351,745 

695,568 

Long  Island,  N.Y. 

Newsday . 

...0 

607,139 

950,155 

84,093 

61,333 

28.466 

27,947 

67,750 

29,258 

116,472 

35U73 

903,920 

1,420,066 

Newsday . 

...S 

518,546 

1,863,242 

201,781 

44,170 

10,967 

12,985 

13,530 

6,458 

88,427 

119,595 

833,251 

2,046,450 

Totals  . 

1,125,685 

2,813,397 

285,874 

105,503 

39,433 

40.932 

81,280 

35,716 

204,899 

470,968 

1.737,171 

3,466,516 

Los  Angeles.  CalH. 

Copley  LA.  Newspapers  . 

...0 

494,323 

161,667 

37,129 

1,248 

10135 

0 

14,500 

335 

218,250 

344 

n4,337 

163,594 

Copley  LA.  Newspapers  . 

...S 

476,503 

130,285 

115,959 

1,781 

1,595 

0 

1,521 

0 

128,415 

0 

723,993 

132,066 

Totals  . 

970,826 

291,952 

153,088 

3,029 

11,730 

0 

16,021 

335 

346,665 

344 

1,498,330 

295,660 

Daily  News  . 

...D 

835,142 

403,216 

76,906 

20,788 

33,554 

0 

19,807 

2,715 

884,601 

7,403 

1,850,010 

434,122 

Daily  News  . 

...S 

551,166 

297,236 

167,247 

24,198 

5,282 

43 

4,589 

1,104 

402,468 

5,730 

1,130,752 

328 J11 

Totals  . 

1,386,308 

700,452 

244,153 

44,986 

38,836 

43 

24,396 

3,819 

1,287,069 

13,133 

2,980,762 

762,433 

La  Opinion . 

...D 

417,713 

87,239 

253,725 

1.898 

825 

N/A 

16,091 

Ull 

209,662 

147,684 

898,016 

238,132 

La  Opinion . 

...S 

100,963 

0 

11,337 

0 

N/A 

0 

187 

0 

48,239 

115,127 

160,726 

115,127 

Totals  . 

518,676 

87,239 

265.062 

1,898 

825 

0 

16,278 

Ull 

257,901 

262,811 

1,058,742 

353,259 

Times . 

...D 

1,387,957 

1,550,314 

170,966 

117,408 

96,867 

5,999 

40,121 

35,049 

271,744 

3,544,631 

1,967,655 

5,253,401 

Times  . 

...S 

630,526 

765,650 

297,740 

51,460 

29,991 

4,934 

14,934 

17,011 

225,323 

1,056,828 

1.198,514 

1,895,883 

Totals  . 

2,018,483 

2,315,964 

468,706 

168,868 

126,858 

10,933 

55,055 

52,060 

497,067 

4,601,459 

3,166,169 

7,149,284 

Marin,  CalH. 

Independent  Journal  . . . . 

...0 

464,980 

203,515 

32,899 

3,025 

5,179 

0 

13,247 

511 

164,365 

914 

680,670 

207,965 

Independent  Journal  . . . . 

...S 

329,708 

215,642 

113,357 

2,888 

1,095 

0 

4,026 

0 

111,330 

0 

559,516 

218,530 

Totals  . 

794,688 

419,157 

146,256 

5,913 

6,274 

0 

17,273 

511 

275,695 

914 

1,240,186 

426,495 

Melbourne,  Ha. 

Rorida  Today . 

...D 

250,437 

N/A 

38,694 

N/A 

6,960 

N/A 

13,727 

N/A 

466,447 

N/A 

776,265 

N/A 

Florida  Today . 

...S 

96,203 

N/A 

15,848 

N/A 

1,686 

N/A 

5,262 

N/A 

124,337 

N/A 

243,336 

N/A 

Totals  . 

346,640 

N/A 

54,542 

N/A 

8,646 

N/A 

18,989 

N/A 

590,784 

N/A 

1,019,601 

N/A 

Memphis,  Tenn. 
•Commercial  Appeal _ 

...D 

320,005 

N/A 

58.228 

N/A 

15,472 

N/A 

9,579 

N/A 

404,490 

N/A 

807,774 

N/A 

•Commercial  Appeal  _ 

,.  .S 

87,577 

N/A 

40,566 

N/A 

3,749 

N/A 

9,546 

N/A 

94,509 

N/A 

235,947 

N/A 

Totals  . 

407,582 

N/A 

98.794 

N/A 

19,211 

N/A 

19,125 

N/A 

498,999 

N/A 

1,043,721 

N/A 
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VIKASIRKI)  IN  INCHKS 


RHAII  general 


Full  Run 

Part  Run 

Full  Run 

Part  Run 

MiRaet^lis.  Mirr 

*Staf  Tribune  . 

.0 

595,929 

N/A 

98.971 

N/A 

*Stai  Tribune . 

..S 

524,380 

N/A 

230.701 

N/A 

Totals  . 

1.220309 

N/A 

329.672 

N/A 

MomttowR.  N.J. 

Recorrl . 

.0 

308.996 

218.782 

33.102 

172 

Record  . 

..s 

299.280 

392313 

46.485 

6.822 

Totals  . 

608.278 

611.095 

79,587 

6.994 

Nashville.  Taan. 

*Tenne$se8n  . 

.0 

314.065 

N/A 

48.316 

N/A 

"Tennessean  . 

.  s 

111,946 

N/A 

37,707 

N/A 

Totals  . 

426.011 

N/A 

86.023 

N/A 

New  Orleans.  La. 

*Times*PiC8vune  . 

.0 

443,760 

N/A 

61.955 

N/A 

"Times-Picayune  . 

..s 

142,869 

N/A 

57,095 

N/A 

Totals  . 

586,629 

N/A 

119.050 

N/A 

New  York.  N.V. 

Daily  News  . 

.0 

530.680 

327.090 

103,131 

43,003 

Daily  News  . 

..s 

199.197 

745.026 

165.148 

66,853 

Totals  . 

729,877 

777,816 

268,179 

109,856 

Post . 

..0 

275.065 

N/A 

104,886 

N/A 

Post  . 

..s 

66.699 

N/A 

9.811 

N/A 

Totals  . 

341.764 

N/A 

114.697 

N/A 

Times . 

.0 

769,746 

94.258 

250,040 

28.738 

Times . 

..s 

418,085 

739.653 

315.239 

143.144 

Totals  . 

1,187,831 

833.911 

565,279 

171,882 

Wall  Street  Journal . 

.0 

69.696 

N/A 

327.598 

N/A 

Newark,  N  J. 

Star-Ledger . 

.0 

104,471 

774.418 

9.335 

120.585 

Star-Ledger . 

..s 

1.083,536 

668,949 

27,238 

242420 

Totals  . 

1,188.007 

1,443367 

36,573 

362.905 

Oakland,  Calif. 

Tribune  . 

.0 

418.904 

288,245 

71,004 

3.532 

Tribune . 

..s 

247.327 

445,656 

95.196 

53.336 

Totals . 

666,231 

733,901 

166.200 

56.868 

OklahORia  CHy,  Okla. 

"Oklahoman  . . 

.0 

480,026 

N/A 

37.634 

N/A 

"Oklahoman  . 

..s 

473,451 

N/A 

97,499 

N/A 

Totals  . 

873,471 

N/A 

134,533 

N/A 

Ontario.  CalH. 

Inland  Valley  Daily  Bulletin 

.0 

445.628 

267.964 

43,270 

1,158 

Inland  Valley  Daily  Bulletin 

..s 

106,424 

552.922 

97,871 

4,623 

Totals  . 

552.052 

820,886 

141,141 

5,781 

Orange  County.  Calif. 

Register . 

..0 

1,397,287 

356.550 

138,767 

56,853 

Register . 

..s 

739,688 

325.398 

208.447 

7,456 

Totals  . 

2.136.375 

681.948 

347,214 

64.303 

Orlando,  Ra. 

"Sentinel . 

..0 

407,903 

N/A 

69,546 

N/A 

"Sentinel . 

..s 

142.984 

N/A 

65,862 

N/A 

Totals  . 

550,887 

N/A 

126,408 

N/A 

Palm  Beach.  Fla. 

"Post  . 

.0 

452,915 

N/A 

53.411 

N/A 

"Post  . 

..s 

188.702 

N/A 

144,179 

N/A 

Totals  . 

641,617 

N/A 

197,590 

N/A 

Passaic,  N.J. 

North  Jersey  Herald  &  News  0 

290.613 

73,317 

28.067 

1,012 

North  Jersey  Herald  &  News  S 

94,237 

293.568 

35,372 

818 

Totals  . 

384.850 

366.885 

63.439 

1,830 

Philadelphia.  Pa. 

Daily  News  . 

..0 

320.050 

31.943 

58,447 

220 

Pinole,  Calif. 

West  County  Times  . 

..0 

586.815 

204.012 

56,753 

22,617 

West  County  Times . 

..s 

429,313 

322,117 

31428 

91,384 

Totals  . 

629.746 

526,129 

88,081 

114.001 

Pittsburgh,  Pa. 

"Post-Gatette . 

.0 

443.754 

N/A 

51410 

N./A 

"Post-Gazette . 

..s 

259,030 

N/A 

135.999 

N/A 

Totals  . 

702,784 

N/A 

187,909 

N/A 

AUTOMOTIVE 

RNANCIAL 

ClASSIREO 

GRAND  TOTAL 

all  Run 

PartRw 

Full  Run 

Part  Ran 

Full  Run 

Part  Ran 

Full  Ran 

Part  Ran 

25406 

N/A 

22.367 

N/A 

183.148 

N/A 

925,723 

N/A 

9.992 

N/A 

11,872 

N/A 

43.654 

N/A 

920.599 

N/A 

35400 

N/A 

34.239 

N/A 

226.802 

N/A 

1.846.322 

m 

8415 

0 

25.649 

N/A 

210.418 

86 

586.980 

219,040 

1,680 

0 

14.753 

N/A 

160.552 

811 

522,750 

399,946 

10.495 

Q 

40.402 

N/A 

370470 

897 

1.109.730 

618.986 

13476 

N/A 

17,259 

N/A 

229.716 

N/A 

622.932 

N/A 

3.368 

N/A 

17,052 

N/A 

74,424 

N/A 

244,497 

N/A 

16,944 

N/A 

34,311 

N/A 

304,140 

N/A 

867.429 

N/A 

22.011 

N/A 

18.112 

N/A 

267,124 

N/A 

812.962 

N/A 

2.704 

N/A 

13.239 

N/A 

30.062 

N'A 

245.969 

N/A 

24.715 

N/A 

31.351 

N/A 

297,206 

N/A 

1.058.951 

N/A 

24,454 

2328 

27,312 

17.269 

99.230 

127,826 

784.807 

518,016 

9.080 

2,292 

3.306 

2.972 

22461 

30,464 

399.092 

847,607 

33.534 

5,120 

30.618 

20,241 

121.591 

158,290 

1.183.899 

1,065,623 

16455 

N/A 

15.352 

N/A 

101,427 

N/A 

513.085 

N/A 

3.906 

N/A 

1.894 

N/A 

7,784 

N/A 

90.094 

N/A 

20461 

N/A 

17,246 

N/A 

109.211 

N/A 

603.179 

N/A 

21,110 

836 

75,109 

49,331 

25.936 

479 

1,141.941 

173,642 

56.860 

26,105 

41.168 

22,100 

163.588 

257,885 

994.940 

1,188,887 

77,970 

26,941 

116,277 

71,431 

189,524 

258,364 

2,136.881 

1,362,529 

63485 

N/A 

299.938 

N/A 

76,455 

N/A 

837,072 

N/A 

1.133 

43,840 

8.668 

51,147 

581,446 

375,527 

705.053 

1,365,517 

1,112 

15,125 

12.145 

37.146 

3,702 

517,406 

1,127,733 

1,480,946 

2,245 

58,965 

20,813 

88,293 

585,148 

892,933 

1.832,786 

2,846,463 

14.330 

345 

15,938 

5,565 

2,573 

0 

4,088 

43 

16.903 

345 

20.026 

5.608 

456,069 

5,243 

976.245 

302.930 

192.746 

1,599 

541.930 

500,634 

648,815 

6.842 

1,518,175 

803.564 

13.519  N/A 

4.997  N/A 

18.507  N/A 


10.567  N/A 

15.352  N/A 

25.919  N/A 


239.906  N/A 
91.256  N/A 
331.162  N/A 


781.652  N/A 
682.555  N/A 
1.384.207  N/A 


8.212 

0 

14.915 

206 

1,371 

0 

3,942 

0 

9,583 

0 

18,857 

206 

252,879 

1.503 

764,904 

270.831 

100.715 

86 

310J23 

557,631 

353,594 

1589 

1,075,227 

828,462 

78.258 

2.764 

20.650 

7.581 

6,957 

0 

5.366 

SO 

85.215 

2,764 

25.950 

7.631 

31.102 

N/A 

21307 

N/A 

6,954 

N/A 

11.951 

N/A 

38.056 

N/A 

33.258 

N/A 

35,548 

N/A 

31.312 

N/A 

3,076 

N/A 

10,100 

N/A 

38,624 

N/A 

41,412 

N/A 

641,646 

169,694 

2.276.608 

593.442 

249.404 

19 

1.209.862 

332,923 

891,050 

169.713 

3.486,410 

926.365 

488.226 

N/A 

1,009.084 

N/A 

134,358 

N/A 

362,109 

N/A 

622,584 

N/A 

1371,193 

N/A 

391,832 

N/A 

965.018 

N/A 

55.422 

N/A 

401,479 

N/A 

447,254 

N/A 

1366.497 

N/A 

9,011 

0 

14,636 

0 

178,545 

0 

520.872 

74329 

339 

0 

7,115 

0 

83.115 

172 

220.178 

294.558 

9.350 

0 

21,751 

0 

261,660 

172 

741,050 

368.887 

21,692 

0 

35.037 

0 

15.519 

0 

17,735 

6.512 

3,455 

0 

5,199 

17 

18,974 

0 

22.934 

6.529 

24,825 

N/A 

20.362 

N/A 

10,343 

N/A 

11,692 

N/A 

35.168 

Nz'A 

32,054 

N/A 

339.458 

0 

774,684 

32.163 

212,846 

2,712 

889.668 

235353 

126.394 

3,118 

595,689 

416,636 

339.240 

5,830 

1.485.357 

652.489 

175,802 

N/A 

716.653 

N/A 

83.923 

N/A 

500,967 

N/A 

259,725 

N/A 

U17.640 

N/A 

June  7, 1997 


httpy/wuw.mtdiainfo.com 


Editor  (S?  Pi  bi  isher  2^ 


AD  DATA 


RETAIL 

GENERAL 

Full  Run 

Part  Run 

Full  Run 

PartRi 

Plaasanton,  Calif. 

Tri-Vallev  Herald . 

...D 

517.872 

349822 

82,605 

5,491 

Tri-Valley  Herald . 

...S 

343.829 

424,940 

92,525 

48,856 

Totals  . 

861.701 

774,162 

175,130 

54,347 

Valley  Times  . 

...D 

523,691 

300,835 

60,404 

19,863 

Valley  Times  . 

...S 

328,929 

481,242 

28,634 

94,284 

Totals  . 

852,620 

782,077 

89,038 

114,147 

Portland.  Ora. 

'Oregonian . 

...0 

730,858 

N/A 

75,749 

N/A 

'Oregonian  . 

...S 

562.663 

N/A 

199,532 

N/A 

Totals  . 

1.293,521 

N/A 

275,281 

N/A 

Providence.  R.I. 

'Journal . 

...S 

164,922 

N/A 

158,020 

N/A 

'Journal-Bulletin  . 

...D 

24Z912 

N/A 

52,891 

N/A 

Totals  . 

407.834 

N/A 

210,911 

N/A 

Raleigh.  N.C. 

'News  &  Observer . 

...D 

374,048 

N/A 

59,265 

N/A 

'News  &  Observer . 

...S 

119880 

N/A 

38,670 

N/A 

Totals  . 

434.028 

N/A 

97,935 

N/A 

St  Louis.  Mo. 

'Post-Oispatch . 

...D 

408,634 

N/A 

67,095 

N/A 

'Post-Dispatch . 

...S 

168,626 

N/A 

114,205 

N/A 

Totals  . 

577860 

N/A 

181,300 

N/A 

St  Petersburg.  Ra. 

'Times . 

...D 

367,573 

N/A 

68,728 

N/A 

'Times  . 

...S 

89,922 

N/A 

50,692 

N/A 

Totals  . 

457,495 

N/A 

119,420 

N/A 

St.  Paul.  Minn. 

'Pioneer  Press . 

...D 

353.103 

N/A 

53,008 

N/A 

'Pioneer  Press . 

...S 

495,928 

N/A 

192,011 

N/A 

Totals  . 

849,031 

N/A 

245,019 

N/A 

Sah  Lake  CHy.  Utah 

'Deseret  News . 

...D 

543,619 

N/A 

64,787 

N/A 

'Deseret  News . 

...S 

323,311 

N/A 

134,111 

N/A 

Totals  . 

866,930 

N/A 

198,898 

N/A 

'Tribune . 

..D 

557,467 

N/A 

69,034 

N/A 

'Tribune . 

...S 

327,683 

N/A 

134,418 

N/A 

Totals  . 

885,150 

N/A 

203,452 

N/A 

San  Bernardino.  CalH. 

The  Sun . 

...D 

477,181 

392,226 

64,225 

8,964 

The  Sun . 

...S 

368,522 

357,718 

148,712 

3,701 

Totals  . 

845,703 

749,944 

212,937 

12,665 

San  Diego.  Calif. 

Union-Tribune . 

..D 

897,543 

605,151 

119,013 

39,180 

Union-Tribune . 

,..S 

550,349 

378,591 

212,148 

15,184 

Totals  . 

1,447,892 

983,742 

331,181 

5434 

San  Francisco.  CalH. 

Chronicle . 

..D 

466,814 

577,706 

107,239 

43,473 

Examiner . 

..D 

451,667 

560,105 

103.988 

4238 

Examiner  &  Chronicle _ 

..S 

286,488 

636,840 

246,313 

16,904 

Totals  . 

1,204,969 

1,774,651 

457,540 

102,725 

San  Josa.  Calif. 

Mercury  News . 

..0 

1,110.069 

240,064 

146,649 

23,559 

Mercury  News  . 

..S 

957,922 

61,883 

200,385 

6,125 

Totals  . 

2,067,991 

301,947 

347,037 

29,684 

San  Mateo.  CalK. 

County  Times  . 

..D 

553,513 

366,735 

150,444 

1,668 

Santa  Rosa.  CalH. 

Press  Democrat . 

..D 

450,815 

732,363 

51,216 

13,313 

Press  Democrat  . 

..S 

247,790 

435,610 

92,968 

35,045 

Totals  . 

698,605 

1,167,973 

144,184 

4838 

Scranton.  Pa. 

'Times . 

..D 

123,144 

N/A 

21,207 

N/A 

'Times  . 

..S 

72,641 

N/A 

72,092 

N/A 

Totals  . 

195,785 

N/A 

93.299 

N/A 

Seattle.  Wash. 

'Post-Intelligencer . 

..D 

436,815 

N/A 

82,498 

N/A 

'Times . 

..D 

477,616 

N/A 

84,784 

N/A 

'Times/Post-Intelligencer  . 

.S 

703,680 

N/A 

213,186 

N/A 

Totals  . 

1,618,111 

N/A 

380,468 

N/A 

AUTOMOTIVE 
Fall  Run  Part  Run 


14,114 

0 

^590 

0 

16,704 

0 

1535 

484 

3,210 

0 

18.585 

484 

35,667 

N/A 

5,584 

N/A 

4131 

N/A 

6,^ 

N/A 

1037 

N/A 

17,009 

N/A 

20,061 

N/A 

235 

N/A 

2236 

N/A 

16,718 

11,616 

2834 

iff 

26,730 

N/A 

4,224 

N/A 

30,954 

N/A 

23,088 

N/A 

6,686 

N/A 

29,774 

N/A 

18,428 

N/A 

2,443 

N/A 

20,871 

N/A 

18,501 

N/A 

2,442 

N,/A 

20,943 

N/A 

20,23 

0 

3,764 

0 

23,990 

0 

47,63 

426 

7,979 

0 

55,604 

43 

35,076 

1,23 

35,473 

1,396 

15,371 

97 

85,93 

2,713 

40,384 

31 

12,046 

0 

52,43 

31 

7,725 

0 

7,35 

13 

3,37 

0 

10,892 

13 

1,457 

N/A 

1.31 

N/A 

3,118 

N/A 

19,448 

N/A 

19,519 

N/A 

4,264 

N/A 

43,231 

N/A 

RNANCIAL 
Full  Run  Part  Run 


CLASSIRED 
Full  Ran  Part  Run 


GRAND  TOTAL 
Full  Ran  Part  Run 


17,781 

6,179 

462,73 

1J84 

1,03.161 

362,276 

4.32 

0 

13,37 

364 

639,343 

474.160 

3,383 

6,179 

63,586 

1,73 

1,734,504 

836,436 

18,181 

1,264 

23,001 

5,187 

35,652 

327,633 

5,137 

17 

151,247 

2,711 

517,157 

578.254 

3,318 

1,281 

389,248 

7,83 

1,372,809 

905,887 

15,389 

N/A 

33,441 

N,'A 

1,23,104 

N/A 

17,583 

N/A 

13,269 

m 

921,31 

N/A 

3,972 

N/A 

534,710 

m 

1177,73 

N/A 

14,452 

N/A 

79,73 

N/A 

423,855 

N/A 

3,37 

N/A 

13,718 

N/A 

43.63 

N/A 

37,39 

N/A 

13,497 

N/A 

39,510 

N/A 

21,35 

N/A 

422.593 

N/A 

37,032 

N/A 

12,13 

N/A 

147,782 

N/A 

320,83 

N/A 

3,194 

N/A 

53,33 

N/A 

1,217,918 

N/A 

3,441 

N/A 

355,310 

N/A 

878,13 

N/A 

7,597 

N/A 

171,350 

m 

473,394 

N/A 

3.03 

N/A 

53,660 

N/A 

1,31,32 

N/A 

3,37 

N/A 

32,63 

N/A 

63,93 

N/A 

12,32 

N/A 

37,03 

N/A 

194.63 

N/A 

41,03 

N/A 

23,73 

N/A 

83,674 

N/A 

15,669 

N/A 

177,946 

N/A 

622,814 

N/A 

11,005 

N/A 

55,13 

N/A 

73,813 

N/A 

3,674 

N/A 

23,13 

N/A 

1,33,627 

N/A 

3,692 

N/A 

32,413 

N/A 

1,112,93 

N/A 

3,001 

N/A 

3,31 

N/A 

518,37 

N/A 

49,693 

N/A 

43,014 

N/A 

31,43 

N/A 

24,066 

N/A 

43,824 

N/A 

1,137,892 

N/A  ■ 

25,946 

N/A 

32,343 

N/A 

522,32 

N/A 

3,012 

N/A 

31,167 

N/A 

1,660,724 

N/A 

11,452 

8,467 

53,162 

1,53 

1,13,246 

411,23 

3,467 

3 

127,31 

277 

31,526 

31.73 

14,919 

8,510 

*63,223 

1,870 

1,757,772 

772,93 

24,13 

15,271 

33,63 

155,63 

1,412,35 

815,63 

9.32 

215 

35,999 

213 

1,016,157 

394,23 

3,870 

15,43 

559,35 

155,821 

2,43,192 

1.23.,83 

27.23 

675 

227,177 

13,63 

863,572 

728,702 

24,012 

39 

35,240 

3,83 

850,33 

73444 

9,018 

53 

23,812 

3,846 

794,32 

751,23 

3.23 

1,93 

63,23 

23410 

2,507,954 

2,13,33 

3,37 

6,13 

978,63 

21,37 

2410,804 

291,724 

4,37 

172 

604,272 

2,048 

1,778,93 

70,228 

3,314 

643 

1,32,37 

23.655 

4,03,73 

31,32 

13,13 

134 

182,39 

10,63 

37419 

379.13 

73,33 

16,085 

3425 

23,43 

6,371 

755,114 

9448 

N/A 

3,251 

1.13 

452,684 

471,35 

3,43 

3425 

328,684 

7,491 

1.207.73 

14Z7,1« 

22,83 

N/A 

51,43 

N/A 

220,127 

N/A 

13421 

N/A 

3.33 

N/A 

197,93 

N/A 

3.107 

N/A 

3,755 

N/A 

41843 

WA 

15,027 

N/A 

31,273 

N/A 

775461 

N/A 

14,575 

N/A 

224,000 

N/A 

820,494 

N/A 

9404 

N/A 

70,73 

N/A 

1,31,073 

N/A 

3.83 

N/A 

516,012 

N/A 

2,53,628 

N/A 
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hetah-  G€NERAl  automotive  rnancial  cussired  grand  total 

Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Run  Full  Run  Part  Ran  Full  Run  Part  Run 


Stamford,  Conn. 

Wvocate . D  366,930  110,139  43,871  43  7,764  0  26,226  602  106,005  2.671  552796  113455 

Advocate . S  376,666  467,818  170,152  689  5,199  0  13,502  0  69,450  0  634,969  468,507 

Totals .  743,596  577,957  214,023  732  1Z963  0  39,728  602  177,455  2.671  1,187!765  58T962 

Tampa.  Ra. 

‘Tnbune . 0  460,782  N/A  68,184  N/A  26,806  N/A  22,231  N/A  304,646  N/A  882,649  N,A 

■Tribune . S  340,562  m  53,709  N/A  5,500  N/A  9,538  N/A  49,182  N/A  458,491  N/A 

Totals . 801,344  N/A  121,893  N/A  32J06  N/A  31,769  N/A  353,828  N/A  1,341,140  N/A 

Ventura.  CalH. 

County  Star . 0  648,063  N/A  66,655  N/A  13,616  N/A  16,914  N/A  443,682  N/A  1,188  930  N/A 

County  Star . S  712,548  N/A  116,709  N/A  3,217  N/A  10,171  N/A  187J19  N/A  1,029,864  N/A 

Totals . 1,360,611  N/A  183,364  N/A  16,833  N/A  27,085  N/A  630,901  N/A  2!218!794  N/A 


Walnut  Creek,  CalH. 
Contra  Costa  Times 
Contra  Costa  Times 
Totals  . 


.0  715,011  296.736 

S  726,092  96,782 

1.441,103  393,518 


64,585  43,968 

123,249  12.594 

187,834  56.562 


219,290  10.778 

128.653  4,470 

347,943  15.248 


1,030,836  360,901 

987,135  113,920 

2,017,971  474,821 


Washington,  D.C. 

Post . 

Post  . 

Totals  . 


.0  972J38  546,487 

S  607,994  869.895 

l,580J32  1,416,382 


164,839 

209,987 

374.826 


44,191 

59,633 

103,824 


70,153  3,465 

8,262  N/A 

78.415  3,465 


466,196  237,712 

339,126  1,571 

805,322  239,293 


1,724,578  844,845 

1,181,034  932J>45 

2,905,612  1.776,890 


USA  Today 


400,501  N/A 


635,804  N/A 


WhHe  Plains.  N.Y. 
Reporter  Dispatch 
Reporter  Dispatch 
Totals  . 


426,856  166,789 

228,834  937,853 

655,690  1,104,642 


58.891  7,926 

1X,079  25,127 

188,970  33.053 


214,314  3,806 

151,052  378 

365.366  4,184 


749.949  180,809 

538,285  963,664 

1,288.234  1,1U.473 


Wilkes-Barre,  Pa 

'Citizens  Voice  . 
'Citizens  Voice  . 
Totals  . 


110,680  N/A 
23,757  N/A 
134,437  N/A 
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ISGI,  Alfa 
Reorganize  Under 
Scangraphic 

SCANGRAPHIC  PREPRESS  Technology 
GnibH,Wedel,  Germany,  has  integrated 
publishing  software  developers  ISGl  and 
alia  System  ftutner  as  alia  Media  Partner 
GmbH  and  alfa  Integrierte  Systeme  GmbH 
&  Co.  KG. 

The  companies  supply  the  fn)nt-end 
technologies  that  comi^lement 
Scangraphic’s  output  and  woric  flow  prod¬ 
ucts. 

Alfa  Media  Partner  will  continue  to  con¬ 
centrate  on  products  for  publishers  need¬ 
ing  standard  applications. 

Alfa  Integrierte  Systeme  will  ftx:us  on 
large  projects  and  their  integration 
demands. 

Scangraphic  said  the  alia  companies’ 
main  applications  for  editorial  and  adver¬ 
tising  have  been  ported  to  Windows  NT. 
Alfa  systems  include  EPL5  and  RS  plus  for 
editorial,  archive,  ad  booking  and  produc¬ 
tion,  ad  management  and  billing,  sales  and 
mariteting,  production  management,  edi¬ 
torial  and  advertising  Internet  connection 
modules  and  a  link  to  commercial  sys¬ 
tems. 


into  computer  text  files,  remote  entry  con¬ 
tact  management  software  and  a  new  sys¬ 
tem  that  pnwides  an  online  display  of 
advertisers’  inventory  and  transmission  of 
print  display  ads  to  newspapers. 

Gannett  Offset 
Adds  Ninth  Site 

Gannett  offset,  the  commercial 
printing  division  of  Gannett  Co.  Inc., 
has  acquired  Printed  iMedia  Cos.,  a 
Minneapolis-based  full-service  heatset 
printer  with  seven  web  presses  and  pre¬ 
press  and  post-press  capabilities.  Terms 
were  not  disclosed. 

In  a  prepared  release,  Gannett  Offset 
president  Gary  Stout  said  the  addition  of 
PMC^  —  Gannett’s  second  heatset  opera¬ 
tion  and  ninth  commercial  printing  plant 
—  complements  his  division’s  cold  web 
and  direct  marketing  services  gniup. 

Co-Ops’  Rebates 

SINCE  JAN.  1,  newspaper  purchasing 
C(x>perative  PAGE  (Publishers 
As-sexiated  to  Gain  Economy)  has  sent 
members  $790,036  in  rebate  checks  ft)r 
purchases  made  throughout  1996.  RiyTnent 
of  the  performance  and  value-added 
rebates  is  made  in  addition  to  up-front  div 
counts  on  purchases  of  a  wide  variety'  of 
equipment,  supplies  and  services. 

Wayne,  Pa.-based  PAGE  also  said  its  cor¬ 
porate  membership  has  grown  to  133,  with 
287  daily'  newspapers  and  481  publishing 
kxatioas  in  49  states. 

In  Moraga.  Calif.,  the  As,s(x4ated  Buyers 
Qxjperative  distributed  ettsh  rebates  to  45 
members  from  their  1996  newsprint  pur¬ 
chases.  Founded  eight  years  ago  by  17 
C-alifomia  newspapers  ad  printers,ABC  pn> 
vides  volume  discounts  to  its  independent 
members. 


The  Pittsburgh-based  National 
Scholarship  Trust  Fund  is  accepting  contri¬ 
butions  for  a  scholarship  it  is  establishing 
in  Cook’s  name  for  graphic  arts  students. 

New  Institute 
Trains  Paginators 

The  UNIVERSITY’  OF  Tennessee 
School  of  Journalism  and  the 
Tennessee  Press  Asstxiation  established 
the  Institute  of  Newspaper  Technology'  to 
teach  pagination  techniques. 

Its  inaugural  Aug.  13-16  session  will 
offer  inteasive.  handsK)n  training  in  basic 
skills  needed  to  design  ads,  scan  and  edit 
pictures  and  lay  out  newspaper  pages. 
Many  classes  will  be  in  the  Knoxville  uni- 
versity  ’s  computer  labs,  w'here  each  stu¬ 
dent  will  use  a  Power  Macintosh  and 
essential  software. 

In  addition  to  j-school  faculty;  the  insti¬ 
tute  recruited  well-known  individuals 
from  the  newspapers. 

Courses  include  design  theory;  paginat¬ 
ing  with  QuarkXPress  and  Adobe 
PageMaker,  ad  layout  using  Multi-Ad 
Creator,  layout  and  illustration  with 
CorelDraw,  use  of  Adobe  Photoshop,  Mac 
trouble-shooting  and  extensioas  manage¬ 
ment  and  PDF  file  creation  for  remote 
printing. 

Also,  hour-long  technology  updates  will 
offer  opportunities  to  try'  the  latest  hard¬ 
ware  and  software.  For  more  information, 
call  Greg  Sherrill  at  423/584-5761. 

Western  Litho 
Expands  Plant 

Mitsubishi  chemicals  St.  Lotus- 

based  Western  Lithotech  subsidiary 
added  plate  coating,  punching  and  antxliz- 
ing  lines,  as  well  as  a  waste-water  treat¬ 
ment  system,  to  its  Jacksonville,  Texas, 
plant,  doubling  overall  plate  and  chemical 
manufacturing  capacity'. 

New  Flexo  Black 
From  US  Ink 

Following  newspaper  tests,  us 

Ink,  Cnristadt,  N.J.,  intnxfuced  Aqua 
News  Spectra  Black  flexo  ink.  Formulated 
with  new  resin  polymer  technology  for 
higher  print  density'  at  lower  viscosity,  the 
Sun  Chemical  division  said  its  new  ink 
prints  clear  halftones  and  eliminates  roller 
buildup  and  set-off. 


Quipp  Sues  Cannon 
For  Infringement 

MIAMI-BASED  QUIPP  Inc. announced 
earlier  this  month  that  its  Quipp 
Systems  mailnx)m  equipment  manufac¬ 
turing  subsidiary’  filed  a  lawsuit  against 
C^annon  Equipment  Co.,  complaining  that 
the  Cannon  Falls,  Minn.,  firm’s  Series  II 
newspaper  cart  loader  infringes  Quipp’s 
1993  patent  for  automatically  loading 
newspaper  bundles  onto  carts. 

SII  In  Pact 
With  AISI 

By  agreement  with  Associated 
Information  Systems  International 
Inc.,  Auburn, Calif., System  Integrators  Inc. 
will  offer  44  AISI  newspaper  products  and 
services  designed  specifically  for  its  sys¬ 
tem  users. 

Sacramento-based  SII  also  will  work 
with  AISI  on  new  prtxlucts  that  add  value 
to  SII  systems. 

AISI  products  include  a  Web  classified 
ad  system,  conversion  of  incoming  fixes 


GATF  Consultant 
Cook  Dies 

Dennis  J.  CCKYK,  senior  technical  con¬ 
sultant  of  the  Graphic  Arts  Technical 
Foundation,  Pittsburgh,  died  April  29. 

An  expert  in  heatset  and  nonheatset 
web  offset  printing.  Cook  spent  35  y'ears 
in  the  printing  industry.  As  a  member  of 
GATF’s  technical  services  team,  he  per¬ 
formed  plant  audits  for  members,  gave  lec¬ 
tures,  conducted  training  programs  and 
wrote  lxx)ks  and  articles.  His  most  recent 
txx)k  was  Web  Offset  Press  Operating. 
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NEWS  TECH 


NEXPO  exhibitors  that  failed  to 
submit  exhibit  information  in  time 
for  the  special  pullout  planning  sec¬ 
tion,  May  17,  but  eventually  notified 
E&P,  are  listed  below. 

The  listing  for  Advanced  Technical  Solutions  Inc. 
is  reprinted  with  the  graphic  that  mistakenh’ 
appeared  under  another  company's  name. 


images:  WordDesk  editor,  for  fitting  headlines  and 
stories,  uses  ATS’s  composition  engine  for  high- 
quality  typography;  QuikLayout  pagination,  tighth’ 
integrated  with  WorkDesk,  provides  interactive 
page  element  formatting;  QuarkDesk,  which  links 
QuarkXPress  with  the  NewsDesk  database,  pn> 
vides  design-intensive  functionalitv-  for  the  finishing 
touches  to  section  fronts. 

Advisor,  a  classified  ad  booking  system  which 
supports  sales,  ad-taking,  and  billing,  was  designed 
for  multi-user,  deadline-intensive  envininments,  and 
it  graphically’  presents  order  entry  forms. 


Booth.  3619 

ARPAC 

Staffed  by:  Bill  Alcorn,  Herman  Hazen,  sales  mgrs. 
Introducing:  Model  55NP  sleeve  wrapper,  a  unit 
designed  exclusively  for  newspapers  and  capable 
of  wrapping  up  to  50  bundles  a  minute  for  better 
pnitection  than  strapping  alone. 

The  .Model  55til,  a  high-speed  shrink  wrapper 
rated  to  wrap  up  to  55  bundles  a  minute  of 
unstrapped  newspaper  bundles. 

Both  models  can  wrap  random-sized  bundles  of 
tabloid  or  broadsheet  papers.Their  flexible  design 
accommodates  curved  or  straight  in-line  feeding, 
and  the  continuous-motion,  flying-seal  head 
ensures  high-speed  wrapping. 


Booth:  44 

CKP  NEWSPAPER  SYSTEMS  INC. 

Introducing:  Millenium  editorial  and  editorial 
pagination  systems  for  large  newspapers,  including 
the  Houston  Chronicle  and  several  non-U. S. 
papers. 

Millenium  classified  and  classified  pagination 
software  in  prototype  form.  Based  on  Windows, 
Netscape  or  Navigator  and  Java,  the  new  system  is 
complete  and  is  scheduled  to  test  at  two  large 
U.S.  papers  next  year  in  preparation  for  release. 

An  add-on  classified  ad  pagination  (CAP)  system, 
now  in  use  at  1 5  sites  worldwide,  including  the 
Erie  Times  in  Pennsylvania  to  the  Atlanta  Journal 
and  Constitution. 

Exhibiting:  Support  and  enhancements  for  other 
pnxlucts  formerly  sold  by  DuPont. 


Booth:  2021 

ADVANCED  TECHNICAL  SDLUTIDNS  INC. 

Staffed  by:  Ray  Tixrthaker,  pres.; Jon  Daly,  sales 
mgr.;  Bill  Mxslen,  pniject  dir.;  Cieorge  farvill,  Sandra 
Kynes,  communications  mgr. 

Introducing:  NewsDesk  Publishing  System,  offer¬ 
ing  comprehensive  editorial  and  pagination  solu¬ 
tions  for  copy  flow,  allows  users  to  create  page- 
ready  editorial  components.  Based  on  the  Sybase 
SQL  server  and  relational  database,  NewsDesk’s 
suite  of  powerful  applications  includes:T(x)ls  for 
file  management  that  allow  users  to  view  file  head¬ 
er  information  and  thumbnail  preview 


Booth:  142 

CDDESCD 

Introducing:  A  revolutionary  advertising  system 
developed  after  long  experience  as  a 
QuarkXTension  developer  and  system  integrator. 
Also  showing  new  pnxlucts  for  QPS  and 
QuarkXPress. 


Booth:  1047 

LINDPRESS  PUBLISHING  SYSTEMS 
Staffed  by:  Guenter  Nitzsche,  CEO;  Wolfgang 
Weber,  v.p.  mktg.;  Kenneth  Pond,  sales  dir.;  Robert 
Magliozjto,  ad  systems  analyst;  Brian  Kruger, 
Michael  Monter,  pnxluct  specialists. 

Introducing:  Linopress,  a  unit  of  the  German 

[press  manufacturer  Heidelberg,  offers  a  full  line  of 
prepress  systems  services,  fnim  analyzing  require¬ 
ments  to  system  design,  installation,  integration, 
and  training.The  LinoPress  digital  prepress  system 
manages  a  newspaper’s  entire  page  pnxluction 
pnx:ess  and  is  bxsed  on  Sybase  databases. 

Newsroom-related  components  handle  news 
wires,  editorial,  pagination,  cross  media 
publishing  and  archives. 

(See  Addendum  on  page  4 1) 
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BY  DAVID  NOACK 


Apple  Won’t  Compete 
With  Newspapers 


Company  says 
it  ii'ill  stay  out 
of  the  content 
business 


Apple  computer,  which  seUs  large 
quantities  of  hardware,  software  and 
networking  equipment  to  newspaper 
publishers,  is  assuring  those  publish¬ 
ers  that  it  d(x;s  not  intend  to  com¬ 
pete  with  them  by  getting  involved  in  the  online 
news  and  information  business. 

The  Cupertino,  Calif.,  software  and  hardware 
maker's  position  stands  in  stark  contrast  to  that  of 
Microsoft,  which  is  selling  applications  and  network¬ 
ing  software  to  newspapers  even  as  it  uses  the  prof¬ 
its  fn)m  those  sales  to  fund  the  creation  of  Sidewalk, 
_  an  online  news  and  informa¬ 
tion  venture  that  competes 
directly  with  newspapers  for 
local  readers  and  advertisers. 

Apple  and  Micn)soft  com¬ 
pete  against  each  other  to 
sell  various  sorts  of  computer 
technologies  to  newspapers 
that  have  computerized  virtu¬ 
ally  ever)'  aspect  of  their  news  gathering  and  print 
production  systems  in  recent  years. 

Micn)soft’s  strategy  of  being  both  software  ven¬ 
dor  and  publishing  competitor  to  newspapers 
became  a  issue  in  a  dialogue  between  Microsoft 
chairman  Bill  Gates  and  Knight-Ridder  president  of 
New  Media  Bob  Ingle  during  the  April  29 
Newspaper  Association  of  America  annual  conven¬ 
tion  in  C^hicago. 

NEWSPAPER-FRIENDLY  STRATEGY 

The  Apple  philosophy  —  that  it  does  not  intend 
to  enter  the  information  business  —  has  become  a 
part  of  its  sales  pitch  to  print  publishers.  Speaking 
at  the  “New  Print”  session  at  the  Seybold  Seminars 
in  New  York  City  on  April  23,  Ellen  Hancock,  the 
company's  executive  vice  president  for  advanced 
technology,  explained:  “Apple  is  investing  in  tech¬ 
nology  that  will  enable  a  thriving  new  business 
model.  We’re  going  to  give  you  the  tools  to  fight 
others  in  our  industry  who  are 
invading  your  publishing  space. 

Unlike  other  companies,  for 
example,  your  investment  in 
Apple  will  not  be  turned  into 
competition  for  ad  space.  We’re 
your  partners;  we’re  on  your 
side.  Invest  in  Microsoft  and 
they  may  use  that  money  to 
compete  against  you.  There’s 
not  a  single  media  space  that 


Micn)soft  is  not  going  after.  Invest  in  Apple  and 
Apple  will  make  better  software  for  you." 

Russell  Brady,  an  Apple  spokesman,  said 
Hancock  was  traveling  in  Eun)pe  and  could  not  be 
reached  to  elaborate  on  her  Seybold  remarks. 
However,  Brady  confirmed  that  “Apple’s  strategy  is 
not  to  become  a  content  pnwider.  Our  strateg)’  is 
to  bring  out  products  based  on  Mac  OS  and 
Rhapsody  that  publishers  can  exploit  to  create 
content  —  printed  and  digital.  We  are  positioning 
ourselves  as  the  publishing  solutions  company  — 
i.e.,  the  company  that  pnwides  the  tools  to  let 
publishers  take  their  content  and  repurpose  it  for 
print  or  any  digital  media.” 

CRITICAL  OF  MICROSOFT 

Knight-Ridder’s  Ingle,  who  has  been  critical  of 
Microsoft’s  involvement  in  the  content/informa¬ 
tion  business  in  competition  with  newspapers, 
said  he  appreciates  Apple’s  decision  to  concen¬ 
trate  on  technology  rather  than  news  delivery. 

“It  is  not  at  all  comfortable  for  people  in  pub¬ 
lishing  to  work  closely  with  a  company  that  is 
competing  with  us  for  advertising  across  an  ever- 
broadening  front,”  Ingle  said. “I  would  point  to 
MSNBC,  MSN,  (^arPoint,  Sidewalk  —  all  of  those  are 
competing  with  newspapers  among  others  for 
advertising  dollars,”  he  said. 

Ingle  said  it’s  hard  to  do  business  with  Micn)st)ft 
on  the  technology  front,  when  the  money  is  then 
used  to  compete  against  newspapers. 

“I  would  very  much  like  to  see  Apple  succeed 
because  I  find  Microsoft’s  business  tactics  prett\’ 
loathsome,  and  as  a  longtime  Mac  user,  but  now 
increasingly  moving  to  the  PC  platform  out  of  neces¬ 
sity,  I  really  would  like  to  see  Apple  turn  anmnd  and 
give  Micn)soft  a  run  for  its  money,”  he  said. 

In  his  remarks  at  the  NAA  luncheon,  and  later 
during  an  exchange  with  Ingle,  Gates  denied 
Microsoft  was  getting  into  the  information/content 
business.  He  said  it  was  just  “testing  the  waters” 

and  that  newspapers  had  noth¬ 
ing  to  fear. 

“Microsoft’s  strateg)'  here  is 
to  learn  and  to  continue  to  play 
a  primary'  role,  which  is  build¬ 
ing  software  technology,”  Gates 
said. “We  are  an  over  $12-  bil- 
lion-a-year  software  t(X)l  compa¬ 
ny,  and  that  will  be  our  primary’ 
source  of  revenue,  the  primary' 
source  of  our  profits  forever.” 


The  Apple  philosophy 
—  that  it  does  not 
intend  to  enter  the 
information  business 
—  has  become  a  part 
of  its  sales  pitch  to 
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“There  will  be  a  lot  of  competitors,"  he  contin¬ 
ued,  “particularly  in  these  next  four  or  five  years, 
but  you  shouldn't  get  overly  paranoid  tliinking 
(Microsoft’s)  a  broad  competitor  and  it’s  not  possi¬ 
ble  to  work  with  (us)  in  some  ways. ...  If 
[Micn)soft|  starts  hiring  local  reporters.  OK,  then 
you  should  get  worried,”  said  Gates. 

But  following  Gates’s  remarks,  Ingle  debated  the 
billionaire  about  Microsoft’s  plans  and  at  times  the 
back-and-forth  became  heated.  Ingle  challenged 
Micmsoft’s  claim  that  it’s  not  going  after  reporters 
for  its  various  content  services,  such  as  Sidewalk. 

The  two  then  tangled  about  whether  newspa¬ 
pers  should  use  Microsoft  pnxJucts  on  the  one 
hand,  only  to  see  the  profits  from  those  pnxlucts 
fiinneled  to  compete  with  newspapers  in  provid¬ 
ing  content. 

“Selling  advertising  to  directory  listings  is  very 
closely  akin  to  classified  advertising,”  Ingle  said. 

“So,  I  guess  my  question  would  be,  since  there  are 
alternatives  to  using  the  Microsoft  platform,  many 
times  as  good  and  in  some  cases  superior,  why 
should  newspaper  publishers  contribute  to  your 
principal  revenue  stream  when  they  see  you  com¬ 
ing  in  as  a  competitor  in  the  sale  of  advertising?” 

Gates  replied  that  people  and  companies  should 
use  the  best  technology  available. 

Steve  Mitra,  an  analyst  at  Jupiter  Communica¬ 
tions,  an  online  market  research  firm  in  New  York 
City,  wrote  in  a  recent  analysis  that  despite  “Gates’s 
denial,  Microsoft  is,  of  course,  a  threat  to  newspa¬ 
pers.”  He  said  Sidewalk  is  similar  to  many  newspa¬ 
pers’  weekend  arts  and  entertainment  guides  and 
that  MSNBC  has  plans  to  deliver  highly’  personal¬ 
ized  news.  “These  sites  enable  Microsoft  to  go  after 
the  same  advertisers  that  some  newspapers  would 
pursue.  So  Gates  isn’t  fooling  anyone  by  telling  the 
indu-stry  not  to  be  afraid  of  Microsoft.” 


BY  STACY  JONES 

Profitable 
Web  Sites 

IT’S  S’TNERGY,  STUPID! 

At  least  that’s  what  the  Houston  Chronicle 
and  the  New  Bedford,  Mass.,  Standard  Times 
say  attributes  to  the  success  —  as  in  profits  —  of 
their  Web  sites. 

“Sejyarate  is  not  better,"  said 
Joycelyn  Marek,  vice  president 
of  marketing  and  new  media  for 
the  Houston  Chronicle,  com¬ 
menting  on  the  practice  of 
many  newspapers  to  encourage 
separation  and  competition 
between  print,  online  and  adver¬ 
tising  departments.  “We  always 
looked  at  our  Web  site  as  a 

brand  extension.” 

In  its  second  year,  Houston  Chronicle  Interactive 
is  expected  to  show  an  “inkling"  of  a  pn)fit,  accord¬ 
ing  to  Marek. 

That  same  cohesiveness,  with  a  punch  of  brand 
exploitation,  has  done  wonders  for  the  New 
Standard,  the  2-year-old  Web  site  of  the  Standard 
Times. 

Launched  in  May  1995,  the  site  broke  even  after 
its  first  year.  A  pn)fit  is  definite  for  its  second  year, 
said  Vance  Ciorky,  technical  systems  administrator 
at  the  Standard  Times. 

“We  firmly  believe  we  shouldn’t  make  a  distinc¬ 
tion  between  the  online  pitxluct  and  print  prod- 
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Cbnmicle,  \eu’ ' 
Bedford  Mass., 
Standard  Times 
discuss  some 
ke^’s  to  success 


AdOne  in 
NEW  ORLEANS 


NEXPO  97  NEW  MEDIA  PAVILION  NORTH.  BOOTH  #33 
HAA  CLASSIFIED  CONFERENCE.  BOOTH  #24 


Why  use  AdOne? 


NEW  CLASSIFIED  REVENUE. 

“The  results  have  been  exceedingly  profitable. 

I  recommend  AdOne  wholeheartedly!  ” 

Glen  Kosik,  Classified  Advertising  Manager 

COURIER  LIFE  NEWSPAPERS,  BROOKLYN,  NY 


MOne  Version  3.0 
Features  Knowtade* 

Starchinf  (KBS),  the  most 
advanced  classified  search  engine 
on  the  Internet 


http://www.aclone.com 

EXPANDING  CLASSIFIED  PDWER 

361  Broadway,  Suite  100,  New  York,  NY  10013 
Tel:  212.965.2900  Fax:  212.334.3307  E-mail:  info«adone.com 


June  7, 1997 


http://www.mediainfo.com 


Editor  &  Pi'BUSHER  35 


I 


INTERACTIVE  COMMUNICATIONS 


and  fund  its  fledgling  online  pnxluct. 

One  of  the  first  moves,  said  Marek,  was  an 
I  j  increase  in  the  classified  rates  and  the  merging, 

at  least  as  far  as  advertisers  were  concerned,  of 
I  print  liner  ads  and  their  online  counterparts.  In 
i  addition,  a  portion  of  the  new  rate  goes  toward 
l|  the  Web  site’s  upkeep. 

I  This  sharing  of  classified  revenues  is  an 
I  avenue  many  newspapers  avoid  due  to  "the  lack 
I  of  cooperation  within  the  newsnwm,”  said  Marek. 
If  Traditionally,  the  mixing  of  classified  revenues 
I  between  departments  “is  unheard  of,”  said  Marek, 

I  “with  the  new  media  and  print  side  fighting  with 
j  each  other  for  revenue.”  That,  she  said,  is  “a 
■  flawed  system” 

At  the  Chronicle,  said  Marek,  “we  don’t  care 
f  who  gets  the  revenue.  We’re  all  looking  at  the 
I  total  bottom  line.” 

With  the  increased  rate,  advertisers  get  a  print 
classified  and  the  same  advertisement  on  the  Web. 
The  switch  generated  no  backlash  from  advertis¬ 
ers. 

Another  new  feature  for  advertisers  that  the 
Chronicle  expects  to  be  “very  profitable”  is  the 
offering  of  searchable  display  ads,  said  Marek.  For 
an  extra  $35,  advertisers  can  have  their  print 
employment  display  ads  converted  into  searchable 
employment  ads  online. 

While  both  papers’  online  sites  get  the  majority' 
of  their  revenue  stream  fmm  classifieds,  other  areas 
have  proven  to  be  moneymakers  as  well. 

Roughly  42%  of  the  Standard  Times'  online  rev¬ 
enue  comes  from  classifieds.That  figure  is  expect¬ 
ed  to  remain  the  same  when  second  year  revenues 
are  tallied. Yet, Web  site  development  and  banner 
ads  will  account  for  about  30%  of  this  yc-ar’s  rev¬ 
enue,  while  dial-up  access  sales  should  come  in 
around  22%,  said  Gorky. 

These  often  overlooked,  but  lucrative  niches,  can 
make  or  break  a  nascent  Web  site. 

(See  Profitable  on  page  42) 
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uct,”  said  Gorky. 

While  he  understands  his  paper’s  model  isn’t 
ideal  for  all,  especially  very  large  dailies,  Gorky 
believes  it  is  essential  for  many  smaller  markets  if 
they  hope  to  build  a  solid  foundation  on  which  to 
grow. 

“For  us,  we  needed  the  legitimacy  of  the 
Standard  7»ne'S.  Without  it,  people  would  be 
unsure  of  how  we  were  connected  or  if  we  were 
connected  at  all  to  the  [newspaper]. They  wouldn’t 
know,”  said  Gorky'. 

Using  the  Web  site  as  a  brand  extension  “puts  us 
a  step  above  anyone  else  in  the  market.” 

While  brand  marketing  may  get  users  to  dial  up 
the  site,  or  sway  advertisers  to  listen  to  a  pitch,  it’s 
creative  promotions,  attractive  ad  deals  and  tech- 
nology-sawy  sales  employees  that  close  a  deal  and 
bring  in  revenue. 

At  the  Standard  Times,  the  wheeling  and  deal¬ 
ing  began  even  before  the  site  wxs  launched. 

One  project  had  the  paper  invite  an  Internet  ser¬ 
vice  provider  into  the  kxral  market.The  Standard 
Times  agreed  to  promote  the  ISP  in  the  market- 
place  for  free.  In  exchange,  the  ISP  paid  the 
paper  a  percentage  of  revenue  for  each  new 
customer  who  subscribed  to  dial-up  service.  j 

“The  project  gave  us  some  start-up  money 
and  further  established  that  we  were  seriously 
into  this  Web  thing,”  explained  Gorky. 

Also,  as  part  of  the  agreement,  the  ISP 
allowed  the  paper  use  of  —  for  one  year  — 

500  megabytes  of  its  server  space,  which  let 
the  Standard  Times  delay  the  cost  of  buying 
their  own  server  until  the  Web  site  was  more 
financially  .stable. 

The  deal  worked,  said  Gorky,  because  it  was 
“a  win-win  situation.” 

“The  number  2  cost  of  doing  business  for 
ISPs  is  the  promotion,”  he  added. 

Known  for  packaging,  the  Chnmicle  contin¬ 
ued  down  that  path  to  market  its  Web  site.  It 
also  used  searchable  classifieds  to  create  revenue 
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Syndicated 
editorUd  cartoonist 
Jeff  Stabler 
discusses  daily 
ii'ork  and 
weekly  reprints 


Cincinnati  Creator 
Is  Nationally  Known 


Editorial  cartcx)nists  compete 

for  space  in  national  publications  such 
as  Newsweek.  Many  cartoons  are  sent  to 
.  the  magazine,  but  only  a  few  are  chosen. 
“It’s  our  weekly  Pulitzer  contest,”  said 
Cincinnati  Post  staffer  Jeff  Stabler,  whose  work  is 
syndicated  by  United  Media’s  Newspaper 
Enterprise  AsstK'iation. 

Last  year,  a  Stabler  cart(X)n  didn’t  just  appear 
inside  Newsweek  —  it  made  the  cover.  In  the  dtaw- 
ing,  a  young  boy  on  Santa  Claus’  lap  cries  out,  “You 
can’t  f(K)l  me  ....  You’re  not  the  real  Bill  Gates.” 

Stabler  said  he  was  sur- 
prised  that  the  magazine 
asked  him  to  do  the 
cover.  But  the  cartoonist 
had  already  drawn  a  num- 
her  of  widely  circulated 
cartoons  about  the 
Microsoft  cofounder  and 
the  impact  of  computers 
on  society.  And  Stabler 
w;is  one  of  the  first  artists 
to  make  his  wori<  available  on  the  Internet. 

His  award-winning  cart(K)ns  also  appear  every 
week  in  USA  Today,  and  periodically  in  other 
national  publications. 

Stabler,  like  his  cart(X)ning  peers,  tries  to  be  first 
with  an  idea.  Sometimes,  he  takes  a  gamble.  For 
instance,  he  drew  Uncle  Sam  admiring  his  new 
cheesehead  in  the  mim)r  before  the  Green  Bay 
Packers  defeated  the  New  England  Patriots  in  the 
Super  Bowl.  Fortunately  for  Stabler,  the  Packers 
won. 

This  particular  drawing  illustrated  two  beliefs 
Stabler  has  about  carttxjns.They  don’t  have  to  use 
many  —  or  even  any  —  words  to  be  effective.  And 
ever\  drawing  doesn’t  have  to  include  a  deeper 
meaning. 

Stabler  is  a  carttx)nist,  not  _ 

a  philosopher.  He  admits  he  | 

dtxrsn’t  understand  why  he  | 

comes  up  with  a  week’s  i 

worth  of  ideas  on  some  days  i 

and  struggles  to  think  of  one  i  k 

idea  on  others.  i  .  I 


“Creativity  doesn’t  clock  in 
ever)'  day,”  he  said.  “I  never 
know  what’s  going  to  click.” 

Stabler  gets  to  the  Post  by 
7  a.m.,  listens  to  National 
Pubbc  Radio  and  scans  news¬ 
papers  on  the  Internet  for 
ideas,  and  sometimes  tries 
five  or  six  sketches  before 
coming  up  with  one  he  likes. 

Then  he  files  many  of  his 
unused  drafts. 

“Ever)'  good  issue  will 
come  around  again,”  said 
Staliler,  who  uses  the  after¬ 
noon  to  tighten  the  script  of 
his  cartoon  to  as  few  words 
as  possible. 

A  cart(X)nist’s  work  is  a  reflection  of  his  back- 
gnjund,  tastes,  values  and  lifestyle.  Stabler  is  no 
exception.  He  grew  up  in  the  rural  town  of 
Bellefontaine  in  southwestern  Ohio,  and  his  car¬ 
toons  reflect  a  Midwestern  common-sense 
approach. 

After  graduating  from  the  Cxjlumbus  College  of 
Art  and  Design,  Stabler  worked  in  advertising. This 
gave  him  a  different  perspective  from  other  car- 
t(X)nists,  he  said,  noting  that  ad  writers  and  artists 
sit  around  a  table  and  brainstorm  ideas  for  a  cam¬ 
paign.  As  a  cart(X)nist,  Stabler  tries  different  ideas 
and  then  different  appn)aches  to  the  ideas. 

Stabler  is  married  with  two  children.This,  too, 
affects  his  work.  He  cares  less  about  foreign  policy 
than  issues  closer  to  home:  day  care,  education  and 
literacy’. 

Technology'  allows  carttxjnists  the  freedom  to 
work  at  home,  but  Stabler  still  prefers  the  news¬ 
room. 

“It’s  a  g(X)d  envinrnment  for  inspiration,”  he  said. 
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A  frequent  cartoon  target 


He  can  call  up  a  news  wire  on  his  com¬ 
puter,  talk  to  editors  atx)ut  stories  or  get 
feedback  about  a  cart(K)n  —  although 
Stabler  noted  that  he  general!)'  doesn’t 
like  showing  his  work  to  ttx)  many  peo¬ 
ple  before  giving  it  to  his  editor. 

Stabler,  who  has  been  at  the  after- 
n(K)n  Post  since  1986,  said  he  hxs  a 
g(XKl  working  relationship  with  his  edi¬ 
tor  —  something  not  every  cart(X)nist 
can  claim. 

“We  don’t  always  see  eye  to  eye  on 
issues,  but  we’re  open  to  talking  about 
them,”  he  observed. 

(ancinnati  pnwides  Stabler  with  a 
locale  that  is  neither  t(X)  large  to  have 
some  of  the  pn)blems  of  big  cities  nor 
too  small  to  lack  the  character  or  char¬ 
acters  that  lend  themselves  to  satire, 
(ancinnati  Reds  owner  .Marge  Schott, 
currently  under  suspension  for  making 
racist  comments,  has  done  near!)'  as 
much  for  kKal  cart(K)nists  as  the  draw¬ 
ing  board. 

“Other  cartooni,sts  would  die  to  have 
a  Marge  Schott,"  Stabler  said. 

By  living  in  (ancinnati.  Stabler  is  one 
of  a  decreasing  number  of  cart<K)nists 
who  work  in  two-paper  towns.  Pulitzer 
Prize  winner  Jim  Borgman  is  at  the 
morning  Cincinnati  Hmjuirvr. 

Stabler  said  the  first  thing  he  does 
every  day  is  open  the  Enquirer  to  see 
what  Borgman  hxs  done.  Sometimes,  he 
would  rather  not  know. 

“1  will  say.  Oh  no,  he’s  taken  that  idea 
or  1  wish  1  had  thought  of  that,’”  Stabler 
said. “It  keeps  me  on  edge  all  the  time.  1 
have  a  lot  of  respect  for  Jim.” 

That  respect  is  apparently  mutual.  In 
the  intniduction  to  Stabler  s  1994  book, 
Tixmed  In,  Borgman  wrote  that  Stabler 
keeps  him  on  edge,  too. 

“Chances  are,”  stated  the  King 
Features  Syndicate  creator,  “he’s  leapt 
upon  some  issue  that  is  only  beginning 
to  dimly  dawn  upon  me  as  a  topic.  And 
with  deceptively  few  lines  nailed  it  to 


the  wall.  Cleverly.  Humoroush.  And 
here’s  the  part  1  don’t  know  how  he 
pulls  off.  Invariably,  a  colleague  will  then 
pa.vs  me,  peer  over  my  shoulder  at  the 
cartexjn,  laugh  and  say, 'Hey,  did  you  see 
he  made  Neu’stivek  this  week?’” 


Feiffer  To  Voice: 
No  Pay?  I  Quit 

JULES  FEIFFER, THE  Pulitzer  Prize-win¬ 
ning  editorial  cart(X)nist  who  joined 
the  Village  Voice  in  1956,  resigned  last 
week  over  a  salaiy-  dispute. 

Donald  Forst,  editor  in  chief  of  the 
New  York  (aty-based  alternative  weekly, 
reportedi)'  wanted  to  jettison  Feiffer’s 
$75,(KK)-a-year  contributor  salary  and 
instc'ad  buy  his  cart(X)ns  fn)m  Universal 
Press  Syndicate. 

“What  he  told  me  in  effect  was  that  he 
wanted  to  fire  me  but  to  continue  to  run 
me,”  Feiffer  told 
the  New  York 
Times. 

The  Times  re¬ 
ported  that  Feiffer 
rejected  the  offer, 
and  also  turned  s 
down  a  counter-  ^ 
pmposal  that  would  ^ 
have  slashed  his  » 
salary  to  $2(),(KK). 

Feiffer,  who  won 
the  Pulitzer  in  1986,  said  he  was  never 
offered  severance  pay  or  even  a  thank 
you  for  his  work. 

Forst  told  the  Times  he  had  no  prob¬ 
lem  with  the  quality  and  content  of 
Feiffer’s  work,  and  Voice  publisher  David 
Schneiderman  said  Forst  had  wanted  to 
“divvy  up”  the  money  saved  from 
Feiffer  s  salary'  to  hire  new  cartixinists 
while  still  keeping  Feiffer. 

Universal  a,ssistant  vice  president/sales 
manager  Dan  Dalton  told  E&P  that  he 
never  received  a  request  from  the  Voice 
to  buy  Feiffer’s  cartixins. 

Feiffer  has  been  with  Universal  since 
the  early  198()s,  and  now  appears  in 
approximately  65  papers. 

Dalton  said  one  paper  in  Arkansas  was 
so  angry'  at  the  Voice's  actions  that  it 
called  Universal  to  subscribe  to  Feiffer’s 
carttxins. 

What  happened  to  Feiffer  is  a  variation 
on  a  trend  which  has  seen  a  number  of 
dailies  that  formerly  had  staff  editorial 
cartixinists  start  using  only  syndicated 
cart(X)ns.  These  papers  include  the  Ims 


Angeles  Times,  Newark,  N.J.,  Star-Ledger, 
San  Francisco  Examiner  and  at  least  a 
half  dozen  others. 

While  every  paper  has  different  rea¬ 
sons  for  doing  this,  costs  savings  are 
often  part  of  the  equation. 

The  68-year-old  Feiffer  is  also  an 
author,  playwright  {Little  Murders)  and 
screenplay  writer  {Carnal  Knowledge). 

E&P  left  mes.sages  with  Feiffer  and 
Forst,  but  could  not  reach  them. 

Association  of  American  Editorial 
Cart(X)ni.sts  President  Milt  Priggee  was 
reached,  and  the  Spokane,  Wash., 
Spokesman-Retieiv  staffer  said  disgust¬ 
edly  that  even  a  Pulitzer  d(x;sn’t  seem  to 
protect  a  cart(X)nist  anymore. 

He  added,“The  Voice  without  Feiffer  is 
like  a  peanut  butter  and  jelly  sandwich 
without  the  jeUy.TThe  man  has  been  there 
40  years!  How  pntminent  will  the  Voice 
be  without  its  voice?”  —  David  Astor 

‘Free  Agent  Fan’ 

Is  Doing  Column 

MK:HAEL  VOLPE,  who  received 
national  media  coverage  when  he 
became  a  “free  agent  fan”  of  baseball,  will 
be  writing  a  weekly  column  for 
Universal  Press  Syndicate  through  this 
fall’s  World  Series. 

Volpe  is  a  Virginia-based  marketing 
and  public  relations  consultant  who 
declared  his  free  agenev  last  year  by 
divorcing  himself 
from  his  longtime 
favorite  team,  the 
San  Franci.sco 
Ciiants,  after  they 
traded  his  favorite 
player.  Matt 
Williams.  He  con¬ 
tacted  other  teams 
about  becoming 
their  fan  and,  after 
receiving  3 1  re¬ 
sponses  from 
major  and  minor 
league  clubs, 
selected  the  Philadelphia  Phillies  and 
Durham  Bulls. 

The  45-year-old  Volpe  was  calling 
attention  to  the  feet  that  many  baseball 
fens  feel  owners,  players  and  agents  are 
more  concerned  with  chasing  multimil- 
lion-dollar  deals  than  with  sportsman¬ 
ship  and  the  game  itself. 

His  “Free  Agent  Fan”  column  will  ftKus 
on  various  issues  of  concern  to  ha.seball 
fans,  and  seek  their  input. 


Jules  Feiffer 


Michael  Volpe 
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SYNDICATES/NEWS  SERVICES 


New  Comic  Has 
Eat-Out  Theme 

Donna  BARSTOW  has  started  a 
weekly  cart(X)n  about  restaurants 
and  dining  out  for  the  Los  Angeles  Times. 

“Daily  Special”  is  also  being  offered  to 
other  papers. 

The  L.A.-based  Barstow  (213-663- 
6121)  also  does  the  “Toon  In”  comic  s>'n- 
dicated  by  TVData,  contributes  to 
Cartoonists  &  Writers  Syndicate  pack¬ 
ages,  freelances  to  magazines,  and  more. 

Offer  To  Replace 
Girl’s  Lost  Limb 

HANKS  A  MILLION”  columnist 
A  Percy  Ross  of  Creators  Syndicate 
offered  to  buy  a  replacement  $15, (XX) 
arm  for  a  12-year-old  New  York  City  musi¬ 
cian  who  left  her  artificial  limb  in  a  taxi 
last  month. 

Ross  called  the  New  York  Daily  News 
with  the  offer  for  Brett  Ellison,  who  uses 
the  battery-powered  arm  to  play  the  cello. 

Column  Covers 
Alternative  Med 

U  A  LTERNATIVE  MEDICINE  ...  Dr. 

DeSilva  Answers  Your  Questions” 
is  being  distributed  by  Globe  Syndicate 
of  Strasburg.Va. 

It  is  the  second  Globe  column  for  Dr. 
Derrick  DeSilva  Jr.,  who  also  writes  “Ask 
‘Doc’  DeSilva.”  In  addition,  the  author  of 
Ask  the  Doctor:  Herbs  and  Supplements 
for  Better  Health  (Interweave  Press, 
1997)  hosts  the  Ask  the  Doctor  syndicat¬ 
ed  radio  show. 

The  new  feature  discusses  acupunc¬ 
ture,  herbal  supplements,  meditation  and 
other  topics. 

New  Execs  And 
Bureau  At  TTM 

Thomson  target  media  is  open¬ 
ing  a  Los  Angeles  bureau  for  its 
CoverStory  syndicated  entertainment 
weekly. 

The  new  L.A.  bureau  chief  is  David 
Waldon,  a  CoverStory  writer  for  two 
years  who  has  a  master’s  degree  in  jour¬ 
nalism  from  Northwestern  University. 

Also,  the  Chicago-based  TTM  has 
named  Melissa  Kumnick  as  its  new 


"Daily  Special" 


Midwest  sales  manager.  She  was  previ¬ 
ously  Midwest  sales  manager  for  Print 
Marketing  Concepts. 

Besides  CoverStory,  other  national 
TTM  pnxlucts  include  healthfile,  curioc- 
ity  for  kids,  curicity’s  Brainstorm  and 
the  “curiocity’s  FreeZone”  Web  site 
(http://freezone.com). 

And  TTM  has  named  Todd  Kotlarek, 
formerly  in  sales  and  management  at  the 
Milwaukee  Jourrud  Sentinel,  publisher 
of  curiocity  Milwaukee  and 
MetroParent. 

New  Book  For  A 
Cartoon  Chapter 

The  great  lakes  chapter  of  the 
National  Cartoonists  Society  has  put 
out  a  book  containing  the  cartoons  of, 
information  about  and  comments  by  its 
members. 

Among  the  23  artists  featured  in 
Drawing  Attention  are  syndicated  cre¬ 
ators  such  as  Lynn  Johnston,  Jim 
Borgman,  Chip  Bok,  Jeff  Stabler  and  Dave 
Coverly. 

The  139-page  book  includes  a  fore¬ 
word  by  Ohio  State  University  Cartoon 
Research  library  curator  Lucy  Shelton 
Caswell  and  an  introduction  by  Ohio- 
based  camxjnist  Polly  Keener. 

‘Ghost’  Readers 
Create  Creatures 

HOST  STORY  CLUB”  recently 
vJ  held  a  “Create  Your  Own 
Creature”  content. 

Readers  entered  original  drawings  that 
might  be  featured  in  future  “Ghost” 
comics  and  on  the  strip’s  Web  site 
(www.comicspage.com/ghostclub).  The 
grand  prize  wmner  —  to  be  announced 
in  the  July  20  .strip  —  gets  a  certificate, 
original  art,  a  free  subscription  to  the 


“Ghost”  newsletter,  and  autographed  ■ 
b<x)ks. 

The  comic  is  by  Allan  Zullo  and  Dick 
Kulpa  of  Tribune  Media  Services. 

Smaller  Version 
Of  Kid  Package 

UT^IDNEWS,”  THE  Knight-Ridder/ 

Tribune  News  Service  package 
for  readers  8-to-13  years  old,  is  now  avail¬ 
able  in  a  half-page  paginated  format  to 
accommodate  tight  news  holes.  ■ 

The  package  —  culled  from  the  I 
Chicago  Tribune's  “KidNews”  section  —  ■ 

includes  stories,  columns,  graphics,  pho-  I 

tos  and  more.  I 


Cyber  Prom  For 
‘FreeZone’  Site 

The  “CURIOCITY’S  FREEZONE”Web 
site  (http;//freezone.com)  held  a 
“cyber  prom”  in  its  chat  room  last  month. 

There  was  music,  virtual  dancing, 
“cyber  refreshments,”  and  more. 

The  kidsoriented  FreeZone  site  is  the 
online  component  of  curiocity  print 
products  syndicated  by  Thomson  Target 
Media. 

A  Marshall  Plan 
Package  Offered 

A  PACKAGE  MARKING  the  5()th 
anniversary  of  the  Marshall  Plan  to 
rebuild  Europe  is  being  offered  by  the 
New  York  Times  Syndicate.  It  includes 
five  stories. 


Comic  Captions 
From  Web  Site 


AC^YBER  and  print  comic  called 
“The  Joke’s  On  You”  is  being  self- 
syndicated. 

Phil  Ryder  publishes  his  feature  on 
his  Web  site  (http://www.thefunny 
pages  com)  and  in¬ 
vites  readers  to  send 
him  captions.  The 
best  ones  become 
part  of  the  cartoons 
that  go  to  news¬ 
papers. 

Ryder  (904-484- 
8622)  is  based  in 
Pensacola,  Fla.  "The  Joke's  On  You" 
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Negotiator 

Continued  from  page  6 

freeze  in  the  first  two  years  of  a  five-year 
contract,  then  raises  of  a  week 

every  six  months.  He  said  the  union 
wants  major  impnwements  in  health 
insurance  and  significant  annual  raises. 

Some  union  leaders  suggested 
Havlicek  was  forced  out  over  an 
exchange  with  Boarman  in  which 
Havlicek  warned  that  the  CWA  wasn’t 
big  enough  to  take  on  the  newspaper 
that  took  on  the  presidency  —  an  allu¬ 
sion  to  Watergate  that  union  officials 
called  arrogant  and  typical  of  Havlicek  s 
combative  style. 

His  comments  were  reported  in  union 
newsletters,  and  picked  up  by  the  Wcisi> 
ington  Times.  Ever  eager  to  embarrass 
the  dominant  Post,  the  Times  carried  an 
item  in  its  “Inside  the  Beltway”  gossip  col¬ 
umn  quoting  “Ben  Bradlee,”  a  source 
named  after  the  legendarj'  Post  editor, 
now  retired. 

In  an  interview  June  3,  Post  president 
Jones  denied  Havlicek’s  job  situation  was 
related  to  his  Watergate  allusion. 

Boarman  and  Havlicek,  in  separate 
interviews,  gave  different  versions  of  the 
incident.  Though  Havlicek  did  not  deny 
making  the  reference,  he  said  the 
exchange  culminated  in  Boarman  throw¬ 
ing  a  pile  of  papers  —  National  Labor 
Relations  Board  complaints  to  be  exact 
—  in  Havlicek’s  face. 

A  lawyer  who  since  1988  has  been  the 
Post's  vice  president  for  industrial  rela¬ 
tions  and  environmental  services, 
Havlicek  said  the  newspaper  had  posted 
guards  outside  his  Washington  home  for 
eight  days  after  he  received  threats  from 
Boarman  and  others. 

UNION  IS  PLEASED 

Union  bargainers  welcomed  Havli¬ 
cek’s  departure  as  an  opportunity  to 
improve  labor  relations  at  the  Post,  the 
flagship  and  biggest  profit  generator  of 
the  Washington  Post  Co.  “He  is  the  most 
difficult  employer  representative  1  ever 
had  to  deal  with”  in  30  years  union  of 
bargaining,  Boarman  said  of  Havlicek. 

“There  has  never  been  good  faith.  . . . 
It’s  been  a  horrible  relationship,”  he  said, 
citing  a  litany  of  Havlicek’s  “outrageous” 
acts,  mcluding  self-righteous  speeches, 
insults  and  accusations  against  union 
negotiators,  violations  of  confidentiality, 
and  statements  calling  the  union’s  lawyer 
a  liar,  Boarman  said. 

“He  berated  us  at  every  meeting, 
accusing  us  of  unfair  labor  practices. 
Everything  is  intimidation  and  bully¬ 
ing ... .  Everything  is  winning  with  him, 
not  settling.  That’s  an  unhealthy  way  to 
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condurt  labor  relations _ With  Havlic-ek, 

you  couldn’t  get  anything  done.” 

In  fact,  the  National  Labor  Relations 
Board  has  found  enough  evidence  to  file 
four  complaints  of  unfair  labor  practices 
against  the  mailers  union.  Initiated  under 
Havlicek,  the  complaints  are  scheduled 
for  trial  in  Jul\-. 

Havlicek  called  Boarman’s  statements 
“totally  inaccurate  and  virtually  a  reflec¬ 
tion  of  his  own  behavior  in  these  negoti¬ 
ations.” 

“The  Post  has  long-term  contracts 
with  eight  other  unions,”  he  continued, 
“and  Pr)st  mailers  make  $44,000  a  year 
for  a  six-hour  workday  and  have  lifetime 
jobs  and  free  health  insurance.  1  offered 
to  give  helpers  five-year  job  security, 
unasked  for,  to  promote  all  helpers  to 
mailers,  to  give  them  the  same  health 
insurance  and  the  same  wage  increases.  I 
think  it  would  be  hard  to  .square  those 
facts  with  his  characterization  of  me.” 

Havlicek,  who  has  represented  unions, 
taught  labor  policy  at  Columbia  Univer¬ 
sity,  arbitrated  disputes,  and  has  been  a 
delegate  to  International  Labor  Organiza¬ 
tion  conferences,  predicted  his  record 
and  reputation  will  survive  Boarman’s 
“groundless  accusations.” 

Another  union  leader  also  cited 
Havlicek’s  arrogance  and  how  it  made 
negotiations  demeaning  and  entirely 
unpleasant. 

“From  my  point  of  view,  Frank  has 
done  a  terrific  job  negotiating  contracts 
with  our  unions  that  are  balanced  and  far¬ 
sighted,”  P[}st  president  Jones  said.  “He’s 
worked  in  a  constructive,  creative  way." 

Carol  Rosenblatt,  administrative  officer 
for  the  Washington-Baltimore  Newspaper 
Guild  Local  35,  who  hammered  out  a 
three-year  contract  with  Havlicek  in 
1995,  hoped  the  Post  would  “see  this 
vacancty  as  an  opportunity  to  consider 
someone  who  is  interested  in  mote 
cooperative  labor  relations.” 

Boarman  said  relations  already  have 
warmed,  beginning  with  the  first  session 
without  Havlicek.  Willis  Goldsmith 
headed  a  team  from  the  Post's  local  labor 
law  firm. 

“Clearly  at  last  week’s  meeting  there 
was  a  different  tone,  and  we  left  on  excel¬ 
lent  terms,”  Boarman  said,  citing  more 
pn)gress  on  issues  than  at  any  earlier  ses¬ 
sion. 


Columnist 

Continued  from  page  15 

Journal  publisher  Bruce  S.  Warshal,  a 
reform  rabbi  who  is  co-owner  of  the  32- 
newspaper  South  Florida  Newspaper 
Network  chain.  “He  holds  his  senior  citi- 
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zen  readers  to  a  physiological  and  psy- 
chologic'al  mirror. ...  Lets  people  know 
where  he’s  at,  and  writes  with  a  shrug. 
Right  now,  he’s  leading  a  one-man  charge 
for  a  mean.s-tested,  long-term  care  pn> 
gram  for  the  eldeity  . . . . 

“We  get  lots  of  letters  to  the  editor 
about  the  column.  Most  are  favorable.  His 
readers  understand  and  love  him.  With  all 
the  compliments,  you  wonder  when  he’s 
going  to  walk  on  water. 

“Sometimes,  though,  I  think  he’s  full  of 
horse  manure,  and  I’ve  written  an  oppos¬ 
ing  view  on  the  oped  page.  On  U.S.  poli¬ 
cies,  he  writes  like  a  Democrat,  but  is  a 
conservative  Republican  on  Israeli  mat¬ 
ters.” 

Informed  of  the  60-year-old  publisher  s 
comments,  Katzberg  reacted. 

“I  like  and  respect  Bruce.  But  he’s 
immature  in  thinking  you  can  make 
peace  with  the  Palestinians  by  always 
giving  in  and  getting  nothing  in  return 
fit)m  them. There  has  to  be  give  and  take 
by  both  sides. 

“I  sure  hope  an  agreement  finally 
brings  peace  in  the  Middle  East,  but  I’m 
sorry  to  say  I  doubt  we ’ll  see  it.” 

In  demand  as  a  speaker,  Katzbeig  has 
put  together  four  one-hour  .slide  pre.sen- 
tations  that  grew  out  of  his  Israeli  visits. 

“I  insist  on  being  paid  $150  to  $200 
for  a  talk,  get  six  or  so  speaking  engage¬ 
ments  a  year,  then  donate  all  the  money 
to  the  UJA  [the  United  Jewish  Appeal 
charity),”  he  said. 

Pushing  81  and  .still  going  strong,  his 
own  retirement  is  the  la.st  thing  on  his 
mind,  Katzberg  laughs.  “Are  you  kidding? 
This  is  too  much  fun.” 


Addendum 

Continued  from  page  33 

The  advertising  system  uses  databa.ses 
to  manage  ROP  and  classified  ads. 
Designed  for  standard  platforms,  it  inte¬ 
grates  such  standard  software  xs  Multi-Ad 
Creator  and  QuarkXPress.  From  btxjking 
thniugh  page  makeup  and  tracking,  the 
.system  uses  “popups”  and  “click-on”  cal¬ 
endars  for  scheduling,  and  the  AdOnline 
mtxlule  enables  Web  publishing  and  ad 
taking. 

Online  modules  allow  information 
fnim  databases  to  step  into  cyberspace 
using  user-friendly  interface  to  transform 
ads  and  news  for  Web  publishing. 

Media  database  and  archiving  systems 
manage  all  publishing  elements  using  a 
relational  database  to  provide  the  latest 
information.  Server  and  system  manage¬ 
ment  are  based  on  a  Sun  Sybase  SQL 
database.  ComServer  organizes  all 
incoming  and  outgoing  communica- 
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tions,  whether  on  intranet  or  remote 
workstation. 

Prepress  management  allows  users  to 
make  changes  up  to  deadline  and  pro 
vides  immediate  overview  of  page  status, 
including  page  coimts  and  color  imposi¬ 
tions. 

Booth:  2813 

INLAND  NEWSPAPER  MACHINERY  CORP. 

Staffed  by:  Ikau  Campbell,pres.;  Jim  Alli¬ 
son,  sales  mgr.; Jim  Arensberg,  sales  rep. 
Introducing:  Specializing  in  quality  pre¬ 
owned  web  offset  presses.  With  a  reputa¬ 
tion  dating  from  1910,  the  company  also 
offers  services  such  as  removal,  trans¬ 
portation,  reconditioning  and  installa¬ 
tion.  It  pays  cash  for  used  press  equip¬ 
ment  or  acts  as  an  exclusive  selling  agent. 

Booth:  1947 

MONOTYPE  SYSTEMS  INC. 

Staffed  by:  Dennis  Nierman,  pres.;John 
Lally,  v.p.  sales;  Keith  Roeske,  dir.  support 
operations;  Lori  Hackman,  mktg.  ctxirdi- 
nator;  Frank  O’Heam,  graphic  systems 
sales  mgr. 

Introducing:  Futuro,  a  Scangraphic 
drum  recorder  in  wet  and  dry'  models, 
each  capable  of  double  truck  imaging  for 
newspapers. 

ProofExpress  11,  a  24-inch  thermal 
printer  imaging  up  to  two  inches  a  sec¬ 
ond  at  400dpi. 

HP  DesignJet  75C  Plus  large  format 
color  printer,  a  24-inch  wide  color 
proofer  using  RipExpress  MSI  technol¬ 
ogy  allows  jobs  to  be  RlPped  once  at  a 
desired  resolution  and  output  to  the 
750C  for  color  proofing  before  out- 
putting  from  the  RlP’s  queue  without 
reRlPping. 

Scitex  EverSmart  Pro  flatbed  scanner, 
with  a  scanning  area  up  to  11.8-by-17 
inches,  can  scan  original  reflective  art, 
positive  and  negative  slides,  black  and 
white  and  printed  materials  at  22(X)%  at 
300  dpi. 

Digital  Collections  digital  archiving 
system  from  Gannett  Media  Technologies 
International  as  a  system  component 
integrating  with  Monotype’s  PowerLink 
work  flow  management  system  to  pro¬ 
vide  control  over  editing  and  pnxluc- 
tions. 

PrintExpress  remote  transmission  sys¬ 
tem,  with  Sun-based  servers  for  transmit¬ 
ting  and  receiving  files,  and  PrintExpress 
computer-to-plate  system. 

Also  RipExpress  Adobe-based  Rip 
shown  on  Sun  and  NT  platforms;  Dual 
MGS3.5  System  OPl  Server;  printSp(X)ler/ 
Graphic  Database  software  on  dual  Sun 
Workstations;  PowerLink  Ad  tracking  Sys¬ 
tem;  ExpressMaster  6(XX)  drum  recorder; 
Scitex  Dolev  4news  double-truck  drum 

42  Editor  &  Pi'BiJSHER 


recorder;  NewsExpress  high-speed  cap¬ 
stan  recorder. 

Booth:  3435 

PARSONS 

Staffed  by:  Nicholas  Mariani. 
Introducing:  Complete  architectural, 
engineering  and  construction  services. 
Since  1955,  specializing  in  design,  reno 
vation  and  expansion  of  new  or  existing 
facilities  for  newspapers.  Single-source 
pn)ject  implementations  ranging  from 
small  additions  to  complete  facilities. 

Exhibit  features  drawings,  literature 
and  photo  displays  of  current  and  recent 
designs. 


Profitable 

Continued  from  page  36 

Web  development  for  the  Standard 
Times  includes  approaching  kx:al  retail 
accounts  with  Web  start-up  packages, 
and  hosting  completed  sites.  In  a  starter 
package,  the  paper  performs  basic  tasks, 
like  registering  the  business’s  domain 
name,  and  building  links  and  complete 
Internet  sites.  Such  endeavors  produce  a 
small  profit  margin,  said  Gork)'. 

According  to  Gorky,  better  money  is 
made  once  the  advertiser’s  site  is  built, 
then  the  paper  can  take  part  in  the  less 
labor-intensive  activity  of  host  duties,  or 
maintaining  the  site. 

“Your  fixed  cost  [to  operate  the  site]  is 
zero,”  explained  Gorky.  “It  puts  newspa¬ 
pers  in  the  position  of  selling  air,  kind  of 
like  broadcasting.” 

In  the  future,  banner  ads  will  bring  in 
more  revenue,  as  the  Standard  Times 
begins  to  charge  for  them.  Currently,  they 
are  included  in  overall  advertising  pack¬ 
ages. 

Now  with  its  own  server,  dial-up 
access  continues  to  be  a  pn)fitable  area 
for  the  paper.  In  the  last  four  months,  said 
Gorky,  dial-up  revenue  is  approximately 
$6,(XX),  up  from  the  $1,6(X)  Goiky  bud¬ 
geted.  An  aggressive  campaign  during 
America  Online’s  sign-on  problems  is 
credited  for  the  revenue  explosion,  as  the 
Standard  Times  sought  to  lure  disgrun¬ 
tled  AOL  customers  to  their  ISP 

“We  took  full  advantage  of  that,”  said 
Gorky.  “Basically,  we  told  [Internet  users] 
to  ‘dump  them  and  come  with  us.’  ” 

Training  is  another  revenue  growth 
area  for  the  Standard  Times.  For  $15  per 
person,  Ciorky  or  his  assistant  teaches  a 
class  for  new  Internet  users  in  the  com¬ 
munity. 

The  training  classes,  held  in  the  Stan¬ 
dard  Times  offices,  were  “a  no-brainer,” 
said  Ciorky.  Among  the  perks:  the  paper 
looks  like  g(xxl  guys  in  the  community,  it 
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gets  to  invite  local  residents  down  to  the 
paper’s  building,  and  the  classes  are  a 
nice  way  for  Ciorky  to  meet  prospective 
advertisers. 

Innovations  at  the  Chronicle  include 
the  Directory  Center,  an  electronic  yel¬ 
low  pages  service  that  was  started  in 
April.The  Chronicle  expects  “significant” 
revenue  from  the  service,  which  pn> 
vides  mapping  and  links  to  Chronicle 
content  that  is  relevant  to  a  user’s  search. 

For  example,  a  user  looking  for  bicy¬ 
cles  can  access  the  directory  center  and 
search  under  “bicycle  shops.”  The  service 
can  tell  the  user  of  nearby  stores  and  can 
supply  links  to  Chronicle  classified  ads 
on  bikes  for  sell. 

Like  the  Standard  Times,  the  Chroni¬ 
cle  uses  banners  ads,  and  builds  home 
pages  and  links. 

An  expanded  classifieds  service  will 
also  be  launched  by  the  Standard  Times 
in  July.  The  site,  finditonline.com,  will 
contain  the  databases  of  six  Northeast 
newspapers  owned  by  the  Ottaway 
Newspaper  Inc.  chain,  parent  company 
of  the  Standard  Times. 

And,  said  Gorky,  the  site  will  have  “a 
kick-butt  search  engine.”  Advertisers  will 
be  hit  with  a  one  dollar  surcharge  to 
have  their  cla,ssifieds  appear  in  the  Stan¬ 
dard  Times  print  edition  and  in  all  six 
online  editions. 

Since  their  Web  sites  have  debuted, 
both  Gorky’  and  Marek  have  fielded  calls 
from  curious  peers  eager  to  learn  the 
secret  to  profitability  While  advertisers 
and  promotions  are  key,  the  entire  pro¬ 
ject  will  flounder  without  teamwork, 
said  the  duo. 

“It  takes  a  combination  of  initiatives,” 
said  Marek. 

When  asked  why  more  newspaper 
Web  sites  weren’t  in  the  black,  Gorky 
seemed  genuinely  stumped.  Then  he 
came  up  with  the  “education  curve.” 

Early'  on  in  the  Internet  frenzy,  said 
Gorky,  newspapers’  advertising  sales 
forces  lacked  the  technical  skills,  and 
therefore,  the  proper  sales  skills  to  explain 
the  importance  or  advantage  of  the  Inter¬ 
net  to  advertisers.  “They  couldn’t  make 
them  understand  why  it  is  in  their  best 
interest  to  be  on  the  Internet,”  he  said. 

That  learning  curve  has  eased,  though 
obviously  not  enough,  as  advertisers  in 
countless  markets  ch(X)se  to  keep  their 
businesses  off-line. 

Down  the  line,  the  Chronicle  and  the 
Standard  Times  plan  to  build  on  their 
achievements.They  hope  for  more  of  the 
same:  more  ad  volume,  flat  expenses  and 
a  growing  audience. 

Houston  Chronicle  Interactive  can  be 
reached  at  www.chron.com.  The  New 
Standard’s  address  is  www’.s-t.com. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
NEW!  FORECAST  FOR  WWW  SITES 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history. 

(810)  573-2755. 


ENTERTAINMENT 


'HOILYWOOO-BEHIND-THE-SCENES' 
by  award-winning  columnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

LA.  Features  Syndicate  800-959-9977 


HUMOR 


RURAL  700  vrord  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


Run  your  ad  for  12, 26  or  52  issues  to 

INCREASE  AWARENESS  WHILE  BENEFITTING  FROM  OUR 
LOW  CONTRACT  RATES. 

CaU  (212)  675^380,  ext  170 
or  e-mail:  shawno9mediaiiifo.com 


IN  A  NUTSHELL:  Honored  by  NSNC,  ^ 
NYPA.  Free  Samples:  Barbara  Naness, 
119  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)  698-6979. 

http:// vrww.h2net.net/ p/ nutshell 


SLIGHTLY  OFF 
Tickling  funny  bones 
From  coast  to  coast. 

Deb  Di  Sandro,  (847)  639-1232 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 
http://www.ny.frontiercomm.net/ 
-<ineman/cineman.htm 


Make  a  virtue  of  necessity. 


POLITICAL  CARTOONS 

Political  Cartoons  with  a  LOCAL 
ANGLE.  Created  for  your  community  & 
your  readership.  (800)  778-7815. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  pocket  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  oudierKe  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

ROCKY  MOUNTAIN  Humor  Monthly. 
Established  1977.  $300,000. 

(970)  641-4076 

C.  BERKY  &  ASSOCIATES,  INC.  I 

Consultants  •  Appraisals  •  Brokers 

(561)368-4352  I 

123  NW13lh  St.,  Suite  214-7 

Boca  Raton,  FL  33432 

NEWSPAPER  APPRAISERS 

74  YEARS  OF  EXPERIENCE 

See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 

JAMES  W.HAd,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services  : 

410  Elm  St.,  Troy,  AL  36081 

(334)566-7198 

ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 

Appraisals/Brokeroge 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

Fax  (334)  566-01 70.  : 

MEDIAAMERICA  BROKERS  1 

Lenox  Towers,  Suite  1 000  j 

3390  Peachtree  Rd.  NE 

Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

Atlanta,  GA  30326 

(404)  364-6554  Fox  (404)  364-6533  j 
Lon  W.  Williams  | 

MEL  HODELL  NEWSPAPER  BROKER  i 

DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

51 96  Benito,  Montebir,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852  j 

MICHAEL  D.  UNDSEY  1 

Experienced  —  Confidential 

6645-5  Redmont  CrI,  Mesa,  AZ  85215  : 

NEWSPAPER  BROKERS 

700Sold-Est.  1959 

(602)  807-7791  FAX  (602)  807-7795  j 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 

PHIIilPS  MEDIA  SERVICES,  INC.  I 

Consultonts-Investments 
Monogement- Brokers 

P.O.  Box  3308  1 

Merrifield,  VA  22 1 1 6-3308 
(703)846-8410 

NEWSPAPERS  FOR  SALE 


FLORIDA.  No  more  freezing  winters. 
Two  coastal  weeklies.  Year-round  sun¬ 
shine.  $400,000  revenues,  and  grow¬ 
ing.  $200,()00.  Reply  to  Box  08180, 
Editor  &  Publisher. 


FLORIDA:  Gulfcoast  group,  $750,000; 
Small  northern  weekly,  $225,000,  Pan 
handle  dining  guide,  $95,000.  Mayo 
Communications,  (813)  971  -2061 . 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (512)  476-3950. 


N.  CALIFORNIA  eight-year-old,  well- 
established  magazine-tab,  32  pages 
every  other  month.  Ripe  to  go  monthly 
in  booming  area  30  miles  south  of  San 
Jose,  1  hour  north  of  Monterey- 
Carmel.  Approximately  60  top  quality 
advertisers  each  issue  grossing 
$15,000-$20,000  per  issue.  Publisher, 
57,  currently  doing  it  all,  seeks  retire¬ 
ment,  but  will  offer  help  during  tronsi- 
tion.  Tremendous  potential!  Why  settle 
for  less  when  you  can  get  the  perfect 
opportunity  in  a  perfect  climate  with 
the  best  advertising  clients  in  a  two 
county  area?  Contact:  Gene  Beley, 
Country  Newrs,  (408)  778-2317. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  doily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

FAX  YOUR  AD  TO 
US  @  (212)  929-1259 


Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 
3828  Mockingbird  Lane 
Dalbs,  TX  75205 
(214)  520-7025 
Fox  (214)  520-6951 


When  you  have  got  an  elephant  by  the 
hind  legs  and  he  is  trying  to  run  away, 
if  is  best  to  let  him  run. 

Abraham  Lincoln 


WEEKLY  NEWSPAPER  in  fast  growing 
area  of  north  Florida.  Great  potenticL 
$60,000  OBO.  (904)  682-8223. 


RARE  OPPORTUNITY.  Two  western 
senior  monthlies.  Assumable  debt  cov¬ 
ers  over  half  of  $150,000  price.  Quick 
sale  required.  Mayo  Communications, 
(813)  971-2061. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


WEEKLY  US  Military  newspaper  with 
no  competition  available.  Current  con¬ 
tract  has  2  years  to  run  with  US  Naval 
Air  Station  Sigonella  in  sunny  Sicily, 
Italy.  Good,  established  advertising 
base,  all  printing  contracts  in  place. 
Also  have  option  for  base  guides 
yearly.  Current  gross  over  $200,000 
with  good  net.  Controct  held  by  Amer- 
icon  Corporation,  less  tax  liability. 
Experienced,  bilingual  owner  could 
increase  gross  and  net.  Terms  negotia¬ 
ble  on  $1 50,000  purchase  price. 

Contact  Shown  Kelly,  CEO 
City  Crier  IrK. 

E-mail:  citycrierinc@bigfoot.com. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspoper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 

All  replies  guaranteed  held  confiden¬ 
tial. 

Reply  to  Box  071 48 
Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


NEW  MEXICO  Construction  Mogazine 
—  A  Contractor's  Resource  Guide  & 
Yellow  Page  Directory  -  Now  in  4th 
year.  (505)  897-9989 

e-mail:  cmm@highfiber.com 


NEWSPAPER  BROKERS 


BolKho-Cribb  Report:  http7/www.cribb.com 


Confidential  Appraisal  for  B  olitho-Cnbb 
Estate.  Esop,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

Eetabllthed In  1923 

1  Annette  Park  Drive,  Bozeman,  40D*5o6-OO2i 

MT  S9715  e-mail:  MbbBimLnot  Fax  406-586-6774 


EttabHehed  In  1923 
1  Annette  Park  Drive,  Bozeman, 
John  T.  Cribb  MT  S9715  e-mail:  icrihbBImtnot 
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EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

MAILROOM 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  Folders.  Call  Rusty  or  Tom  at 
(800)  527-1668  or  (972)  869-2844. 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Qiuity  dm  makes  an  impression  woridwide 

^  '  *•(  Select  from:  % 

[  jk  .  1  O  Compiete  Presses  ^ 

\J_/v  O  Addittons  to  Existmo  Presses  I  qL-Iq 

□  3-coior  SeteHites 

rn  □  4-Hi  Anersgements  ["lU 

<X  I  0  Stacked  Unrts 

\  O  Integral  Roll  Stand  Units 

O  arxj  Quarter  Folders  j  ^Jq 
I  \|  □  Cutoff:  20" -21%'- 22" -22%* 

□  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I  VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5 1 


PRESSES 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•  7-unit  GOSS  METRO  with  double 
3:2  folder,  2  half  decks  &  7  RTF' s  - 
22  V4". 

•  5-unit  HARRIS  N-1650,  22 
w/double  2:1  folder,  both  left  & 
right  hand  units-clean  &  in  good 
condition  -  1 977. 

•  GOSS  URBANITE  press  w/ 3  sets  of 
stacked  units,  folder  &  twinned  1 00 
HP  controllers  and  motors  - 
1982/75. 

•  8-unit  HARRIS  VI 5D  press  with 
JF25,  u.f.  &  75HP  motor  -  1981. 

•  8-unit  DAILY  KING  II  with  KJ8A  & 
u.f.,  22  3/4"-  1979. 

•  Add-on  units  for  most  mokes  & 
models. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050 
Fax  (913)  492-6217 


To  describe  happiness  is  to  diminish  it. 

Stendahl 


KBA-Motter 

FLEXOGRAPHIC  PRESS  OFFER 

•  Two  6  Web  Complete  Flexo  Presses 

•  4  New  Colormax  CIC  units 

•  6  New  Mono  Colormax  units 

•  2-New  Stacked  2/2  Colormax 
units 

•  Color/Page  Configuration  to  fit 

•  New  KBA  Press  Drive 

•  New  Ink  Management  System 

•  ONE  YEAR  WARRANTY/12 
Month  delivery 

•  2  3:2/2: 1  folders  retrofitted  for 
flexo 

•  1 2  RTPs  (running  belt  reels) 

Call  Bruce  Richardson  or 
Gary  Owen  for  details! 

(800)  394-1071 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


SELLING  YOUR  WEB  PRESS? 
Increase  your  exposure/ profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  For  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


FAX  YOUR  AD  TO  US 
@  (212)  929-1259 


1989  HARRIS  VI 5D  21.5'  cutoff  press 
with  JF25B  Folder,  brush  dampening, 
oil  bath,  running  circ.  register,  sideloy, 
Martin  splicers,  Count-O-Veyer,  run¬ 
ning  doily  in  Oklahoma,  complete  wit 
all  8  units  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 19. 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry 

NEWS  makes  the  difference 


EDITOR  &  PUBUSHER 
1 1  WEST  19TH  STREET 
NEW  YORK,  NY  1001 1 
(212)  675-4380 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

CIRCULATION  DEVELOPMENT  SOUTH  i 
Complaint  free  telemarketing  w/quality  i 
subscription  sales  and  guaranteed  cof-  ; 
lections.  Nationwide.  (800)  844-3581 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.cam 


CIRCULATION  SERVICES 


*6w^!Wsr 


INTEHVENTiaK  ' 


1-800-327-8463 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CAa  DOUG  REESE 
(800)  972-6778 


HEADLINE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

CLASSIFIED  SOFTWARE 

SOFTWARE  far  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.cam/scout. 
All  work  and  no  play. ... 


CONSULTANTS 


Our  mission  is  to  help  you  develop  a 
dynamic  and  enduring  relationships 
with  your  employees,  prospects  and 
customers.  We  offer  a  variety  of 
products  &  services  that  will  help  build 
employee  relationships  and  tap  into  the 
untapped  potential  of  the  people  in 
your  organization. 

Our  products  and  services  include: 
•Organizational  Transformation  & 

•Lea^rship  Development  &  Employee 
Involvement 

•Newspaper  Delivery  Systems  & 
Alternate  CJelivery  Systems 
•Circulation  &  Distribution  Marketing 
•Labor  Relations  and  Partnerships 
•Tailored  Workshops 
•Mentoring 

For  information  on  our  Products  and 
Services  call  or  write  to: 

John  Kennedy 
Organizational  Cansultant 
The  Kennedy  Management  Group 
18181  Croixwood  Lane 
Eden  Prairie,  MN  55347-1018 
Tel/Fax:  (612)906-0155 
E-mail:  John@Kennedyaclv.com 


DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

MARKET/RESEARCH 

QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (91 3)  696-0909 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELEaRICAL  PROBLEMS? 

ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFAaURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  "No  Down  time.  No 
Missed  Production"  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  have  suc¬ 
cessfully  retro  fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELEaRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 

South  San  Francisca,  CA  94080 
(800)  439-6503 
Vaice:  (415)  952-6500 
Fox:  (415)  952-0102 
e-mail:  seecol@msn.com 

"Standard  Electric  &  Engineering: 
The  Industry's  Standard" 

WE  ACCEPT 
MASTERCARD/VISA 
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INDUSTRY  SERVICES 

PRESSRCX>M  SERVICES 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 
MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)842-1357 

P.O.  Box  1952 

Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEAAS?  j 
Dirty  presses,  ceilings,  walls,  beams?  i 

derwoys?  Dirty  air  handling  systems,  : 
duct  work?  : 

Daily  Service  Contracts 

One  Time  Service  : 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION!  i 

30  Years  experierKe!  : 

PRESSROOM  CLEANERS  : 

CALL  TOLL  FREE  (800)  657-2 110  : 

PLACE  YOUR  BET 

ON  EOT  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  yiHir  game  is  cquipmcnl,  products,  sersiccs  or  systems  used  in  newspaper  pnxluction 
(or  you’re  a  Publisher  with  surplus  equipment  on  your  hands)  classifieds  are 

your  best  bet  to  make  (or  save)  some  easy  money.  E^fP’s  Help  Wanted  ads  reach  the 
•■Jiotry  people  you  are  liniking  for  to  fill  that  open  position  at  your  paper.  And, 
Positions  Wanted  advertisers  tell  us  that  E^IP  Classified  ads  get  results! 

EOT  CLASSIFIEDS 

Your  Best  Bet! 


HELP  WANTED 


ADMINISTRATIVE 


FINANCE  DIREaOR 
A  100,000+  circulofion  newspaper  in 
fhe  norfheasf  seeks  an  experienced 
manager  to  lead  its  finance  division. 
Responsibilities  include  directing  the 
accounting  and  credit  departments, 

C reparing  operating  and  capital 
udgets,  preparing/analyzing  finan¬ 
cial  forecasts  and  statistical 
performance,  analyzing  operations  to 
improve  financial  performance,  and 
assisting  other  departments  with  finan¬ 
cial  and  quantitative  evaluations.  A 
degree  in  accounting  or  related  dis¬ 
cipline,  audit  experience  and  at  least  5 
years  accounting  experience  in  a 
newspaper  environment  preferred.  This 
is  an  outstanding  opportunity  to  join 
one  of  the  premier  communications  com- 
TCnies.  Reply  to  Box  08178,  Editor  & 
Publisher. 


THE  DENVER  POST  is  looking  for  a  con¬ 
troller  with  newspaper  experience  to 
lead  and  manage  the  accounting 
department.  This  individual  will  be 
expected  to  help  ensure  the  integrity  of 
financial  information,  monitor  internal 
controls  and  analyze  existing  account- 
ing  systems  and  procedures. 
Specialization  in  newspaper  circulation 
and  advertising  systems  management 
would  be  a  plus.  Competitive  salary 
based  on  experience  and  comprehen¬ 
sive  benefits.  Send  your  resume  to  The 
Denver  Post,  Human  Resources 
Department,  Controller  position,  1560 
Broadway,  Denver,  CO  80202  or  FAX 
the  information  to  (303)  820-1214. 


GENERAL  MANAGER  for  long 
established  aggressive  36,000 
circulation  Southern  California  weekly 
newspaper.  Well  experienced  in 
advertising,  production  and  circulation 
procedures.  Doubles  as  advertising 
director.  Mail  or  FAX  information  to 
personal  attention  of  Al  McCombs  or 
Bruce  Wood  at  Champion  Newspopers, 
P.O.  Box  607,  Chino,  CA  91708.  FAX: 
(909)  590-1217.  Phone  inquiries  will  be 
taken  by  the  above  at  (909)  628-5501 
after  June  16. 


GENERAL  MANAGER  Position  avail¬ 
able  with  The  Daily  Californian, 
award-winning  independent  student 
newspoper  for  UC  Berkeley.  Advertis¬ 
ing,  budget,  production  labor  relations 
experience  required.  Experience  with 
student/university  environment  desiro- 
ble.  Send  resume,  cover  letter  and 
salary  history  in  confidence  to  Ryan 
Tate,  chair,  GM  Search  Committee, 
The  Daily  Californian,  P.O.  Box  1 949, 
Berkeley,  CA  94701  -0949  or  e-mail: 
ryantate@dailycal.org.  No  Calls. 


ADVERTISING 


ADVERTISING  SALES 
MANAGER 

Growing  Metro-Milwaukee  shopper 
with  247,000  circulation  has 
immediate  opening  for  energetic  indi¬ 
vidual  to  lead  its  24  person  sales  team. 

Responsibility  is  to  lead  staff  to  exceed 
monthly  goals  through  training,  work¬ 
ing  with  sales  representatives  in  the 
field,  strategizing  to  increase  market 
share  in  each  of  1 2  markets,  and  creat¬ 
ing  successful  sales  promotions. 

Ideal  candidate  will  possess  advertising 
sales  and  sales  management  experience 
with  emphasis  on  coaching. 

Good  communication  skills,  with 
emphasis  on  listening,  a  must. 

Position  offers  competitive  salary  based 
upon  qualifications,  benefit  package 
including  401  (k)  and  incentive  plan. 

Send  resume  with 
salary  requirements  to: 

Generol  Manager 
This  Week!  Publications 
P  O.  Box  335 

Waukesha,  Wl  531 87-  0335 


ADMINISTRATIVE 


Director.  News  Staffing  & 
Administration 

Notional  Pubte  Kodn  seeks  o  lop  level  monopei  to  be 
responsUe  hr  reautment,  seleition,  management, 
and  careet  devekipment  hmetions  widwi  Ibe  News 
Dniskn.  Incumbent  vvii  ploy  lead  role  in  devekping  & 
achieving  dwecsilY  gook,  seeve  os  troubleshciatec  In 
pioblerrt  in  woii  envronment,  and  serve  os  ochiscit  to 
monagecs  on  pecsonnel  issues.  Minimum  10  yeas 
joumcilism  with  7  yeas  in  News  Moiogement  and 
demonstroted  sensitmty  to  civecsity  Issues  ret)uired. 
Human  tesouces  training  and  expecience  a  plus.  Send 
covH  letta  stoting  sahry  requirements  and  resume  to: 

Nntlesd  PsUc  lidto  •  Human  Resources  Dept. 
/840  •  635  McBSOtlvselts  tut.,  NW  •  Washinglon, 
DC  •20001-3753 


ADVERTISING 


ADVERTISING  DIREaOR 
We  are  looking  for  on  aggressive, 
experienced  advertising  sales  pro¬ 
fessional  ta  direct  a  staff  of  nine  and 
build  revenue  in  an  exciting,  growing 
market.  Candidates  should  have  at 
least  three  years  of  experience  in 
newspaper  advertising  sales  and 
should  possess  exceptional  organiza¬ 
tional,  management  and  motivational 
abilities.  We  are  o  progressive,  six-day 
dally  in  an  historic,  friendly  ccxnmunity 
not  far  from  a  metropc^litan  area.  Send 
resume  and  cover  letter  to  John 
Mesnigomery,  The  C5ttawa  Herald,  104 
S.  Cedar,  Ottawa,  KS  66067,  or  fox 
to:  (913)  242-9420. 


ADVERTISING  MANAGER  (or  award¬ 
winning  daily  newspaper  in  beautiful 
Southern  Oregon.  Competitive  market 
requires  energy  and  enthusiasm  to 
lead  young,  motivated  sales  staff.  Suc¬ 
cessful  candidate  must  be  organized,  a 
creative  thinker,  good  trainer  and  capa¬ 
ble  of  demonstrating  leadership  by 
example.  History  of  successful  man¬ 
agement  and  practical  sales/marketing 
experience  essential.  A  wonderful 
career  oppextunity  for  the  right  person. 
Excellent  salary  and  benefits  package 
available.  Contact  Greg  Taylor,  pub¬ 
lisher,  Medford  Mail  Tribune,  P.O.  Box 
1  108,  Medford,  OR  97501  or  fox 
resunne^lo  (541)  776-441 5.  _ 


ADVERTISING  DIREaOR 

You  know  how  to  exceed  local  revenue 
goals  as  the  leader  of  an  advertising 
soles  effort  in  a  medium-sized  doily 
market.  You  are  now  ready  for  a  big¬ 
ger  challenge  as  on  advertising 
director  of  o  growing  suburban  daily, 
implementing  new  soles  strategies  and 
concepts  in  one  of  the  most  competitive 
markets  in  the  country.  You're  pre¬ 
pared  to  lead  an  aggressive  group  of 
sales  representatives  and  managers  to 
help  grow  valuable  franchises.  You've 
got  top-notch  interpersonal  and  com¬ 
munication  skills  to  provide  the  kind  of 
leadership  this  soles  effort  needs  to 
exceed  expectations. 

If  this  describes  you,  please  fax  or  mail 
a  letter  and  resume  detailing  your 
career  history  and  strategy  for  exceed¬ 
ing  sales  expectations  to: 

Lawrence  McConnell 
The  Potomac  News 
P.O.  Box  2470 
Woodbridqe,  VA  221 93 


NFt  b  m  Ifwl 
Offurtmity  Eaylayir 


ADVERTISING 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 

FAMILY-OWNED  NEWSPAPER  and 
SHOPPER  GROUP  seeks  experienced, 
hands-on  classified  advertising  man¬ 
ager.  Outside  display  and  telephone 
room  expertise  and  experience  essen¬ 
tial,  along  with  excellent  verbal  and 
written  communication  skills.  Market¬ 
ing,  business  or  advertising  degree 
preferred.  Audio-text,  online  experi¬ 
ence  a  plus.  Drug  tree  work  place. 

Please  send  resume,  references,  and 
salary  history  to  Donovan  M.  Kramer 
Sr.,  president/publisher,  Casa  Grande 
Valley  Newspapers  Inc.,  P.O.  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. 


THE  PETOSKEY  NEWS-REVIEW,  an 
award-winning  Northwest  Michigan 
daily  newspaper,  needs  a  new  sales 
manager  to  replace  someone  leaving 
for  a  career  advancement.  We  need 
someone  who  has  plenty  of  sales  lead¬ 
ership  experience  who  can  motivate, 
lead  and  direct  a  talented  15-member 
advertising  sales  team.  The  right  indi¬ 
vidual  will  be  responsible  for  o  five- 
doy-a-week  doily  newspaper,  weekly 
shopper,  weekly  resort  publication  and 
specialty  products.  Involvement  and  com¬ 
mitment  to  our  two  county  retail  com¬ 
munity  a  must.  Full  benefits. 

Write  us  with  your  reasons  for  wanting  to 
join  our  company  along  with  your  back¬ 
ground  by  June  28,  1997: 

Ken  Winter 

Editor  &  General  Manager 
Petoskey  News-Review 
P.O.  Box  528 
Petoskey,  Ml  49770-0528 


E&P*s  Classified 

- ►  - 

The  NEWSPAPER 
INDUSTRY'S 
MEETING  PLACE, 

http*iAvww.mediainfoxom 

(212)6754380 


In  an  octopuses  garden  at  the  Joe. . 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Are  you  rfie  right  person  for  this  excit¬ 
ing  opportunity?  Tne  Community  Press, 

0  leaaer  in  the  suburban  publishing 
business,  is  seeking  a  results  oriented 
individual  to  lead,  guide  and  develop 
a  team  of  dynamic  sales  professionals 
to  optimum  performance  levels.  As 
Sales  Manager,  you  will  be  responsible 
and  accountable  for  developing 
innovative  strategies  for  growth  in  a  com¬ 
petitive  market,  motivating  the  staff  and 
accomplishing  sales  revenue  plan.  The 
right  candidate  will  have  excellent  plan¬ 
ning,  marketing  and  organizational 
skills;  written  and  verbal  communica¬ 
tions  skills  and  a  proven  track  record. 
Minimum  of  2  years  management 
experience;  prior  print  media  experi¬ 
ence  required,  newspaper  preferred. 
We  offer  an  excellent  compensation 
and  benefit  package,  including  401  (k). 

If  you  are  interested  in  this  career 
opportunity,  send  your  resume  and 
salary  requirements  to:  HR  Manager, 
The  Community  Press,  4910  Para 
Drive,  Cincinnati,  OH  45237.  FAX: 
(513)  242-2649.  No  phone  calls, 
please. 

ADVERTISING  CAU  CENTER 
MANAGER 

St.  Louis  Post-Dispatch  is  a  leader  in 
Classified  Advertising.  We  deliver  the 
most  comprehensive  Classified  Advertis¬ 
ing  Section  in  our  region.  To  ensure 
our  continuing  growth  and  leadership 
in  this  area  it  is  important  that  we 
recruit  and  employ  a  qualified  candi¬ 
date  for  the  Immediate  job  opening  of 
Call  Center  Manager. 

The  ideal  candidate  will  come 
equipped  with... 

•  3-5  years  phone  center 
management  experience 

•  Proven  track-record  of  successful 
telephone  sales  management 

•  Excellent  management  skills 

•  Training  and  development  skills  for 
staff  of  35-40 

•  Experience  with  creative  and 
results-oriented  incentive  programs 

•  Ability  to  develop  sales  tools, 
products  and  pricing  to  increase 
market  share  in  private  party 
advertising 

•  Skills  to  develop  and  maintain  a 
positive,  professional,  motivated 
sales  staff  that  will  enhance 
customer  service  and  production. 

Prior  newspaper  work  experience 
helpful  but  not  essential.  We  offer  a 
very  competitive  starting  salary,  out¬ 
standing  benefits,  and  an  incentive 
plan. 

Only  qualified  candidates  need  apply. 
Send  your  resume  in  confidence  to: 

St.  Louis  Post-Dispatch 
Personnel  Department 
ATTN:  Call  Center  Manager 
900  N.  Tucker  Blvd 
St.  Louis,  MO  63101 

The  Post-Dispatch  is  an  Equal 
Opportunity  Employer,  values  the 
diversity  of  our  work  force  and  the 
knowledge  of  our  people. 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Due  to  a  recent  retirement  of  a  26-year 
veteran,  Evansville  Courier  Company, 
Scripps  Howard  newspaper  {83M 
daily,  1 1 OM  Sun)  in  growth  market,  is 
seelcing  energetic,  creative,  results- 
oriented  manager  to  supervise  and 
motivate  efforts  of  our  self-directed 
sales  teams  (teams  are  typically  com¬ 
prised  of  one  AE  and  one  grapnic  art¬ 
ist  who  can  accept  full  responsibility  for 
all  aspects  of  ad  sales  and  composi¬ 
tion).  Successful  candidate  will  nave 
minimum  of  three  years  supervisory 
management  experience  in  advertising, 
BS  in  business  or  related  field,  and  pro¬ 
ven  track  record  in  advertising  sales. 

Position  offers  competitive  salary  and 
exceptional  employee  benefits 
package. 

Reply  in  confidence  stating  salary 
requirements  and  date  available  to: 

Jack  Pate/Advertising  Director 
Evansville  Courier  Company 
300  E.  Walnut  Street 
Evansville,  IN  47713 

Evansville  Courier  Company  is  an 
Equal  Opportunity  Employer. 


_ ADVERTISING _ 

TELEPHONE  SALES  MANAGER 
The  Charlotte  Observer  seeks  a 
talented  manager  to  establish  goals/ 
objectives,  develop/implement  special 
sales  and  internet  business  and  lead 
our  telephone  sales  staff.  We  require  a 
college  degree,  telephone  soles  or 
supervisory  experience  or  5  years  as  a 
sales  supervisor.  Please  send  resumes 
to  The  Charlotte  Observer,  P.O.  Box 
32188,  Charlotte,  NC  28232,  AHn: 
Janet  Bolton. 

CLASSIFIED  SALES  MANAGER 


_ ART/GRAPHICS _ 

THE  LOS  ANGELES  DAILY  NEWS 
seeks  a  creative  and  innovative 
graphic  artist.  The  ideal  candidate 
should  have  at  least  2  years'  editorial 
art  experience  and  be  proficient  in 
Adobe  Illustrator,  Freehand,  Quark¬ 
XPress  and  Photoshop.  Must  have  expe¬ 
rience  designing  pages.  Letter,  resume 
and  clips  to  Gregg  Miller,  art  director. 
Daily  News,  P.O.  Box  4200, 
Woocfland  Hills,  CA  91 365. 

CIRCULATION 

CIRCULATION  MANAGER 

The  Commercial  Appeal,  a  regional 
daily  (290,000  circ.)  in  Memphis,  TN, 
has  a  challenging  oppartunity  for 
hands-on  circulation  professional.  He/ 
she  will  have  highly-developed  com¬ 
munication  and  listening  skills,  and  pro¬ 
ven  leadership  skills  with  the  ability  ta 
achieve  sales,  service  and  collection 
goals  through  team  unity.  A  sense  of 
urgency,  and  the  street  knowledge  to 
effectively  operate  within  a  varied 
market  is  also  required.  Excellent 
opportunity  for  the  right  person.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  and  cover  letter  to  Linda  Steen, 
employment  manager,  495  Union 
Avenue,  Memphis,  TN  38103. 

Equal  Opportunity  Employer 

CIRCULATION  MANAGER  with  proven 
record  for  growth  wanted  for  a  1 7,500 
circulated  six-day  daily  newspaper  in 
central  California.  We  are  looking  for 
a  self-motivated  leader  who  has  a  pro¬ 
ven  record  of  successful  growth,  or 
someone  full  of  great  ideas  and  want¬ 
ing  a  chance  to  make  their  first  mark. 
The  Merced  Sun-Star  dominates  the 
Merced  readership  market  and  we're 
looking  for  the  person  who  is  capable 
of  helping  us  continue  that  domination. 
Fax  your  resume  today  to:  Tom 
Schmitt,  publisher,  Merced  Sun-Star  at 
(209)  385-2495  or  pick  up  the  phone 
and  call  (209)  385-2400  to  sell 
yourself.  Don't  delay,  we're  going  to 
make  a  fast  decision. 

CIRCULATION  MANAGER  -  An 
opportunity  to  grow  both  circulation 
and  personal  skills  awaits  the  right 
candidate.  A  central  Ohio  17,000 
daily  newspaper  is  seeking  resumes  for 
a  position  available  immediately. 
Ability  to  manage  customer  service, 
home  delivery  and  mailroom  opera¬ 
tions  a  must.  Responsibilities  for  budget- 
ing  and  meeting  circulation  and 
revenue  goals.  This  newspaper  is  part 
of  a  group,  therefore,  shared  services 
and  opportunity  for  advancement  are 
available.  Newspaper  circulation 
management  experience  with  a  mini¬ 
mum  of  three  years  as  a  supervisor  a 
must.  Excellent  salary,  incentive  and 
benefits.  Send  resume  and  salary  his¬ 
tory  to  Tim  Dowd,  publisher.  The 
Marion  Star,  1 50  Court  Street,  Marion, 
OH  43302. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 


ADVERTISING/MARKETING 

DIREQOR 

The  Victoria  Advocate  is  a  41,000  plus 
daily  newspaper  in  South  Texas.  This  is 
an  excellent  opportunity  for  a  career  pro¬ 
fessional  to  develop  a  community-wide 
sales  and  marketing  strategy  in  a 
single  newspaper  community.  The 
paper  is  reorganizing  and  systemat¬ 
ically  replacing  all  of  its  computer 
systems  with  the  objective  of  being  a 
state-of-the-art  market  responsive 
media  company  seeking  to  serve  its 
local  readers  and  advertisers  with  the 
mix  of  media  they  want.  Plans  to 
develop  new  sections,  Internet  based 
interactive  products  and  possible  new 
publications  are  ail  a  part  of  the 
opportunity  for  this  position.  The  suc¬ 
cessful  candidate  will  have  a  proven 
track  record  in  advertising  manage¬ 
ment,  strong  sales  and  presentation 
skills,  strong  interpersonal  skills,  market 
analysis  and  segmentation  skills,  cam¬ 
paign  development  skills  across  multi¬ 
ple  media  Management  experience 
essential.  Send  your  resume  to  Human 
Resources,  Victoria  Advocate,  P.O. 
Box  1518,  Victoria,  TX  77902,  FAX 
(512)  574-1275,  PennyS@vicad.com. 

ADVERTISING 


Our  newspaper  is  in  a  terrific  growth 
market,  in  one  of  America's  most  liva¬ 
ble  cities,  owned  by  a  great  media 
company.  We  hove  an  opportunity  for 
a  seasoned,  aggressive  professional  ta 
grow  our  classified  section.  Candidate 
must  have  strong  classified  experience 
and  a  deep  commitment  for  that  aspect 
of  the  business.  Excellent  leadership, 
motivational,  marketing,  promotion 
and  training  skills  required.  We  want  a 
doer,  someone  who  will  take  this 
department  to  the  next  level.  Com¬ 
petitive  compensation  and  benefit 
package  in  excellent  work  and  com¬ 
munity  environment  for  a  Pulitzer  Com¬ 
munity  Newspaper.  Send  cover  letter, 
and  resume  to  Advertising  Director, 
The  Daily  Herald,  P.O.  Box  717, 
Provo,  UT  84603.  Or  fax, 
(801)344-2982 

SALES  TRAINER.  If  you're  familiar  with 
imMEDIAte’^”  integrated  sales  automa¬ 
tion,  here  is  a  chance  to  join  the  news¬ 
paper  sales  force  automation  leader. 
We're  growing.  Our  newest  trainer 
will  have  charismatic  stage  presence, 
will  enjoy  constant  travel,  and  will  be 
able  to  impress  newspaper  people  — 
from  publishers  on  —  with  solid  media 
sales  experience.  Impress  us  first  with  a 
great  cover  letter  and  a  one-page 
resume  that  soys  you  understand  sales 
methodology  and  can  train  with  the 
best  of  them.  Please  MAIL  to  Clifford 
Fewel,  customer  training  manager. 
Media  Marketing,  Inc.,  5749 
Arapahoe  Ave.,  Boulder,  CO  80303. 

SENIOR  SALES  EXECUTIVE 

Great  opportunity  for  newspaper 
classified  advertising  professional  or 
supplierto  newspaper  industry  who  wants 
to  stay  in  the  newspaper  industry  but  work 
in  a  different  environment. 

Tele-Publishing,  Inc.  is  the  nations  leading 
provider  of  state-of-the-art  interactive 
telephone  and  web-based  technological 
services  and  marketing  strategics  for 
major  publishing  and  online  media. 

We  seek  an  individual  to  grow  new 
business  and  retain  current  clients. 
Travel  required.  We  offer  an  excellent 
compensation  plan  and  excellent 
benefit  package. 

Please  fax  (61 7)  425-2615 
or  send  resume  and  salary  history  to 
Pete  Mulford 
Human  Ressources 
Tele-Publishing,  Inc. 

1 26  Brookline  Avenue 
Boston,  MA  02215 
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HELP  WANTED 


_ CIRCULATK?N _ 

CORPORATE  CIRCULATION 
MARKETING  DIREaOR 

Family-owned  Arizona  newspaper 
group  seeking  experienced,  hands-on 
professional  to  spark  circulation 
rowth  in  two  sister  groups.  Includes  6- 
ay  daily,  semi-weekly,  several  paid 
weeklies,  quarterly  magazine. 

Must  hove  knowledge  of  little  merchant 

f)lan,  strong  in  sin^e  copy  sales,  Col- 
ier-Jackson,  ABC.  NIE  and  Bellatrix 
experience  a  plus,  as  well. 

College  degree  preferred.  Excellent 
salary,  bonuses,  benefit  plan.  We  are 
a  drug  free  workplace.  Pre¬ 
employment  drug  testing  required. 
Send  resume,  salary  history  and 
references  to  Donovan  M.  Kramer  Sr., 
president/publisher,  Casa  Grande 
Valley  Newspapers,  P.O.  Box  15002, 
Casa  Grande,  AZ  85230-5002. 

DISTRia  MANAGERS 

Full-time  positions  available  in  Star- 
Telegram  circulation  department  in 
home  delivery  and  single  copy  sales. 
Demonstrated  knowledge  of  newspa¬ 
per  circulation  helpful.  Ability  to 
develop  and  maintain  effective  working 
relationships  with  the  public  and  other 
employees  a  necessity.  Bi-lingual  pre¬ 
ferred.  Please  send  resume  to: 

Fort  Worth  Star-Telegram 
Human  Resources 

685  John  B.  Sias  Memorial  Parkway 
Fort  Worth,  TX  761 34 
Consideration  for  employment  is  cont¬ 
ingent  upon  passing  a  mandatory  drug 
test. 

An  Equal  Opportunity  Employer 
SALES  DEVELOPMENT  MANAGER 
100,000-)-  circulation  daily  newspaper 
in  Zone  9  competitive  market  seeks  a 
highly-motivated  management  level 
individual  to  lead  their  sales  operation. 
The  right  candidate  will  possess  the 
skills  to  think  strategically  and  have  the 
ability  to  pinpoint  opportunities  for 
circulation  growth.  Areas  of  responsi¬ 
bility  include  in-house  arxl  outside  con¬ 
tractor  telemarketing  sales,  outside  con¬ 
tractor  door  to  door  sales,  quality  con- 
trol,  sales  retention  and  an 
administrative  support  staff.  Bachelor's 
degree  in  marketing  or  related  field  is 
desired  with  a  minimum  of  five  years 
experience  in  newspaper  circulation 
management  or  sales  development. 
Excellent  salary,  MBO  and  benefit 
package.  Box  08177,  Editor  &  Pub¬ 
lisher. 


SINGLE  COPY  MANAGER 
If  you  are  a  team  leader,  aggressive, 
results-oriented  and  have  circulation 
experience  Hilton  Head  Island,  SC  is  the 
place  for  you.  We  offer  a  competitive 
salary  and  benefits  package.  To  apply, 
send  resume  witli  salary  requirements 
to  Circulation  Director,  P.O.  Box  5727, 
Hilton  Head,  SC  29938.  EOE. 


RUN  YOUR  AD 
ON  OUR  WEB 
http://www.inediainfo.coni 
(212)  675-4380,  ext.  171 


CIRCULATION 


TIMES  COLONIST 
SINGLE  COPY  SALES/ 

SERVICE  MANAGER 

The  Times  Calonist,  a  divisian  of 
Thomson  Canada  Ltd.,  has  an 
immediate  apening  for  a  Single  Copy 
Sales  &  Service  Manager  to  join  our 
management  team  in  VICTORIA,  BC. 

MAJOR  RESPONSIBILITIES:  Reporting 
to  the  Director,  Reader  Sales  &  Service, 
you  will  be  responsible  for  analyzing 
market  and  reader  segments  and 
developing  sales  strategies,  revenue 
and  market  share  goals;  developing 
the  annual  single  copy  sale  plan, 
revenue  and  circulation  objectives, 
identifying  opportunities  to  increase 
single  copy  readership  through 
effective  promotions,  retailing  and 
merchandising;  single  copy  sales 
achievement  and  promotian  including 
the  development  of  an  effective  draws 
and  returns  strategy  to  maximize  sales 
and  reduce  costs;  distribution  man¬ 
agement,  including  liaising  with 
manufacturing  staff  to  ensure  timely 
delivery  of  newspapers  and  effective 
delivery  channels;  collection  of  single 
copy  revenue;  including  systems  and 
procedures;  accounts  receivable,  bad 
debt  expenses,  and  billing  and  invoice 
concerns;  and  ensuring  accurate  anal¬ 
ysis  and  reporting  of  all  relevant  sales 
and  delivery  data  including  production 
of  reports,  identification  of  sales/ 
delivery  trends,  competitive  processes 
and  market  opportunities. 

CANDIDATE  REQUIREMENTS:  The  suc¬ 
cessful  candidate  will  hove  strong  sales 
and  marketing  experience  as  well  as 
the  ability  to  solve  problems  quickly 
and  effectively  through  interpretation 
and  analysis  of  sales  data  and  market 
research.  Exceptional  communication, 
team  leadership  and  organizational 
skills  are  required  including  the  ability 
to  develop  effective  sales  presentations. 
Computer  literacy,  including  know¬ 
ledge  of  Word,  Excel  and  Power  Point 
software  is  essential,  as  is  experience 
with  the  development  of  marketing 
database  and  sales  trocking  programs. 

Qualified  applicants  are  required  to 
forward  their  resumes  with  cover  letter 
no  later  than  MONDAY,  JUNE  30, 
1 997  attention  to: 

AM.  (Tony)  Scherer 
Director  of  Human  Resources 
Thomson  Newspapers  BC/AB  Group 

2627  Douglas  Street 
Victoria,  BC  V8T  4M2 
FAX:  (250)  380-5217 

TRANSPORTATION  MANAGER 
The  Oakland  Press  is  looking  for  an 
individual  to  manage  bath  our  Distribu¬ 
tion  center  trucking  staff  and  our  Single 
copy  delivery  truck  drivers. 
Responsibilities  include  the  hiring,  train¬ 
ing,  and  scheduling  af  this  staff  to  meet 
on  time  delivery  deadlines  for  both 
areas.  Current  staffing  includes  a  night 
dock  foreman,  seven  home  delivery 
drivers  and  twenty  eight  single  copy 
drivers.  Interested  applicants  should 
have  a  minimum  of  three  years  Circula¬ 
tion  management  experience  and  have 
a  good  knowledg^e  of  servicing  single 
copy  outlets.  Send  your  resume  to  me 
Oakland  Press,  P.O.  Box  436009,  Pon¬ 
tiac,  Ml  48343,  attention  Ronald  J. 
Wood,  Circulation  Director. 


_ CIRCULATION _ 

SINGLE  COPY  DIVISION  MANAGER 
The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  a  circula¬ 
tion  of  380K  and  460K  SurKloy  is  cur¬ 
rently  seeking  a  Single  Copy  Sales 
Manager  far  our  North  County 
division. 

This  position  will  be  responsible  for 
13,000  doily  and  32,000  Sunday 
single  copy  circulation  in  North  Son 
Diego  County.  The  qualified  candidate 
will  be  an  experienced  Single  Copy 
Sales  Manager,  who  will  increase  our 
circulation  growth  by  managing  our 
sales  in  racks  and  retail  outlets. 

The  successful  candidate  must  be  an 
energetic  and  innovative  leader  with 
an  excellent  communication  and 
interpersonal  skills.  This  manager 
should  be  both  analytical  and  decisive 
as  it  relates  to  problem  solving,  and 
should  possess  in-depth  knowledge  of 
all  aspects  of  single  copy  in  order  to 
satisfy  the  needs  of  the  customers. 
Qualified  candidates  will  hove  a  mini¬ 
mum  af  2  years  single  copy  sales 
experience.  Strong  PC  skills  with  a 
track  record  using  the  Collier- Jackson 
System,  a  plus. 

Salary  commensurate  with  experience. 

Please  send  resume  with  salary  history 
to: 

The  Union-Tribune  Publishing  Co. 
Human  Resources  Department, 
Job#50-97AS 
P.O.Box  191 
San  Diego,  CA  92112 
FAX:  (619)  299-3488 
e-mail:  lynn.hills@uniantrib.com 
An  Equal  Opportunity  Employer 


CIRCULATION 


_ CIRCULATION _ 

STATE  CIRCULATION  MANAGER 
Promotion  of  our  second-in-command 
has  created  on  outstanding  opportunity 
in  the  circulation  department  at  the  Lin¬ 
coln  Journal  Star.  We’re  currently  at 
77,000  daily,  84,000  SurKky,  seelcing 
the  right  individual  to  help  our 
vigorous  new  team  reach  some 
ambitious  goals. 

This  position  will  have  direct  responsi¬ 
bility  for  our  state  operations  -  about 
some  30,000  customers  in  all  -  cover¬ 
ing  an  area  of  15,000  square  miles. 
We  see  major  audierKe  growth  poten¬ 
tial  in  our  RTZ,  and  the  right  person  will 
see  exciting  possibilities  beyond  the 
numbers.  The  job  also  has  wide  rang¬ 
ing  strategic  responsibilities  in  the 
circulation  department,  as  well  as 
involvement  with  all  aspects  of 
enterprise  operations. 

CompeterKies  we're  looking  for  include 
a  track  record  which  demonstrates  a 
focus  on  process  for  customers,  intense 
drive  for  results,  coaching  and  motiva¬ 
tional  skills,  and  change  orientation.  A 
solid  operator  who  is  not  afraid  to 
examine  and  do  things  in  new  ways,  to 
help  re-invent  the  business. 

We  offer  an  excellent  compensation 
and  benefits  package  along  with  excep¬ 
tional  midwestern  quality  of  life. 
Qualified  applicants,  please  send  a 
resume,  along  with  a  letter  telling  us 
why  you're  the  best  person  (or  this  key 
position  to:  Human  Resources  Man¬ 
ager,  Lincoln  Journal  Star,  P.O.  Box 
81689,  Lincoln,  NE  68508. 

Application  Deadline:  June  1 6,  1 997 
Equal  Opportunity  Employer 


CIRCULATION 


MARKETINQ  DIRECTOR 

THE  MILWAUKEE  JOURNAL  SENTINEL  is  currently  seeking  an 
innovative,  results-oriented  individual  to  lead  our  Circulation  Marketing 
Team.  As  our  Marketing  Director,  you'll  become  a  vital  member  of  our 
management  team,  resp«insible  for  developing,  implementing  and  directing 
circulation  marketing  strategies  for  the  MILWAUKEE  JOURNAL 
SENTINEL.  You  will  be  responsible  for  leadership  and  direction  of  5 
departments  totaling  60  employees,  with  responsibility  for  direct  expense 
and  payroll  budgets. 

The  selected  candidate  will  possess  a  Bachelor's  degree  in  Business  or 
Marketing  or  equivalent  experience,  4  to  7  years  of  experience  in 
marketing,  sales  and  operations,  as  well  as  marketing  plan  devel¬ 
opment.  Prior  proven  experience  leading  a  marketing  department  is 
desired. 

THE  MILWAUKEE  JOURNAL  is  a  progressive,  employee-owned 
company  offering  a  competitive  compen.sation  and  benefits  package. 
Position  ctxle:  97160201 

Send  resume  and  cover  letter  with  p<isition  title, 
position  cixle  and  salary  requirements  in  confidence  to; 

JOURNAL  SENTINEL 

Human  Resources  Department 

333  W.  State  Street, 

Milwaukee,  WI  53203 

FAX:  (414)  224-2897 

An  Equal  Opportu'nity  Employer 

June  7,  1S>97  ■  Editor  &  Pi  blisher  4  7 


HELP  WANTED 


_ CIRCULATION _ 

SINGLE  COPY  SUPERVISOR 

Courier-Posl,  a  Gannett  newspaper 
has  an  immediate  opening  (or  a  county 
supervisor.  Applicants  will  be  responsi¬ 
ble  for  a  specific  zone  in  the  market 
which  includes  the  supervision  of  10 
union  drivers/sales  representatives  plus 
two  seasonal  shore  routes.  Duties  will 
include:  marketing  of  newspaper  to 
traditional  and  non  traditional  loca¬ 
tions,  draw  adjustments  and  Expansion 
of  existing  hawker  programs.  Salary 
commensurate  with  experience.  We 
offer  a  competitive  salary  and  benefit 
package.  To  apply  send  a  resume  with 
salary  requirements  to  Rick  Steinmetz, 
single  copy  manager,  Courier-Post, 
P.O.  Box  5300,  Cherry  Hill,  NJ 
08002. 

DATA  PROGRAMMER 

SOFTWARE  DEVELOPER 
Leading  developer  of  business  applica¬ 
tions  for  the  publishing  industry  has 
immediate  openings  for  software 
developers.  B.S.  in  C.S.  or  M.I.S. 
required.  COBOL  and  C  experience 
preferred.  Citizenship  or  permanent 
residence  a  must. 

Send  resume  in  confidence  to: 

Human  Resource  Department 

Neasi-Weber  International 

8550  Balboa  Blvd.,  Suite  100 
Northridge,  CA  91 325 

EDITORIAL 

ASSISTANT  EDITOR:  37,000  circula¬ 
tion  ABC  paid  semi-weekly  just  south 
of  Baltimore  seeks  assistant  editor  for 
community  newspaper.  Responsibilities 
include  supervision  of  reporters,  story 
assignments,  copy  editing  and  page 
design.  Send  resume  and  clips  to  Bob 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Highway  SW,  Glen  Burnie,  MD 
21061  or  E-mail  to: 

gazstaff@annap.infi.net 


ASSISTANT  GOVERNMENT  AND 
BUSINESS  EDITOR 

We're  looking  for  a  strong  copy  editor 
who  also  wants  to  serve  as  an  assistant 
team  leader.  You  will  help  reporters 
craft  breaking  and  enterprise  stories 
and  assist  the  team  leader  in  vision 
and  direction.  POSITION:  Emphasis  is 
working  with  reporters  on  stories,  copy 
editing  and  headline  writing.  PHILOS¬ 
OPHY:  Respect  reporters'  individual 
creativity  but  refuse  to  accept  stories 
lacking  organization  and  depth.  Belief 
in  a  multi-layered  approach  to  stories. 
PAPER:  We  are  an  80,000  circulation 
newspaper  in  the  South's  most  intrigu¬ 
ing  city.  We  reward  integrity,  integra¬ 
tion,  initiative  and  innovation.  APPLY: 
Resume  and  work  examples  to  Steve 
Thomas,  government  and  business 
editor.  Savannah  Morning  News,  P.O. 
Box  1088,  Savannah,  GA  31402. 

SEND  E&P  BOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  100 11 


_ EDITORIAL _ 

AWARD-WINNING  and  still¬ 
improving  13,000  daily  PM  has  an 
immediate  opening  for  a  copy  editor 
on  on  expanding  news  desk.  Strong 
layout,  pagination,  editing  skills 
needed.  Macintosh  and  QuarkXPress 
experience  a  plus.  Help  us  redesign  the 
paper.  Send  resume,  tearsheets  and 
salary  requirements  to  Dan  E.  Way, 
editor.  Delta  Democrat  Times,  P.O.  Box 
1618,  Greenville,  MS  38702. 


BI-WEEKLY  in  eastern  Montana  needs 
hard-working  reporter.  Solid  grammar 
and  photo  skills  required;  QuarkXPress 
experience  helpful  but  not  required.  A 
great  community  and  area  with 
excellent  opportunities  for  outdoor 
recreation.  Send  resume  and  clips  to 
Managing  Editor,  Sidney  Herald- 
Lender,  310  Second  Avenue,  NE, 
Sidney,  MT  59270  or  call  Steve  Merritt 
at  (406)  482-2403. 


BUREAU  CHIEF.  The  Naples  Daily 
News  a  51,000  daily  in  one  af  the 
fastest  growing  markets  in  the  country 
needs  a  self-starter  who  can  organize 
news  coverage  at  its  bureau  on  Marco 
Island.  We're  looking  for  someone  with 
the  ability  to  aggressively  pursue  news 
stories  while  acting  as  the  newspaper's 
representative  in  the  community.  The 
job  requires  writing  and  assigning 
stories  for  a  weekly  tabloid  as  well  as 
contributing  to  the  daily  edition.  Appli¬ 
cants  must  have  a  minimum  of  one 
year  of  experience  writing  for  a  daily 
newspaper  Past  supervisory  experi¬ 
ence  a  plus.  Send  resume,  clips  and 
references  to  Mike  Cote,  city  editor, 
Naples  Daily  News,  1075  Central 
Avenue,  Naples,  FL  34102. 


BUSINESS  REPORTER 

The  Morning  Call  in  Allentown,  PA,  is 
looking  for  a  business  reporter.  The  suc¬ 
cessful  candidate  will  be  a  creative 
writer  with  experience  covering  busi¬ 
ness.  Must  have  the  ability  to  juggle 
multiple  assignments  and  generate 
ideas  for  photos  and  graphics  along 
with  stories. 

This  desk  covers  electric  companies 
and  other  former  utilities,  the  cement 
industry,  and  a  geographic  area  that 
includes  Bethlehem  Steel  headquarters, 
a  large  office  for  Dun  &  Bradstreet  and 
private  employers  including  Martin 
Guitar,  Inc. 

Please  send  your  resume  ond  clips  to: 
Eloise  DeHaan,  business  editor.  The 
Morning  Coll,  P.O.  Box  1 260,  Allen¬ 
town,  PA  18105-1260. 


BUSINESS  REPORTER 
Business  First  of  Louisville,  an  Amer¬ 
ican  City  Business  Journals  newspaper, 
seeks  aggressive,  experienced 
reporter;  business  journalism  experi¬ 
ence  preferred.  Qualified  candidates 
will  have  at  least  3  years  of  reporting 
experience.  Send  cover  letter,  resume, 
clips  to  Editor,  Business  First  of 
Louisville,  P.O.  Box  249,  Louisville,  KY 
40201 . 


•  A  taste  for  simplicity  cannot  last  hr  long. 

Delacroix 


_ EDITORIAL _ 

BUSINESS  REPORTERS 
Reporters  needed  in  Princeton,  NJ, 
Chicago  and  Toronto  to  cover  local 
economies  and  industry  beats  includ¬ 
ing  cammodities,  food,  energy, 
pharmaceuticals,  biotechnology  and 
medical  devices. 

The  ideal  candidate: 

'Understands  publicly  owned  com¬ 
panies  and  financial  markets 
*Can  take  control  of  a  beat,  develop 
sources  and  break  news 
•Is  enthusiastic  and  ambitious,  eager  to 
detect  trends  before  they  become  com¬ 
mon  knowledge 

•Ably  write  everything  from  spot  news  to 
enlightening  profiles  of  executives, 
corporations  and  industries. 

Please  send  resume  to  Sarah  Rodgers, 
human  resources,  Bloomberg  L.P.,  P.O. 
Box  888,  Princeton,  NJ  08542-0888. 

Qualified  applicants  will  be  contacted. 
No  phone  calls,  please. 

EOE  M/F/D/V 


BUSINESS  REPORTER  -  Immediate 
opening  for  a  general  assignment 
reporter,  specializing  in  business  cov¬ 
erage.  Excellent  salary  and  benefits 
package.  Experience  required.  Send 
resume  and  clips  to  Sam  Daleo, 
managing  editor.  Daily  Freeman,  79 
Hurley  Ave.,  Kingston,  NY  12401.  No 
phone  calls,  please. 

COPY  EDITOR  needed  to  join  desk  of 
national  news  service  based  in  Wash¬ 
ington.  Must  have  at  least  three  years 
of  editing  experience  with  wire  services 
or  newspapers.  Must  be  well-grounded 
in  national  news.  Must  have  the  judg¬ 
ment  to  handle  analytical,  feature  and 
explanatory  stories  on  a  wide  range  of 
topics  and  to  recast  material  from 
regional  sources  for  a  national 
audience.  Approximate  hours:  mid-day 
to  8  p.m.,  Monday  through  Friday. 
Send  resume  to:  Rick  Beaudette, 
Newhouse  News  Service,  1101  Con¬ 
necticut  Ave.,  NW,  Suite  300,  Wash¬ 
ington,  DC  20036. 

COPY  EDITOR/PAGE  DESIGNER 

The  Santa  Barbara  News-Press  is  seek¬ 
ing  an  experienced  copy  editor/ page 
designer  to  help  us  make  the  transition 
to  full  pagination.  Applicants  should 
have  a  reputation  for  producing  top- 
notch  layouts,  be  well-versed  in  Mac- 
based  pagination,  and  have  strong 
copy  editing  and  headline  writing 
skills.  The  News-Press  is  an  award- 
winning  New  York  Times  Co.  newspa¬ 
per  based  in  one  of  the  most  desirable 
comers  of  California. 

Please  send  resume,  work  samples  and 
a  brief  letter  explaining  why  you  are 
the  right  person  for  the  job  to  Bill 
MacFadyen,  news  editor,  Santa 
Barbara  News-Press,  P.O.  Box  1359, 
Santa  Barbara,  CA  93102.  No  phone 
inquiries,  please. 


_ EDITORIAL _ 

COPY  EDITOR 

American  Banker,  the  leading  daily 
newspaper  on  financial  services,  needs 
a  seasoned  pro  for  its  copy  desk  team. 
Requires  at  least  four  years'  editing 
experience  at  a  daily  newspaper, 
including  two  on  a  copy  desk.  Report¬ 
ing,  financial  news  experience  desira¬ 
ble,  as  are  QuarkXPress  and  XyWrite 
or  Atex  skills.  Friendly,  fast  paced  desk 
works  business  hours.  Send  cover  letter 
and  resume  to:  Debra  Cope,  executive 
editor,  American  Banker,  1  Stole  Street 
Plaza,  New  York,  NY  10004.  No 
phone  colls,  please. 

COPY  EDITOR 

Do  you  yearn  (or  fewer  words, 
stronger  verbs,  for  clear  writing,  pre¬ 
cise  word  usage,  heodlines  that  pre¬ 
cisely  reflect  the  story?  Our  universal 
copy  desk  wants  you.  33,000  AM 
paginated  daily.  Send  letter,  resume: 
Copy  Chief,  The  Albany  Herald,  P.O. 
Box  48,  Albany,  GA  31702. 

COPY  EDITOR 

The  Tribune- Star  at  Terre  Haute,  IN,  a 
37,000  daily  and  44,000  Sunday 
newspaper  in  West  Central  Indiana 
near  the  Illinois  border.  The  city  offers 
a  college  environment  and  typical 
Midwest  lifestyle.  The  Tribune-Star  has 
a  reputation  (or  pursuing  public 
records  and  has  won  more  awards 
than  any  other  newspaper  our  size  in 
the  last  three  state  contests.  We  have 
an  opening  (or  a  copy  editor  at  our 
fully  paginated  universal  desk.  The  job 
requires  editing  and  headline  copy, 
both  local  and  wire,  designing  section 
fronts  and  inside  pages,  building 
graphics  on  QuarkXPress  and  other 
normal  desk  duties.  Previous  editing 
and  design  experience  is  necessary, 
along  with  strong  command  of  the 
English  language,  with  emphasis  on 
spelling  and  grammar,  and  a  desire  to 
put  out  a  quality  local  newspaper. 
Salary  and  benefits  commensurate 
are  comparable  with  other  newspapers 
of  our  size.  Resume  and  samples  of 
page  design  to  News  Editor  Stephanie 
Angel,  The  Tribune-Star,  P.O.  Box 
1 49,  Terre  Haute,  IN  47808-01 49. 

COPY  EDITOR 

We  aren't  seeking  headlines  that  sing 
or  dance,  just  ones  that  use  active 
verbs  and  summarize  the  story.  The 
Celina  Daily  Standard,  a  10,000- 
circulation  daily  between  Cincinnati 
and  Fort  Wayne,  wants  layout  and 
copy  editor  to  oversee  and  design 
daily  news  and  weekly  special-topic 
pages.  Salary  and  benefits  are  com¬ 
petitive.  Pleosant,  rural  family  com¬ 
munity  with  good  schools  and  sailing 
and  fishing  on  the  edge  of  town. 
Please  send  letter,  resume  and  samples 
to  Steve  Hallock,  managing  editor, 
123  E.  Market  Street,  P.O.  Box  140, 
Celina,  OH  45822-0140. 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder. 
if  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 

EDITORIAL 


Cowles  Business  Media,  a  diversified 
information  services  company  and 
trade  publisher,  has  the  following  open¬ 
ings  in  its  STAMFORD  division  of 
Cowles/Simba: 

REPORTER/EDITOR 

We  are  seeking  an  independent, 
skilled  Reporter/Writer  for  o  twice- 
monthly  newsletter  called  Lifelong 
Learning  Market  Report  and  an  annual 
research  report  covering  the  business 
of  adult  education  and  training.  Can¬ 
didates  should  hove  at  least  three  years 
of  solid  research  and  writing  experi¬ 
ence,  preferably  in  covering  business- 
related  topics  or  financial  news  for  a 
daily  newspaper  or  industry  pub¬ 
lication.  Great  growth  opportunity  for 
talented  and  motivated  irtdividual.  Fax 
or  moil  resume,  cover  letter  and  salary 
requirements  to:  Mike  Hoyes-EPM, 
Cowles/Simba  Information,  P.O.  Box 
4234,  Stamford,  CT  06907;  Fax 
(203)  385-5825. 

REPORTER/WRITER 

Crackerjack  Reporter  needed  for  a 
newsletter  covering  the  fast-growing  pro¬ 
fessional  book  industry.  Candidate 
must  be  a  self-starter  who  is  highly- 
organized,  detail-oriented  and  pre¬ 
ferably  hove  1  -2  years  of  news  report¬ 
ing/writing  experience.  This  is  an 
excellent  opportunity  for  a  bright  indi¬ 
vidual  to  join  one  of  the  media  indus¬ 
try's  leading  newsletter  publishers. 
Send  cover  letter,  resume  and  clips  to: 
Attn:  LK/EPM,  Cowles/Simba  Informa¬ 
tion,  P.O.  Box  4234,  Stamford,  CT 
06907;  Fax  (203)  385-5825. 

REPORTER/WRITER 

We  are  looking  for  a  bright, 
motivated,  resourceful,  and  skilled 
Reporter/Writer  for  a  newsletter  cover¬ 
ing  the  exciting  and  growing  field  of 
technology  in  education.  Strong  atten¬ 
tion  to  detail  and  accuracy  is  essential. 
Join  the  fast-growing  newsletter  pub¬ 
lisher  offering  excellent  opportunities 
for  sharp  and  talented  reporters  with  1 
or  2  years  of  experience.  Send  resume 
and  cover  letter  to:  Attn:  NS/EPM, 
Cowles/Simba  Information,  P.O.  Box 
4234,  Stamford,  CT  06907. 

COWLES  BUSINESS  MEDIA 

Equal  Opportunity  Employer 
M/F/D/V 

FORMULA  WRITER 

Not!  Your  clips  don'ttell  readers  the  story, 
they  show  it.  People  laugh  or  cry  reading 
your  stuff.  We  need  an  experienced,  go¬ 
to  GA  reporter  for  the  lough  ones.  Good 
compensation  if  you  can  stand  Wisconsin 
winters.  PROMPTLY  respond  to  E!ox  8 1 84, 
Editor  &  Publisher. 


RUN  YOUR  AD 
ON  OUR  WEB! 

http://www.mediainfo.coni 
(212)  675-4380,  ext.  171 


_ EPrrORIAL _ 

DESIGN  EDITOR 

DESIGN  YOUR  FUTURE  AND  OUR 
PAGES  —  N.E.  Ohio  PM  is  looking  for  a 
design  editor  who: 

•  Can  turn  an  ordinary  layout  into  an 
extraordinary  page. 

•  Can  spot  a  typo  at  1 00  paces  and 
nnake  it  right. 

•  Knows  what  a  deadline  is,  andean 
meet  it  head-on. 

•  Can  layout  AND  paginate,  without 
cowering  in  a  comer. 

•  Isn't  afraid  to  try  something  new 
once  in  a  while. 

Our  candidate  will  have  word  AND 
design  skills  and  know  how  to  combine 
them.  The  design  desk  handles  a  vari¬ 
ety  of  pages  —  from  sports  to  theaters, 
lifestyle  to  business,  books  to  education 
—  as  well  as  delving  into  the  realm  of  the 
Mac  and  graphics.  Send  a  cover  letter, 
resume  and  clips  to: 

Mike  Braun 

Design  Desk  Chief 
The  Vindicator 
252  W.  Boardman  Street 
Youngstown,  OH  44503 

DESIGN  EDITOR 

The  Janesville  Gazette,  an  award¬ 
winning  27,000  circulation  daily  in 
southern  Wisconsin,  seeks  an  editor  to 
design  our  front  page  and  act  as 
design  consultant  and  advisor  for  other 
editors.  We  don't  need  a  redesign,  but 
design  editor  will  be  asked  to  evaluate 
and  update  our  look.  Applicants 
should  hove  considerable  design  expe¬ 
rience  and  strong  opinions  ab^t  what 
makes  an  attractive,  vibrant,  easy-to- 
read  newspaper.  Some  copy  editing 
also  required.  Send  cover  letter  outlin¬ 
ing  design  philosophy,  resume  and 
design  samples  to  Scott  Angus,  editor. 
The  Janesville  Gazette,  P.O.  Box  5001, 
Janesville,  Wl  53547-5001. 

EDITOR/GENERAL  MANAGER 
The  Japanese  American  Citizens 
League,  the  largest  Asian-American 
non-profit  organization  of  its  kind  in 
America,  seeks  a  person  to  be  Editor/ 
General  Manager  of  its  Pacific  Citizen 
newspaper,  located  in  Monterey  Park, 
California.  The  person  chosen  will 
oversee  and  supervise  the  semi¬ 
monthly  newspaper  with  a  circulation 
of  over  20,000  and  a  staff  of  four  to 
eight  people,  depending  on  the  sea¬ 
son.  Experience  required  (five  years 
preferred)  in  editing,  writing  and 
managing  publications,  and  personnel 
supervision.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Should  have  experi¬ 
ence  with  Pagemaker  and/or  QuarkX¬ 
Press.  Responsible  for  conceptualiza¬ 
tion  of  issues  and  articles,  assigning 
stories,  photography,  editing,  writing 
and  rewriting  when  necessary,  layout, 
and  production.  Periodic  travel 
involved,  including  evenings  and 
weekends.  Excellent  fringe  benefit 
package.  Hiring  range:  $35,150  - 
$49,100,  DOE.  Send  caver  letter, 
resume  and  work  samples  to:  Richard 
Uno,  JACL,  1 765  Sutter  Street,  San 
FrarKisco,  CA  94115,  fox:  (415)  931- 
4671.  E-mail:  HQ@jacl.org. 


_ EDfTORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


EDITORS 

New  Times  is  looking  (or  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  In 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  (or  a 
managing  editor  at  the  Phoenix  paper 
(circulation  140,000)  and  (or  associate 
editors  at  the  Dallas  Observer  and 
Miami  New  Times.  Our  new  paper  in 
Fort  Lauderdale,  slated  to  begin  in  the 
fall  of  1997,  also  needs  a  managing 
editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 
No  phone  calls,  please. 

EDITOR 

We're  looking  for  two  ace  editors  to 
join  our  copy  desk.  Navy  Times,  the 
Independent  weekly  newspaper  serv¬ 
ing  the  people  of  the  Navy  and  Marine 
Corps  is  a  non-technical,  consumer 
newspaper  for  sailor.  Marines,  and 
their  families  —  a  community  that  spans 
the  globe.  These  are  do-it-all-days  jobs 
that  demand  strong  content  and  word 
editing  skills,  the  ability  to  write  sharp, 
FUN  headlines,  and  a  talent  for  layout 
using  QuarkXPress.  Military  experience 
is  a  plus,  not  a  requirement.  Send  a 
resume,  work  samples,  and  a  CLEVER 
letter  to:  Army  Times  Publishing  Co., 
Attn:  Human  Resources  EP#52,  6883 
Commercial  Dr.,  Springfield,  VA 
22159.  M/F/V/H _ 

ENERGY  REPORTER 

The  Houston  Chronicle  is  seeking  on 
aggressive  reporter  to  join  a  group  of 
writers  covering  the  energy  industry, 
which  dominates  the  city's  economy. 
The  industry  is  very  diverse,  encompass¬ 
ing  everything  from  the  discovery  and 
production  of  oil  and  gas  to  refining 
and  petrochemicals  to  gasoline  retoih 
ing  and  the  emerging  power  industry. 
We  cover  energy  issues  from  Texas  to 
South  America  and  the  Middle  east. 
Candidates  should  be  able  to  write 
with  skill  about  the  impact  of  energy 
development  on  the  people  and  culture 
of  other  countries  and  at  the  same  time 
be  able  to  sort  through  a  complex 
industry  merger.  Send  resume  and 
clips  to  Scott  Clark,  business  editor, 
Houston  Chronicle,  P.O.  Box  4260, 
Houston,  TX  77210. 

JOURNALISM  School  graduate  wanted 
for  general  assignment  reporting  posi¬ 
tion  with  a  six-day  daily  newspaper  in 
west  central  Ohio.  Send  cover  letter, 
resume  and  writing  samples  to  Box 
08185,  Editor  &  Publisher. 


_ EDITORIAL _ 

FINANCIAL  REPORTERS 

Dow  Jones  Newswires,  a  global  leader 
in  business  news  coverage,  has  open¬ 
ings  for  financial  reporters  in  Jersey 
City,  NJ. 

Aggressive  reporters  with  o  few  years 
of  experience  needed  to  cover  mutual 
funds  or  real  estate.  Job  combines  real¬ 
time  breaking  news  coverage  with  in- 
depth  feature  writing.  Previous  finan¬ 
cial  reporting  experience  preferred  but 
not  required. 

Competitive  salary,  excellent  benefits. 
SeryJ  cover  letter,  clips  and  resume  to: 

Richard  Martin 
Dow  Jones  Newswires 
Harborside  FinarKial  Center 
600  Plaza  Two,  8th  Floor 
Jersey  City,  NJ  0731 1-3992 

_ EOE  M/F/D/V _ 

GRAPHICS  EDITORS/ ARTISTS 
The  Democrat  and  Chronicle  in 
Rochester,  NY  is  building  a  graphics 
staff  to  exploit  the  capabilities  of  a  new 
$65  million  offset  press  scheduled  to 
go  online  this  summer. 

Our  newspaper  is  going  all-digitol  and 
our  goal  is  to  match  state  of  the  art 
technology  with  sophisticated  design, 
photography  and  graphics.  Our  goal 
is  to  make  the  Democrat  and  Chronicle 
a  benchmark  for  excellence  in  photo¬ 
journalism,  design  and  graphics. 

That  is  entirely  appropriate  for  the 
home  town  newspaper  of  the  world's 
digital  imaging  capital.  Rochester  is 
home  to  the  corporate  headquarters  of 
Kodak  and  Bausch  and  Lomb  and 
Xerox's  biggest  monufocturing  site.  We 
also  have  10  universities,  including  the 
Rochester  Institute  of  Technology  and 
the  University  of  Rochester  with  its 
Simon  School  of  Business  and  Eastman 
School  of  Music. 

The  Democrat  and  Chronicle  values  the 
benefits  of  diversity  in  the  workplace 
and  is  committed  to  equal  opportunity 
employment.  Candidotes  who  share 
our  vision  are  especially  encouraged  to 
apply. 

Send  work  samples,  resume  with 
referefKes,  salary  history  and  expecta¬ 
tions  with  a  cover  letter  outlining  your 
vision/thoughts  on  what  makes  a  good 
newspaper  to  Tom  Callinon,  editor. 
Democrat  and  Chronicle,  55  Exchange 
Blvd.,  Rochester,  NY  14614. 


E&P*s  Classified 

- ►  - 

The  newspaper 
indnstiy’s  meeting 
place. 

(2U)  6754380 
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_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

Ideal  job  for  o  smaller  market  city 
editor  who  wants  to  move  up,  or  a 
senior  reporter  from  a  larger  market 
with  some  editing  experience  who 
wants  to  move  into  editing  full-time. 
The  night  ACE  should  be  able  to  run  a 
large  story  that  breaks  late,  handle 
quick  changes  on  deadline,  edit  stories 
well,  partner  with  the  news,  design  and 
copy  desks  and  plan  follow  stories  for 
the  next  day.  Lots  of  room  for  growth 
and  advancement. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
(313)  222-5981 

e-mail:  grimm@det-freepress.com 

Journalists  who  want  jobs  turn  to  the 
JobsPoge:  www.freep.com/jobspage 


MANAGING  EDITOR 
If  you're  an  inspired,  hands-on  Manag¬ 
ing  Editor  with  extensive  community 
weekly  newspaper,  we  need  you. 
We're  looking  for  an  editor  with  a  suc¬ 
cessful  track  record  of  increasing  read¬ 
ership,  presiding  over  tight  budgets 
and  developing  talented  writers.  As  a 
top-notch  editorial  leader  with  high 
standards,  leadership,  enthusiasm  and 
professionalism  combined  with  strong 
story  assignment,  writing  and  editing 
skills,  you're  a  prime  candidate  to  run 
some  of  our  weekly  TMC  newspapers 
on  the  New  York-New  Jersey  border. 
QuarkXPress  expertise  a  plus.  Send 
resume  and  clips  to  Jeanne  Straus, 
Straus  Newspapers,  45  Gilbert  Street, 
Monroe,  NY  10950. 


MANAGING  EDITOR 

Gannett's  first  newspaper  seeks  an 
experienced  editor  with  great  ideas, 
high  standards  and  the  drive  to  pro¬ 
duce  on  exciting  newspaper  each  day. 
This  is  the  No.  2  newsroom  position  at 
the  Star-Gazette  (35,000  AM  daily, 
50,000  Sunday)  in  the  scenic,  family- 
oriented  Finger  Lakes  region  of  Upstate 
New  York.  Creativity,  strong  people 
skills  and  demonstrated  talent  in 
packaging  and  presentation  are  essen¬ 
tial.  Must  be  able  to  help  staff  balance 
daily  coverage  with  hard-hitting 
longer-term  projects.  Well-rounded 
experience  at  or  near  the  top  of  a 
mid-size  or  larger  daily  newspaper  is 
essential.  To  apply,  send  a  resume 
(including  three  references),  samples  of 
your  best  work,  a  week's  worth  of  your 
newspaper,  and  a  letter  outlining  your 
strengths  to  Charles  W.  Nutt,  editor, 
Star-Gazette,  201  Baldwin  Street,  P.O. 
Box  285,  Elmira,  NY  14902.  The  Star- 
Gazette  is  an  Equal  Opportunity 
Employer. 


_ EDITORIAL _ 

MANAGING  EDITOR 

Community-minded  managing  editor 
for  6,200  PM  daily  in  Midwest  that 
places  a  premium  on  enterprise, 
initiative  and  aggressive  reporting. 
Managing  editor  is  responsible  for 
day-to-day  operation,  reporting  to 
publisher.  Excellent  writing,  editing 
and  design  skills  required.  Must  be  a 
coach  and  team  builder  with  strong 
planning  and  organizational  skills. 
Must  have  working  knowledge  of 
QuarkXPress  and  Photoshop  on  Mac. 
Management  experience  preferred. 
Starting  salary  of  $30,000.  Send  letter 
and  resume  in  confidence  to 

beejay50@juno.com 

MANAGING  EDITOR 

We  are  looking  for  the  best  editor  in 
the  country-for  us.  Someone  who  can 
bring  the  eye  of  a  traditional  journalist 
to  a  newspaper.  Passion  for  news, 
leadership  by  example,  and  an  ability 
to  identify,  hire,  mentor  and  meld  new 
and  existing  staff  on  this  metro  daily  in 
a  growing  market.  The  ideal  candidate 
is  an  individual  who  is  already  an 
editor,  and  has  been  for  a  couple 
decades,  always  improving  the  quality 
of  the  product,  the  staff  and  the 
technology  tools  they  use.  If  you  think 
you've  accomplished  everything  you 
can  at  your  present  newspaper  and 
would  like  to  undertake  a  challenging 
new  leadership  role,  tell  us  about  your 
career  and  send  a  resume  to  Box 
08173,  Editor  &  Publisher. 

MANAGING  EDITOR 
We  need  a  pro  to  lead  the  newsroom 
rebuilding  effort  at  our  mid-sized  New 
England  daily.  Great  opportunity  for  a 
hands-on  motivator  to  run  the  show  at 
our  independent  paper.  Write  and  tell 
me  about  your  strengths,  style,  history 
and  love  of  local  news  at  Box  08040, 
Editor  &  Publisher. 

MANAGING  EDITOR  who  believes 
strongly  in  local  news  to  lead  our  news 
staff.  Photography  and  design  skills 
required.  Live  only  minutes  from 
Glacier  National  Park  in  northwest 
Montana.  Good  salary  and  benefits. 
Upward  growth  for  dedicated  person. 
Send  resume  to:  Hungry  Horse  News, 
P.O.  Box  1  89,  Columbia  Falls,  MT 
59912. 


MANAGING  EDITOR  -  Good  small 
daily  (under  6,000)  constantly  working 
to  become  better.  Seeking  experienced 
newsroom  leader,  teacher,  designer, 
and  wordsmith.  Resume,  clips,  and 
references  to  The  Commercial  Review, 
P.O.  Box  1049,  Portland,  IN  47371. 
No  phone  calls. 


When  sending  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well 
as  the  amount  of  times  the  ad  is  to  appear.  Thanks!. 

E&P  Classifled  Department  Fax:  (212)  929-1259 
http://www.mediainfo.com 
e-mail:  shawno@mediainfo.com 


_ EDITORIAL _ 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Los  Angeles  and  Miami.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
freelance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217.  No  phone  calls, 
please. 

NEWSROOM  OPENINGS:  The 
Abilene  Reporter-News  has  openings 
for  copy  editor  and  public  affairs 
reporter.  Professional  or  college  daily 
newspaper  experience  required.  Send 
letter  and  resume  to  Human  Resources 
Dept.,  P.O.  Box  30,  Abilene,  TX 
79604.  Fax  (915)  673-1901. 

E-mail:  abinews@aol.com 


NIGHT  CITY  EDITOR 
Growing,  award-winning  newspaper 
on  S.C.  coast  seeking  night  city  editor. 
Prefer  3-5  years  reporting  experience; 
2  years  editing.  Send  cover  letter, 
resume  to  Box  08181,  Editor  &  Pub¬ 
lisher. 


ONLINE  EDITOR:  The  Messenger- 
Inquirer,  a  34,000  circulation  daily  in 
Owensboro,  KY,  is  looking  for  an  on¬ 
line  editor  to  help  launch  our  web  site. 
We're  looking  for  online  savvy,  news 
judgment,  initiative  and  the  ability  to 
work  well  with  a  number  of  teams. 
We're  an  A.H.  Belo  Corporation 
newspaper.  Send  resume,  work  sam¬ 
ples  and  references  to  Sue  Trautwein, 
human  resources  director,  P.O.  Box 
1480,  Owensboro,  KY  42302-1480. 


PAGE  DESIGNER/COPY  EDITOR 
The  Odessa  American  (24,000  circula¬ 
tion  daily  -  34,000  Sunday  -  in  the 
warm  Southwest)  has  an  immediate 
opening  (or  a  copy  editor  who  can 
design  pages,  edit  copy  intelligently 
and  write  accurate,  enticing  headlines 
under  deadline  pressure.  Send  resume, 
samples  to  Janet  Terry,  Odessa  Amer¬ 
ican,  222  E.  4th  Street,  Odessa,  TX 
79762.  Fax:  (915)  334-8641. _ 

PENNSYLVANIA'S  Daily  Newspaper 
of  the  Year  needs  to  fill  several  key 
openings: 

COMMUNITY  EDITOR 
Excellent  opportunity  for 
accomplished  feature  writer  or 
general  assignment  reporter  to 
move  into  editing.  Some  layout 
experience  helpful. 

REPORTER 

Experienced  in  municipal 
and  feature  writing. 

SPORTS  WRITER 

Able  to  cover  high  schools, 
colleges,  minor  league  baseball, 
NPSL  soccer  and  semi-pro 
football  with  equal  accuracy, 
insight  and  enthusiasm. 

Please  send  resume  and  non- 
returnable  clips  to  Carol  Talley,  editor. 
The  Sentinel,  P.O.  Box  1 30,  Carlisle, 
PA  17013. 

No  phone  colls. 

Learn  more  about 
The  Sentinel  and  Carlisle 
at  wv/w.cumberlink.com. 


_ EDITORIAL _ 

PHOTO  EDITOR 

The  Examiner  is  seeking  a  creative  and 
motivated  person  to  help  administer 
our  award-winning  photo  staff. 
Qualified  applicants  will  have  a  strong 
background  in  photo  editing  and 
possess  page  layout  skills  with 
expertise  in  QuarkXPress  and 
Photoshop.  Supervisory  experience 
and  the  ability  to  work  closely  with 
supervising  desk  editors  is  required. 
Photography  skills  also  a  plus.  Please 
write  to:  Richard  Paoli,  photo  director, 
San  Francisco  Examiner,  110  Fifth 
Street,  San  Francisco,  CA  94103.  The 
Examiner  is  an  equal  opportunity 
employer. 

PUBLIC  SAFETY  REPORTER 
Do  you  want  to  be  where  the  action  is? 
Can  you  deal  equally  well  with  the  cop 
on  the  beat  and  the  family  of  a  acci¬ 
dent  victim?  Can  you  turn  everything 
into  engaging  stories  that  tell  it  like  it 
is?  If  so,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  1 6,000  daily  with  a 
strong  writing  and  investigative  history 
seeks  a  reporter  who  wants  to  create 
high-quality  journalism.  Experience 
preferred,  but  outstanding  recent 
graduates  with  drive  encouraged  to 
apply.  Send  resume,  clips  and  lO  pub¬ 
lic  safety  story  ideas  to  Alan  Vaughn, 
city  editor.  The  Citizen,  25  Dill  St., 
Auburn,  NY  13021. 

REPORTER  SYSTEMS  EDITOR 

The  Miami  Herald  is  creating  a  new 
manager  position  to  help  reporters 
take  full  advantage  of  technology  in 
their  jobs.  This  person  will  be  responsi¬ 
ble  for  the  development  and  adminis¬ 
tration  of  our  newsroom  reporter  PC 
systems.  These  include  approximately 
250  PCs  on  network  connections,  in 
bureaus  and  on  dial-up  lines,  plus 
about  1 00  portables  of  various  types. 
We're  looking  (or  someone  with 
advanced  computer  and  organiza¬ 
tional  skills,  a  background  in  reporting 
systems,  and  an  ability  to  communicate 
and  train  effectively. 

Other  desirable  qualifications  include: 

•  Advanced  skills  in  desktop  and 
portable  PCs,  communication 
networks  and  software,  including 
Microsoft  Office  Suite,  Internet 
publishing,  XyWrite,  DOS,  OS/2 
and  Windows  applications. 

•  Experience  with  IBM  Thinkpads, 
Panasonic,  Toshiba  and  Tandy 
portable  PCs,  modems  and 
PCMCIA  cards. 

■  Newspaper  background,  plus  a 
college  degree  or  equivalent  five 
years  of  experience  working  with 
newsroom  technology. 

Must  be  a  self-starter  who  can  build 
bridges  to  system  users  and  support 
providers,  solve  problems  and  define 
and  implement  new  systems  in  a  highly 
competitive  and  deadline  oriented 
work  environment. 

E-mail  Bill  Whiting,  information  ser¬ 
vices  editor  (bwhiting@herald.com). 

Equal  Opportunity  Employer 
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_ EDITORIAL _  :  EDITORIAL 

REPORTER  I  ROOM  TO  WRITE 


Do  you  enjoy  discovering  how  things 
work  and  experimenting  with  lan¬ 
guage?  If  your  answer  is  yes,  then  join 
on  award-winning  Features  staff  that 
produces  stories  that  help  [}eople  get 
the  most  out  of  life.  We're  looking  for 
someone  with  on  interest  in  health  and 
fitness  writing  to  odd  to  our  team.  Two 
years  experience  with  a  doily  newspa¬ 
per  preferred.  Excellent  benefits 
package  including  medical/dental 
insurance,  401  (k),  stock  purchase 
plan,  paid  holidays/vacation  time.  If 
you  are  interested  please  send  your 
resume  and  clips  along  with  a  cover  let¬ 
ter  by  June  1 3  to: 

Herald  &  Review 
Terri  Kuhle 
P.O.  Box  31 1 

Decatur,  IL  62525 

REPORTERS  NEEDED  -  The  Telegrom- 
Tribune,  a  growing  36K  Scripps 
Howard  doily  in  San  Luis  Obispo,  CA, 
is  looking  for  two  outstanding 
reporters.  One  will  cover  courts.  One 
will  cover  the  city  of  San  Luis  Obispo. 
Send  a  resume  and  cover  letter,  but 
more  importantly,  send  clips  that  prove 
you  can  handle  breaking  news  and 
generate  Fascinating,  important 
enterprising  work.  Address  them  to 
Mike  Stover,  city  editor,  Telegram- 
Tribune,  P.O.  Box  112,  Son  Luis 
Obispo,  CA  93406.  The  deadline  to 
apply  is  June  30.  No  calls  please. 

REPORTERS,  SPORTS  WRITER  -  Com- 
munity-oriented  18,000  PM  daily  seeks 
candidates  willing  to  work  hard  to  find, 
write  about  issues  affecting  people  in 
unique  border  community.  Spanish¬ 
speaking  a  plus,  but  not  required. 
Send  resume,  clips  to  S.M.  Giller, 
Imperial  Valley  Press,  P.O.  Box  2770, 
El  Centro,  CA  92244  or 

E-mail  to:  sgiller@satcom.net. 

RESTAURANT  CRITICS 
New  Times  is  looking  for  restaurant 
critics  for  its  award-winning  weekly 
newspapers  in  Houston  and  Dallas 
(100,000  circulation)  and  for  a  new 
paper  in  Fort  Lauderdale  beginning  in 
the  foil  of  1997.  We  want  stylish,  opi¬ 
nionated  columns  by  writers  who  are 
knowledgeable  and  passionate  about 
food,  both  up-scale  and  down-home. 
Fulltime  position  with  benehts  requires 
a  1 ,500-word  weekly  restaurant 
review,  plus  additional  writing  and/or 
editing  duties  based  on  the  applicants 
experience.  New  Times  publishes 
magazine-style  weeklies  —  covering 
local  news,  politics,  arts  and  music  —  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

To  learn  more  about  New  Times,  visit 
our  website  at  www.newtimes.com. 

FEATURE  WRITER  willing  to  take  a 
leadership  role  with  a  talented  staff  at  an 
internationally  recognized  8,000- 
circulation  weekly  in  Rocky  Mountain 
resort  town.  Must  hove  experience, 
excellent  writing  skills  and  be  able  to 
organize  arts  and  entertainment  and 
lifestyle  sections.  Send  clips  and  resume 
to  Editor,  Jackson  Hole  News,  P.O.  Box 
7445,  Jackson,  WY  83002. 


New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crofted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strof>g  reac¬ 
tions  and  win  natiorral  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  os  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  ore  immediate  openings  For 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  storting  in  the  fall  of  1997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  Focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SEEKING  AN 
EDITORIAL  PAGE  EDITOR 

Con  you  see  the  point?  Can  you  get  to 
it  quickly?  With  the  provocation  of  the 
intellectually  honest  and  astute?  We 
hove  an  opening  for  on  Editorial  Page 
Editor,  who  will  be  essentially  o  one- 
man  show  (with  sufficient  clerical  and 
moral  support)  at  our  55,000  doily  in 
the  New  York  metro  market.  We  prefer 
candidates  with  edit-page  experience, 
but  will  consider  experienced 
reporters/editors  with  gumption  and 
strong,  articulate  ideas  about  the  page. 
The  job  will  entail  writing  editorials 
daily  (the  fun  part),  producing  the 
page  and  coordinating  an  active 
editorial  board.  There's  plenty  of  news 
in  this  diverse,  urban  market  for  opi¬ 
nion  and  thought. 

Salary  in  the  30s,  depending  on 
experience. 

Inquiries  should  be  addressed  to: 

Ian  T.  Sheorn,  Editor 
North  Jersey  Herald  &  News 
988  Main  Avenue 
Passaic,  NJ  07055 

Our  lives  teach  us  who  we  are. 

Salman  Rushdie 


_ EDITORIAL _ 

SMALL  COMMUNITY  DAILY  (Zone  1 ) 
seeks  hard-working  "do  it  oil"  manoging 
editor.  This  is  an  ideal  position  (or 
someone  who  has  been  2nd  or  3rd  in 
command  of  o  newsroom  and  would 
like  the  chance  to  run  the  whole  show. 
This  candidate  will  become  very  visible 
in  the  community  and  therefore  must 
possess  strong  moral  and  ethical  stan¬ 
dards,  and  enjoy  meeting  the  public. 
Strong  skills  in  editing,  page  design, 
and  monagement/devefoping  of  the 
news  staff  in  a  "deadline  is  a  must" 
atmosphere  will  be  required.  Please 
send  resume,  cover  letter,  clips,  and 
salary  reguirements  to  Box  08183, 
Editor  &  Publisher. 


SPORTS  CORRESPONDENTS 

We're  looking  for  correspondents  in 
midwest,  south,  west  coast  and  north¬ 
east  to  augment  our  sports  coverage 
in-poper  and  on  our  Internet  site.  Ideal 
candidates  are  working  for  a  major 
metropolitan  doily  and  are  either  cover¬ 
ing  a  beat  or  writing  a  general  or 
notebook  column.  The  emphasis  will  be 
on  people  information:  Who's  hot, 
who's  not,  who's  in  and  who's  out  and 
who's  about  to  be.  Reply  in  confidence 
to  Phil  Bingley,  assistant  managing 
editor.  The  Toronto  Star,  One  Yonge 
Street,  Toronto,  M5E  1E6.  E-mail: 
pbingle@thestor.ca 


SPORTS  EDITOR  --  Energetic, 
ambitious  leader  needed  to  make  an 
improving  sports  section  on  prog¬ 
ressive  35,000  doily  even  better.  If 
you're  looking  to  move  up  a  circulation 
category  or  in  Number  2  spot  and 
itching  to  run  your  own  show,  this  is 
ideal.  Scholastic  sports  is  our  bread 
and  butter,  but  Penn  State,  Phillies, 
Double-A,  Triple-A  teams  part  of  cov¬ 
erage  effort.  Learn  web,  oudiotext 
innovations,  too.  Write:  Sports  Editor 
Vacancy,  c/o  Jim  Kevlin,  The  REPUB¬ 
LICAN  &  Herald,  1  1  1  Mohontongo 
Street,  Pottsville,  PA  17901 . 


STAFF  WRITER 

Alternative  newsweekly  in  Des  Moines 
needs  reporter  who  can  scorch  hard 
news  and  write  like  an  angel,  a  Jack  or 
Jill  of  all  trades  with  a  radar  for  the  big 
story.  Perfect  gig  for  the  frustrated 
daily  reporter.  Leave  the  corporate 
geeks  and  neutering  copy  desk  behind. 
Send  resume,  clips  to  David  Martin, 
Cityview,  100  Fourth  Street,  Des 
Moines,  lA  50309. 

THE  DAILY  HERALD,  a  132,000- 
circulation  daily  serving  Chicago's  sub¬ 
urbs,  is  seeking  a  Features  Editor  to 
manage  the  development  of  our  food, 
lifestyles  and  entertainment  sections. 
This  is  a  senior-level  position  oversee¬ 
ing  o  creative  staff  of  more  than  20 
writers  and  editors.  Candidates  must 
have  ot  least  10  years  direct  newspa¬ 
per  experience,  several  of  them  in 
supervisory  and  management  roles, 
and  a  demonstrated  interest  in  lifestyles 
reporting.  We  seek  a  proven  leader 
with  a  clear  vision  for  the  highest  qual¬ 
ity  features  sections  and  the  ability  to 
inspire  others  to  achieve  it. 

Send  applications  with  work  history  and 
salary  requirements  to  Jim  Slusher,  The 
Daily  Herald,  P.O.  Box  280,  Adington 
Heights,  IL  60006. 


_ EDITORIAL _ 

THE  FLORIDA  KEYS  KEYNOTER,  a 
fast-paced  twice-weekly  Knight-Ridder 
newspaper  in  the  Floricto  Keys,  is  look¬ 
ing  for  on  experienced  community 
journalist.  For  details  about  the  job  and 

the  Keys  market,  please  see  http:// 

WWW  .keynoter .  com/ads/  reporter .  htm . 
Contact  is  Tom  Tuell,  (305)  743-5551, 
tomtuell@bridge.  net. 

THE  GREEN  BAY  PRESS-GAZEHE  is 
looking  (or  key  editors  to  lead  an 
improving  newspaper  serving  one  of 
the  nation's  model  small  cities  and  a 
growing  region.  Circulation:  60,000 
daily;  90,000  Sunday. 

•BUSINESS  EDITOR:  Supervises  2 
writers  covering  a  vibrant  local  econ¬ 
omy  with  five  Fortune  500  companies. 
•PI^TO  EDITOR:  Supervises  5  photo¬ 
graphers  in  market  with  heavy  Packers 
and  NFL  emphasis. 

•DEPUTY  NEWS  EDITOR:  Second  in 
command  on  9-person  news  desk; 
supervises  desk  two  nights  a  week, 
including  responsibility  For  Sunday 
newspaper  Strong  design  skills 
needed. 

The  Press-Gazette  is  a  subsidiary  of 
Gannett  Co.  Inc. /USA  Today,  leaders 
in  employing  a  work  force  reflecting 
the  diversity  of  the  communities  we 
serve. 

Send  resume,  clips,  slides  or  tearsheets 
to:  Carol  Hunter,  executive  editor. 
Green  Bay  Press-Gazette,  435  E. 
Walnut  Street,  P.O.  Box  1 94^,  Green 
Bay,  Wl  54307-9430. 

THE  GALION  INQUIRER  is  seeking  on 
energetic  individual  for  the  county 
reporter's  position.  We  are  also  seek¬ 
ing  an  experienced  sports  editor.  Send 
resume,  work  samples  and  cover  letter 
to:  Crystal  D.  Hatfield,  editor.  The 
Galion  Inquirer,  P.O.  Box  648,  Galion, 
OH  44833. 

TOP-NOTCH  community  daily  needs 
reporter.  Resumes,  references  to  Tom 
Auclair,  The  Keene  Sentinel,  P.O.  Box 
546,  Keene,  NH  03431,  or  E-mail 
news@keenesentinel.com 

STAFF  PHOTOGRAPHER 
Immediate  opening.  Spot  news,  gen¬ 
eral  assignments,  sports  and  features. 
Ideal  candidates  possess  degree  in 
journalism,  related  field,  1-3  years 
daily  newspaper  experierKe.  Recent  col¬ 
lege  grads  with  solid  internships,  expe- 
rience  at  college  newspapers 
encouraged  ta  apply.  QuarkXPress, 
Photoshop,  Mac/IBM  experience  pre¬ 
ferred;  will  train.  Send  letter,  resume, 
four  tear  sheet  work  samples  to:  Duane 
Brodt,  news  editor.  Daily  Reporter,  22 
W.  New  Rood,  Greenfield,  IN  46140. 
E-mail:  brodt@worldnet.att.net. 
GOVERNMENT  REPORTER  for  6,250 
circulation  Mon.  -  Fri.  PM,  THE  DAILY 
SOUTHERNER  of  Tarboro,  NC.  Need 
bachelor's  degree  and  basic  knowledge 
of  journalism.  Any  experience,  irrcluding 
college  papers,  o  plus.  Coll  Frank  Taylor 
ot(919)  823-3106. 

REPORTER  —  The  Fayetteville  Observer- 
Times,  a  75,000  circulation  daily  in 
southeastern  North  Carolina,  is  seeking 
a  reporter  for  o  four-person  bureau  in  o 
neighboring  county.  The  successful 
candidate  will  be  an  aggressive  self¬ 
starter  who  knows  how  to  find  good 
stories  from  exposes  to  feotures.  AtTeast 
a  year's  experience  preferred.  Send 
resume,  your  lost  1 0  stories  and  your  best 
clips  to  Jeffry  Couch,  assistant  managing 
editor,  Fayetteville  Observer-Times,  P.O. 
Box  849,  Fayetteville,  NC  28302. 
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PACKAGING  CENTER 
ASSISTANT  MANAGER 


WASHINGTON,  DC 
CORRESPONDENT 

The  Seattle  Post-Intelligencer  is  looking 
for  on  experienced  correspondent  witfi 
initiative  and  creativity  for  its  Washing¬ 
ton  DC  bureau.  A  candidate  can 
flourish  if  he  or  she  is  a  self-starter  with 
broad  interests  in  addition  to  being  a 
good  writer  and  aggressive  reporter. 

The  correspondent  will  be  expected  to 
provide  a  range  of  spot  news,  features, 
projects  and  investigative  stories.  Cov¬ 
ering  the  state's  congressional  delega¬ 
tion  is  just  part  of  the  job.  Keeping  up 
with  certain  subject  areas  of  regional 
interest  is  essential,  includi  ng  the  : 
environment,  U.S. -China  relations, 
international  trade,  the  military,  and 
events  and  decisions  that  affect  com¬ 
panies  such  as  Boeing  and  Microsoft. 

The  ideal  candidate  would  be  familiar 
with  policies  and  issues  in  Washington 
state  and  the  Northwest,  os  well  as  in 
Washington  DC.  Experience  in  either 
Washington  is  a  plus. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Bob  Schenet,  National/Foreign  Editor 
Seattle  Post-Intelligencer 
101  Elliott  Avenue  West 
Seattle,  WA  981 19 

WIRE  EDITOR,  REPORTER 
The  Free  Press  in  Kinston,  NC,  an  after¬ 
noon  daily  that  has  won  the  Best  Small 
Newspaper  Award  in  the  state  the  past 
two  years,  is  seeking  candidates  for 
two  positions: 

WIRE  EDITOR.  Sound  news  judgment, 
excellent  design  skills,  end  Mac/ 
QuarkXPress  experience  required.  Pre¬ 
fer  at  least  two  years  of  wire  experi¬ 
ence. 

GENERAL  ASSIGNMENT  REPORTER. 
We  want  someone  who  possesses  not 
only  the  usual  qualifications,  but  a 
thinker  who  can  find  the  story  behind 
the  story  and  present  it  in  a  compelling 
way. 

Send  resume,  references  and  samples 
of  work  to:  Richard  Wagner,  editor. 
The  Free  Press,  P.O.  Box  129,  Kinston, 
NC  28502. 

ZONE  8  daily  is  looking  for  a  few 
good  copy  editors.  Sharp  editing  skills, 
a  good  eye  for  award-winning  design 
and  the  ability  to  write  clear,  concise 
headlines  a  must.  Pagination  experi¬ 
ence  a  plus.  Competitive  salary  and 
great  benefits  in  a  beautiful,  outdoor- 
oriented  community.  Send  resume, 
page  design  samples,  references  and 
salary  reauirements  to  Box  08179, 
Editor  &  Publisher. 

FREELANCE 

FREELANCE  REPORTERS.  State  health 
policy  newsletter  seeks  writers  with 
experience  in  managed  care, 
Medicaid,  insurance  to  write  news/ 
analysis.  Send  resume/clips  to  SHW, 
668  Stony  Hill  Rd.,  Suite  154,  Yardley, 
PA  19067.  FAX:  (800)  842-3081 . 

The  only  things  worth  learning  are  the 
things  you  learn  after  you  know  it  all. 

Harry  S  Truman 


ATEX  MEDIA  SOLUTIONS  is  the  lead¬ 
ing  software  provider  to  the  newspaper 
industry.  We  are  looking  for  Installa¬ 
tion  Specialists.  This  job  involves  the 
installation  of  Atex  Application  Soft¬ 
ware  at  customer  sites.  The  ideal  can¬ 
didates  will  have  strong  skills  for 
diagnosing  and  providing  solutions  to 
multi-vendor  integration  problems  and 
to  provide  software  changes  through 
script  files  and  Structured  Query  Lan¬ 
guage  (SQL).  Candidates  must  be  able 
to  work  effectively  in  a  team  or  inde¬ 
pendent  environment  supporting  the 
Atex  Media  Solutions  product  line. 
Travel  is  required  50'^  to  70%  of  the 
time.  Experience  with  Windows  NT, 
Windows  95,  and  and/or  AIX  is 
required.  Send  resume  to  Atex  Media 
Solutions,  Bill  Gross,  15  Crosby  Drive, 
Bedford,  MA  01730.  Fax  (617)  276- 
1 256  or  E-mail:  bgross@atex.com. 

CCSI  CLASS/EDir 
SYSTEM  MANAGER 
Immediate  opening  for  experienced 
CCSI  systems  manager  Must  have 
hardware  and  software  experience. 
Send  resume  and  salary  histary  to: 
Charles  Colby,  Los  Angeles  Daily 
News,  21221  Oxnard  St.,  Woodland 
Hills,  CA91367. 

E-mail:  cecolby97@aal.com 

MAILROOM 

GROWING  SUBURBAN  Philadelphia 
area  newspaper  is  currently  seeking  an 
experienced  mail  roam/distribution 
center  manager.  Experience  with  GMA 
inserting  eauipment,  bindery  equip¬ 
ment  and  ather  mailroom  operations  is 
required.  Must  have  maintenance  skills 
and  ability  ta  meet  deadlines.  Cam- 
petitive  salary,  excellent  benefits  and 
bonus  opportunity.  Send  resume  and 
cover  letter  to  Daily  Local  News,  250 
North  Bradford  Avenue,  West  Chester, 
PA  19382,  ATTN:  Personnel  or  fax  to: 
(610)  430-6953. 

MAILROOM  MANAGER  for  30,000 
circulation  daily  in  northern  New  Eng¬ 
land.  Scenic  rural/suburban  area. 
Near  ocean.  Technical  (Sheridan,  Idab 
ar  similar  equipment)  and  managerial 
experience  required.  Send  resume  and 
salary  requirements  to  Foster's  Daily 
Democrat,  attn:  Personnel  Dept.  - 
Mailroom,  333  Central  Avenue,  Dover, 
NH  03820. 


The  Clorion-Ledger,  a  Gannett  Cam- 
pany,  Inc.  morning  newspaper  in 
Jackson,  MS,  is  in  search  of  an  experi¬ 
enced  individual  to  oversee  our  nightly 
inserting  operation.  This  position 
requires  a  highly  motivated  individual 
with  strong  leadership  and  people 
skills,  mechanical  aptitude  and  the 
ability  to  meet  deadlines  while  provid¬ 
ing  excellent  customer  service.  Know¬ 
ledge  of  postal  regulations  and  the 
ability  ta  cantrol  expenses  helpful. 
Experience  on  Heidelberg  inserting 
equipment  and  all  other  mailroom 
equipment  is  required.  Candidates 
shauld  have  at  least  3-5  years 
supervisory  experience  in  a  daily 
newspaper  environment.  We  offer  a  com¬ 
petitive  salary  with  a  comprehensive 
benefits  package.  Interested,  qualified 
candidates  should  send  a  resume  and 
salary  requirements  to: 

Fred  W.  Van  Der  Meulen 
The  Clarion-Ledger 
P.O.  Box  40 

Jackson,  MS  39205-0040 

EEO  M/F/V/H 

MARKETING 

MARKETING  DIREQOR 
The  Mobile  Register  has  an  opening  for 
a  Marketing  Director  to  start-up  a  first¬ 
time  marketing  department.  A  qualified 
candidate  must  have  newspaper 
marketing  experience,  five  or  more 
years  preferred.  That  experience 
should  include  marketing  associated 
with  news,  advertising  and  circulation. 
A  college  education  including  market¬ 
ing  is  also  preferred.  Please  send  your 
resume  to  Lee  Stringfellow,  human 
resources  director.  Mobile  Register, 
P.O.  Box  2488,  Mobile,  AL  36652. 

MARKETING  DIRECTOR  for  75,000 
daily  circulation  award-winning  news¬ 
paper.  Will  oversee  newspaper  promo¬ 
tions  for  advertising,  circulation,  news, 
special  events,  NTE  and  advertising 
special  sections.  Requirements  include 
undergraduate  degree  in  communica¬ 
tions,  business  or  related  field,  2-5 
years  management  experience.  Expe¬ 
rience  in  newspaper  marketing  a  plus. 
Zone  4  applicants  preferred.  Send 
resume  and  salary  history  to  Box  P- 
222,  c/o  The  Augusta  Chronicle,  P.O. 
Box  1 928,  Augusta,  GA  30903. 


_ MARKETING _ 

The  Marketing  Department  of  the  ST. 
LOUIS  POST-DISPATCH  has  several 
openings  due  to  a  recent  reorganiza¬ 
tion  and  expansion.  Successful  candi¬ 
dates  will  join  a  team  who  leads  and 
supports  the  marketing  efforts  of  the 
newspaper  and  other  POST-DISPATCH 
products.  This  vibrant  department 
warks  with  news,  circulation  and 
advertising  in  the  creation  of  strategies 
and  tactics  to  increase  readership  and 
revenues.  St.  Louis  Metropolitan  area  is 
nationally  recognized  for  its  outstand¬ 
ing  Universities  and  AAA  School  Dis¬ 
tricts,  dynamic  Health  Care  System, 
quality  residential  sub-divisions,  and 
business  climate.  The  POST-DISPATCH 
is  the  dominant  newspaper  in  this  vast 
metropolitan  area. 

The  openings  are  as  follows: 

MARKET  INFOPWtATION  MANAGER 
Responsibilities  include  1)  Further 
development  of  an  existing  research 
department.  2)  Developing  leading 
implementation  and  analysis  or 
research  (quantitative  and  qualitative) 
for  the  needs  of  the  news,  circulation 
and  advertising  departments.  3) 
Managing  three  research  analysts.  Col¬ 
lege  degree  (MBA  preferred)  or  mini¬ 
mum  1 0  years  experience  with  proprie¬ 
tary  and  secondary  research  projects 
and  analysis.  Must  have  strong 
interpersonal  skills  and  excellent  pres- 
entation  skills;  knowledge  of 
Scarborough  and  Claritas  research 
capabilities  a  plus. 

ADVERTISING  MARKETING 
MANAGER 

Responsibilities  include  leading  the 
development  of  sales  collateral,  sales 
marketing  tactics  that  assist  the  advertis¬ 
ing  department  in  increasing  sales  and 
developing  markets.  Other 
responsibilities  include  budgeting, 
creative  analysis  and  research.  Appli¬ 
cant  must  have  college  degree  (MBA 
preferred)  or  five  years  of  related 
experience,  agency  account  executive 
experience  a  plus.  Excellent  communi¬ 
cation  skills  and  an  understanding  of 
sales  a  must. 

CREATIVE  MANAGER 
Responsibilities  include  leading  the 
creative  staff  in  the  development  of 
sales  materials,  advertising  and  con¬ 
sumer  communications.  Budgeting  skills 
are  necessary  as  well  as  managerial 
and  collaborative  skills.  Applicants 
must  have  a  bachelors  of  science 
degree  in  advertising  arts  or  related 
field  and  10  years  of  experience. 
Agency  experience  preferred.  This 
person  would  have  a  strong  marketing 
background,  excellent  creative  talents 
and  proficiency  in  Microsoft  Word, 
QuarkXPress,  Adobe  Illustrator  and 
Photoshop. 

If  interested  in  applying  for  one  of 
these  positions,  please  send  us  your 
resume  including  a  one-page  cover  let¬ 
ter  explaining  why  one  of  your 
accomplishments,  how  you  motivated 
people  regarding  that  project  and  why 
they  liked  working  with  you  on  it. 

Send  resume  or  apply  in  person  to: 

ST.  LOUIS  POST-DISPATCH 

ATTN:  Personnel/Marketing 

900  N.  Tucker  Blvd. 

St.  Louis,  MO  63101 

The  POST-DISPATCH,  an  Equal 
Opportunity  Employer  values  the 
diversity  of  our  workforce  and  the 
knowledge  of  our  people. 
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MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 
review. 


•  Editor  &  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university 

society  or  foundation. 


•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


Editon 

PUBLISHER 


11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ NEW  MEDIA _ 

DIRECTOR  OF  NEW  MEDIA/ 
WEBAAASTER  -  Seeking  an  opportunity 
to  lead  the  transformation  of  a  tradi¬ 
tional,  award-winning  community 
newspaper  group  into  a  vibrant 
multimedia  company?  Packet  Online, 
nationally  recognized  for  its  cutting- 
edge  roles  in  new  media  content,  and 
business  development  may  provide  just 
the  challenge  you're  seeking.  We  hove 
an  exciting  opening  for  a  Director  of 
New  Media  to  further  develop  and 
maintain  our  leadership  position  in  the 
industry  as  a  premiere  Web  site.  The 
Director  is  responsible  for  managing 
the  department,  including  strategic 
planning/new  technology,  staff  man¬ 
agement,  budgeting,  public  relations, 
customer  service,  training,  sales  and 
servicing  of  major  accounts  and  devel¬ 
opment  of  proposals.  Responsible  for 
editorial  philosophy  of  web  content 
and  its  implementation.  Candidates 
should  possess  a  B.A.,  strong  editorial 
leadership  skills,  strong  sales  pres¬ 
entation  skills  and  understanding  of 
marketing  concepts,  and  management 
experience. 

Send  resume,  including  salary  history, 
as  well  as  the  URL's  for  any  websites 
you  have  developed  to:  The  Princeton 
Packet,  Inc.,  E&P,  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542,  ATTN;  Human 
Resources,  or  Fax  to  (609)  921-8412. 
Visit  us  at  Packet  Online  at 
www.pacpub.com. 

EOE/M/F/D/V 

NEW  MEDIA  MANAGER 
The  San  Antonio  Express-News  is  seek¬ 
ing  a  leader  far  its  growing  New 
Medio  Department.  We  are  one  of  the 
largest  Internet  Service  Providers  in 
San  Antonio  and  South  Texas.  We  are 
seeking  an  experienced  leader  with  a 
journalism  background  to  lead  a  multi¬ 
talented  staff,  growing  to  27  people  in 
1997,  in  developing  compelling  con¬ 
tent  for  our  web  site.  Must  have 
demonstrated  leadership  and  bottom 
line  responsibility  with  a  successful  web 
site.  Please  send  qualifications,  via  e- 
mail,  to  ssitters@express-news.net. 

PHOTOGRAPHY 

PHOTO  EDITOR 

Medium-sized  daily  newspaper  in 
Zane  5  seeks  photo  editor.  We  want 
you  to  transform  our  staff  into  photo- 
journalists  for  the  millennium.  We  want 
sameone  who  can  direct  breaking 
news  phata  efforts  as  well  as  help  the 
staff  photographers  find  newsworthy 
photos  on  a  doily  basis.  Knowledge  of 
AP  Leaf  Desk  and  Photashop  required. 
Send  cover  letter  and  resume  by  July  1 
to  Box  08175,  Editor  &  Publisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER  -  THE  HUNTSVILLE 
TIMES,  At,  a  60,000  doily  circulation 
afternoon  newspaper  located  in  North 
Central  Alabama  has  on  opening  for 
an  experienced  full-time  staff  photo¬ 
grapher.  The  newspaper  has  excellent 
color  reproduction  on  every  section 
front.  Candidates  must  demonstrate  the 
ability  to  look  beyond  the  obvious,  and 
produce  their  best  work  through  their 
own  discovery  and  execution.  We 
want  a  talented  photographer  who  will 
ferret  out  interesting  photo  stories  on 
thei  r  own  while  still  doing  the  daily 
grist  for  the  mill  with  some  flair.  Our 
staff  of  seven  photographers  are 
technically  proficient  and  would 
welcome  a  new  staffer  who  is  at  that 
level  and  will  challenge  us  to  rise  to  a 
new  one.  Serxl  resume,  cover  letter  stat¬ 
ing  why  you  want  to  photograph  the 
New  South  and  reference  list  to 
Michoel  Mercier,  chief  photographer. 
The  Huntsville  Times,  2317  Memorial 
Parkway,  Huntsville,  AL  35801. 
Portfolios  will  be  requested  based  upon 
that  response,  http://www.htimes.com 

PHOTOGRAPHER  OPENING 

The  Star  Tribune  in  Minneapolis  is  seek¬ 
ing  a  staff  photographer  to  shoot  for 
news,  sports,  business  and  features. 
Must  have  strong  newspaper  photo¬ 
journalism  background.  Must  be  able 
to  work  in  teom  environment.  Know¬ 
ledge  of  scanning  process  using  Adobe 
Photoshop  is  a  plus. 

The  Star  Tribune  is  the  17th  largest 
daily  newspaper  in  the  nation,  with  a 
circulation  of  393,740  and  the  1 2th 
Sunday  newspaper  with  a  circulation 
of  678,001.  The  350-person 
newsroom  staff  has  a  long-standing 
history  of  editorial  excellence  and 
award  winning  journalism. 

If  interested,  send  letter  of  application, 
resume  and  portfolio  (20  images)  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
425  Portland  Avenue 
Minneapolis,  MN  55488 
Phone:  (612)  673-4422 

Apply  by  Wednesday,  June  1 8 

PREPRESS 

THE  LARGEST  photo  guide  publisher  in 
the  notion.  Trader  Publishing  Company 
is  adding  a  second  shift  to  it's  St 
Charles,  IL  printing  plant. 
Opportunities  are  available  in:  Night 
shift  supervisor.  Pressmen,  Roll  tender, 
saddle  stitcher  operator.  Prep  Dept., 
and  Joggers.  Benefits  include  o  four 
day  work  week,  health,  life,  and  dental 
insurance,  401  (k),  vacation,  night  shift 
differential  pay,  and  advancement 
opportunities.  Drug  testing  employer. 
Send  resume  or  apply  at  Publishers 
Offset  Press,  Attn:  D^e  Wedel,  2531 
Durane  Drive,  St.  Charles,  IL  601 74. 

/  be^n  to  have  an  idea  of  my  life,  not 
as  the  slow  shaping  of  achievement  to  fit 
my  preconcei'^d  purposes,  but  as  the 
gradual  discovery  and  growth  of  a 
purpose  which  I  did  not  kr}Ow. 

Ioanna  Field 
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HELP  WANTED 

_ PRESSROOM _  I  PRINTING  SAIES 

FULL-TIME  PRESSMAN  to  run  five-unit  I  PRINTING  SALES 


web  leader  on  night  shift  for  The  Aspen 
Times.  Production  of  daily  and 
weekend  papers.  Health  and  dental 
insurance,  401  (k)  program.  Call  Arlan 
Hemphill  at  (970)  920-2098.  Or  write 
to  The  Aspen  Times,  310  E.  Main 
Street,  Aspen,  CO  81611.  Send 
resume  or  application. 

LEAD  PRESS  OPERATOR 
Live  in  the  Rockies!  100,000  circula¬ 
tion  award-winning  newspaper.  The 
Gazette  in  Colorado  Springs,  CO  is 
accepting  applications  for  an  experi¬ 
enced  Lead  Press  Operator.  15  years 
experience  in  newspaper  pressroom 
operations,  and  five  years  experience 
with  pressroom  supervision  required. 
Duties  include  responsibility  for  hiring 
and  training  personnel;  personnel 
appraisals  and  reports;  equipment 
maintenance;  inventory  of  pressroom 
supplies.  Will  supervise  personnel  in 
getting  press  ready  for  runs,  making 
certain  all  jobs  are  proper  and  on 
time;  supervise  product  quality; 
supervise  post-run  cleanup  and  main¬ 
tenance.  Two  seven  unit  lines  of  Double 
Wide  Man  Roland  Lithomatic  II  Offset 
Units.  Two  Double  3/2  Folders,  Four¬ 
teen  R.T.P.s,  Injector  inking  system. 
Spiral  Brush  and  Spray  Bar  Damp 
System,  Fincor  Drive  System.  Strong 
background  in  preventive  maintenance 
and  troubleshooting  double  wide  unit 
and  folder  problems.  Proven  track 
record  of  management  skills.  Reports  to 
pressroom  manager.  Excellent  com¬ 
pensation  and  benefits  package.  Send 
resume  and  salary  requirements  to 
Lead  Press  Operator  Position,  The 
Gazette,  30  S.  Prospect  St.,  Colorado 
Springs,  CO  80903  or  FAX  to  (719) 
636-0161. 

PRESS  FOREMAN 

Immediate  opening  for  press  foreman. 
Wan  a  self-motivated,  quality  con¬ 
scious  leader  with  mechanical  ability 
and  good  track  record.  Must  be  able  to 
run  and  maintain  a  five  unit  community 
goss  press.  Must  work  nights  and  some 
weekend.  Submit  resume  to  Chris 
Baker,  Valencia  County  News-Bulletin, 
P.O.  Box  25,  Belen,  NM  87002,  or 
call  Mike  Mendoza,  pressroom  superin- 

tendent,  (505)  864-4472. _ 

PRESS  SUPERINTENDENT 

40,000  plus  daily,  morning  newspaper 
in  South  Texas 

Qualified  applicants  must  be  well 
organized  and  have  a  strong 
supervisory  background  in  training 
and  motivating  employees.  Knowledge 
of  current  technology  and  procedures 
as  well  as  experience  with  Harris  845 
or  1650  offset  press.  At  least  3  years 
experience  as  press  supervisor  or  assis¬ 
tant  press  supervisor. 

Send  resume  and  salary  history  to 
Penny  Swan,  Victoria  Advocate,  P.O. 
Box  1518,  Victoria,  TX  77902  or  fax 
to  (512)  574-1202. 

Why  ore  we  surprized  when  fig  trees 
bear  figs? 

Margaret  Titzel 


Independent  sales  reps  wanted  for  one 
and  two  color  web  catalog 
productionfacility  with  personalized 
customer  service  support.  High  quality  on 
uncoated  papers.  Quick  Quotes. 
Nationwide  delivery  and  ink-jet  moiling 
on  pastebound,  stitched  and  perfect 
bound  catalogs.  Send  confidential  letter 
and  resume  Attn:  President,  P.O.  Box 
51 84,  Sioux  Falls,  SD  571 1 7-51 84. 

PRODUCnON/TECH 

BUSY  Publisher/Commercial  Printer  in 
historic  Williamsburg,  VA  is  seeking 
an  excellent  machine  operator/ 
mechanic.  Must  be  highly  skilled  on 
Muller  inserters,  stackers  Cheshire 
labelers,  and  Signode  strappers.  We 
offer  a  competitive  wage  (or  an  hourly 
position,  and  benefits,  including 
401  (k).  Responsibilities  will  include 
maintenance,  training,  and  operating 
of  all  mailroom  machinery.  Please  send 
or  fax  resume  to;  Virginia  Gazette,  c/o 
Mailroom  Manager,  216  Ironbound 
Road,  Williamsburg,  VA  23188.  FAX: 
(757)  220-1665 _ 

AD  PRODUaiON  MANAGER 
Eagle-Tribune  Publishing  Co.  seeks  an 
Act  Production  Manager  who  has 
strong  leadership,  organization  and 
process  implementation  skills  to  lead 
our  ad  production  department  into  the 
millennium.  Candidates  will  have  in- 
depth  knowledge  of  Macintosh  with 
some  PC  experience.  Person  is  responsi¬ 
ble  for  all  facets  of  ad  production.  Must 
have  working  knowledge  of  Quark¬ 
XPress,  Photoshop  and  Illustrator  plus 
troubleshooting  applications.  Color 
experience  a  f^us.  Our  environment 
includes  Cascades  imageflow  OPI  and 
Dataflow  Ad  management  system.  Full 
benefits  package  included,  ^nd  cover 
letter  and  resume  to  Dennis  Turmel,  The 
Eagle-Tribune,  P.O.  Box  100, 
Lawrence,  MA  01 842. 

Lead  One  of  the  Top  Maintenance 
Groups  in  the  Industry. 

PRODUaiON  MAINTENANCE 
MANAGER 

THE  ST.  PETERSBURG  TIMES  has 

long  been  recognized  as  a  top  quality 
newspaper  —  both  in  content  and  print 
quality.  We  hove  an  opportunity  (or  a 
seasoned  Production  Maintenance 
Manager  to  help  us  move  to  even  higher 
levels  of  accomplishment. 

You  will  be  responsible  for  managing 
the  production  maintenance  staff, 
systems  planning,  equipment  procure¬ 
ment  and  installations.  You  will  also 
provide  technical  direction  for  plant 
safety  and  operations. 

This  position  requires  extensive  man¬ 
agement  ability,  a  working  knowledge 
of  the  physics  involved  in  equipment, 
machinery  and  systems  operations, 
and  exceptional  planning  and 
coordinating  skills.  This  individual  will 
also  have  a  working  knowledge  of 
physical  sciences,  EPA  and  OSHA 
regulations,  electricity  and  computer 
systems. 

If  you  are  interested  in  joining  our 
team,  please  send  resume  for 
immediate  consideration  to  Human 
Resources,  P.O.  Box  1121,  St. 
Petersburg,  FL  33731-1121  or  fax 
your  resume  to  (81 3)  893-81 85. 


PRODUCnON/TECH 

PRODUaiON  COORDINATOR 
Chicago  Cold  web  offset  commercial 
printing  company  is  seeking  an  experi¬ 
enced  coardinator  to  handle  busy  plant 
scheduling,  customer  service  and  job 
follow  through  to  include  quality  checks 
and  press  OK's.  We  offer  competitive 
salary,  great  benefits  and  rook  to 
grow.  Knowledge  of  electronic  pre¬ 
press  coupled  with  a  minimum  of  5 
ears  printing  background  is  desired, 
epiy  to  Box  08169,  Editor  &  Pub¬ 
lisher. 

PRODUaiON  OPERATIONS 
MANAGER 

Minnesota  Sun  Publications,  a  group  of 
21  weekly  newspapers  located  in  the 
Minneapolis  suburbs,  seeks  a  qualified 
individual  to  manage  the  advertising/ 
editorial  production  process.  Duties 
include  electronic  page  building,  press 
scheduling,  and  quality  control.  This 
position  requires  exceptional 
interpersonal,  budgeting  and  analytical 
skills.  A  strong  working  knowledge  of 
the  Macintosh  production  environment 
as  well  as  current  industry  technology 
trends  is  a  must.  Excellent  Salary/ 
Bonus  and  benefit  package.  Send 
resume  to  include  salary  history  to: 
Human  Resources,  Minnesota  Sun  Pub¬ 
lications,  7831  E.  Bush  Lake  Road, 
Bloomington,  MN  55439.  EOE. 

PRODUCTION  DIREaOR 
Seeking  production  director  to  head  com¬ 
position,  pre-press,  printing,  inserting, 
mailing  and  bindery  operations  (or  the 
daily  newspaper,  plus  web  and 
sheetfed  commercial  printing  division. 
The  position  includes  oversight  respon¬ 
sibility  (or  operations  at  two  sister 
newspapers  nearby.  We  are  seeking  a 
managerially-oriented  individual  with 
excellent  skills  in  areas  of  quality  con¬ 
trol,  scheduling  and  planning,  budget¬ 
ing  and  expense  control,  maintenance, 
and  personnel  supervision. 

Please  mail  your  resume  and  cover  let¬ 
ter  to  The  Berkshire  Eagle,  Attn;  Human 
Resource  Department,  P.O.  Box  1171, 
Pittsfield,  MA  01 202  or  Fax  to  (41 3) 
442-7611. 

Deadline  to  apply:  June  1 3,  1 997 


PRODUCnON/TECH 

THE  AUSTIN  AMERICAN-STATESMAN 
is  seeking  a  Publishing  Systems  man¬ 
ager  to  supervise  a  staff  of  1 3  charged 
with  supporting  computer  systems  and 
electro-mechanical  devices  used  to 
publish  the  newspoper. 

Experience  in  newspaper  systems,  5 
years  as  a  manager,  excellent  written  and 
oral  communication  and  interpersonal 
skills.  DTI  experience  a  plus. 

Send  resume  and  letter  to: 

Human  Resources 
Austin  American-Stotesman 
305  S.  Congress 
Austin,  TX  78704. 

RESEARCH 

RESEARCH  MANAGER 
$45-50,000 

Growing  national  research  firm  needs 
researcher  to  work  with  publishers 
nationwide,  travel  to  major  markets, 
write  survey  questions  and  manage 
field  work.  Experience  required.  Send 
resume  to  Box  08176,  Editor  &  Pub¬ 
lisher. 

SOFTWARE  SALES 

SOFTWARE  SALES 
EXECUTIVE 

Company  specializing  in  software 
development  for  newspaper  and  mag- 
azine  publishing  industry  has 
immediate  opening. 

Ideal  candidate  will  hove  minimum  of  5 
years  experience  in  software  sales  and 
thorough  knowledge  of  newspaper 
advertising  and  circulation. 

Resume  in  confidence  to; 

Human  Resource  Department 
NEASI-WEBER  INTERNATIONAL 
8550  Balboa  Blvd.,  Suite  1 00 
Northridge,  CA  91 325 


E^P  Classified 

It^s  Your  People-tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every  week.. .83,000 
strong. 

To  increase  accuracy  and  expedite  placement. 
Fax  your  ad  to  (212)  929-1259,  or  mail  it  to; 

Editor  &  Publisher 
Classified  Department 
1 1  W.  1 9th  Street 
New  York,  NY  10011 
http://www.mediainfo.com 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

I  we«k-$9.05  p«r  lin« 

2  wMks-SS.OO  p«f  Hn«,  p«r  issue. 

3  weeks-$7.00per  Hne.  pec  issue. 

4  weeks-$4.05  per  tine,  per  issue. 


POSITIONS  WANTED 

1  week-$4.S0  pef  line 

2  weeks-SS.SO  per  Hne,  per  issue. 

3  weeks-$3.1S  per  Hrte,  per  issue. 

4  weeks-  $2.90  per  Hne,  per  issue 


Add  $  1 2.00  per  insertion  for  box  service.  Add  S6.X  per  insertion  for  box  service. 
Count  os  on  odcHtional  line  in  copy.  Count  os  on  odditlonal  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldfcice.  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  tdioviring  rates  per  column  inch,  per  insertion;  1  time,  $105: 2  to  5  fimos,  S 100 
6  to  13  times,  $95;  14  to  26  times  $90:  27  to  52  times  $85. 

DEADLINE:  8  day$  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  _  — 

Company  _  _ 

Address -  - 

City _  _ 

State _  _ 

Zip _ 

Phone _  _ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  $ 

Copy: _ 


Editon^ 

PUBLISHER 


1 1  WEST  19TH  STREET,  NY.  NY  10011.  212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


AVAILABLE  NOW!  Publisher/GM  pro¬ 
fessional,  experienced.  Zones  1  &  2. 
Start-ups,  turnaraunds,  linage  gains, 
streamlining,  training.  Reply  ta  Box 
08166,  Editor  &  Publisner. 


AWARD-WINNING,  PROFIT-MAKING 
Publisher  seeks  new  challenge.  BA 
Jaurnalism,  experienced  in  all 
departments.  Prefer  Western  U.S.  near 
urban  area.  Reply  to  Box  081 72,  Editor 
&  Publisher. 


CREATIVE  SERVICES/NEW  MEDIA 


A  SEASONED  Executive  involved  in 
interactive  media  for  20-t-  years  will 
deliver  on-time,  on-budget  and  high  tech 
products  to  market. 

For  a  detailed  resume: 
wiww.erols.com/ versols/ mbiakebarker 


EDITORIAL 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  positian  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  warked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


COLUMBIA  J  93  graduate  seeks  GA 
reporting  job  at  medium  daily/weekly. 
Any  Zone.  Editor  at  major  NYC  pub¬ 
lication  house  seeking  greener 
landscapes  &  honest  reporting  work 
NOT  driven  by  marketing  concerns. 

Clips/ resume:  Usa  (516)  692-5828. 


VERSATILE,  hardworking  editor  of 
alternative  weekly  seeks  greater 
challenge  in  writing/ editing  position  with 
larger,  mainstream  publication.  Resume, 
references  and  writing  samples  available 
at  wvrw. pond.com/~mjfawler  or  call 
Scott  Mallinger  at  (21 5)  790-1 1 79 


EXPERIENCED  technology  business 
writer,  energy  expert  in  Southeast 
seeks  news,  stringer  or  conference 
assignments.  Accurate  and  reliable, 
dweover^reporters.net 
(904)  767-5951 


when  you  find  yourself  on  the  side  of  ihe 
majority,  it  is  time  to  reform. 

Mark  Twain 


EDITORIAL 


MAY  DAYI  Veteran  soorts  editor/ 
columnist  seeks  to  escape  metro  for 
small  daily  challenge.  Award-winner 
Jack  af  afl  trades  plus  QuarkXPress. 
Box  08174,  Editor  &  Publisher. 


TOP  COPY/SENIOR  EDITOR,  28  year's 
experience,  seeks  job  sponsor  (or  F/T 
post.  Will  relocate.  Excellent  US,  UK, 
Asia  referecKes.  Goh  (212)  661-1361. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http:// netnow.micron.net/ -iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews6micron.net 


EXPERIENCED  HEALTH  CARE 
journalist  with  an  expertise  in 
managed  care  seeks  freelance 
opportunities. 

Contact  Eric  Resuhan  via 
E-mail:  eric_resultan6msn.com;  or 
Phone  (770)  975-0702 


FEATURES  AVAILABLE 


"BARON  WHETT  &  Mojor  Gridd-Lokke'® 
Topical,  pithy  sotire  geiri  to  syndicote. 
Box  4644 

Seattle,  WA  98104-0644. 


NEW  MEDIA 


A  SEASONED  executive  involved  in 
interactive  new  media  (or  20'f  years 
will  deliver  on-time,  on-budget  and 
high  tech  products  to  the  market.  For  a 
detailed  resume:  http:// 

www.erols.com/ versals/mblakebarker 


RESEARCH 


M.L.S.  GRAD  seeks  position  as  free 
lance  researcher.  Experienced.  Access 
to  Internet,  DIALOG,  and  LEXIS/NEXIS. 
E-mail  raymondv6mail.idt.net 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (201 )  575-1005. 


WE  ACCEPT 
MASTERCARD/VISA 
CHECKS  FOR  POSITIONS  WANTED 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  Identification 
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SHOP  TALK  AT  THIRTY 


BY  RON  S\inH 


A  Writing  Exercise  Needed 
In  Almost  Every  Newsroom 


The “F” on  the  college 

assignment  was  a  favor  real¬ 
ly.  Two  cliches  meant  an 
automatic  “E  Point”  made. 
Forever  sensitized  to 
those  little  labor-saving  devices  by  that 
unindulgent  professor,  I’ve  been  frus¬ 
trated  at  their  intransigence  in  my 
newspaper. 

Some  of  our  best  work  was  marred 
by  cliches  If  we  worked  hard  on  the 
top  eight  inches  we  might  relax  and 
throw  in  a  few  lame 
phrases  in  the  middle.  If 
editors  worried  about 
fairness,  completeness 
and  nuance  they  often 
left  the  tired  prose  in 
place. 

Any  time  someone 
would  fall  into  the  “gcxxl  news,  bad 
news”  trap,  I’d  pay  them  a  visit.  Our  talk 
would  go  something  like  this: 

Manager:  1  see  you  used  that  good 
news,  bad  news  lead  this  morning. 
That’s  OK,  but  I  want  you  to  know  you 
only  get  to  use  it  once  in  your  career  at 
this  newspaper. 

Reporter:  Gee,  I  wish  I  had  known 
that;  I  would  have  saved  it  for  when  I 
really  needed  it. 

I  feared  a  staffwide  training  talk  on 
this  subject  would  be  ridiculed.  It  might 
result  in  a  lot  of  nodding  heads,  but  it 
would  be  discarded  as  obvious.  Afterall, 
everyone  knows  better. 

Those  little  one-on-one  talks  kept  me 
sane.  Until  one  veteran  told  me  I  was  a 
little  late,  he  had  already  used  that  lead 
many  times. 

So  we  tried  to  exterminate  them 
with  an  exercise  that  could  be  success¬ 
fully  repteated  anywhere. 

I  saved  dozens  of  examples  from  our 
paper,  created  a  classification  system 
and  then  faced  the  staff  I  asked  writers 
and  editors  to  properly  classify  each 
example.  After  that  reinforcement,  I 
challenged  each  writing  team  to  police 
its  own  work  before  publication  and 
turn  in  any  offending  phrases  that  were 
allowed  into  print  by  other  teams.  The 


Smith  is  managing  editor  of  the 
Chattanooga  (Tenn.)  Times. 


last  team  to  fall  got  dinner  at  the 
paper’s  expense. 

The  competition  kept  everyone 
focused  and  it  worked  unbelievably 
well.  It  took  weeks  to  settle  the  contest. 
We  still  get  lazy'  on  occasion  but  every¬ 
one  has  learned  this  lesson  and  gets 
teased  if  they  slip. 

You  might  be  interested  in  our  classi¬ 
fication  system.  We  called  it  the 
(3hattan(X)ga  Times  Cliche  Classification 
System.  I  pmmised  the  staff  it  would 

become  known  world¬ 
wide  one  day.  Maybe 
you  can  help  me  with 
that. 

Here  goes: 

♦  The  Classic.  All  very' 
familiar.  Typically 
cliches  that  exaggerate. 
Blind  as  a  bat,  light  as  a  feather,  neat  as 
a  pin,  straight  as  an  airow,  thin  as  a  rail, 
white  as  a  sheet. 

♦  The  run-on  cliche.  If  the  classic  is 
bad,  this  is  worse.  It’s  like  a  bad  joke. 
I’m  ashamed  to  say  we  had  several 
examples.  Best  hunting  ground  was  in 
sports  and  politics. Actual  example:“It 
won’t  be  from  lack  of  trying.  And  even 
if  it  fails,  it  may  not  be  the  last  you  hear 
of  the  proposal.” 

♦  The  trendy  cliche.Tsunami.  Field  of 
Dreams.  Go  ahead,  make  my  day.  The 
American  Journalism  Revieu'  cele¬ 
brates  these  in  its  monthly  cliche  cor¬ 
ner.  Most  result  from  our  pop  culture. 
My  advice,  if  you  are  going  to  partici¬ 
pate,  do  it  early.  And  be  certain  to  go  to 
first-run  movies.There’s  nothing  worse 
than  being  last  to  use  a  trendy  cliche 
because  you  waited  to  rent  the  video. 

♦  The  automatic  modifier.  Word  pairs. 
Inseparable  partners,  i.e.,  colorful 
scene,  cry'stal  clear,  heated  argument, 
lingering  illness.These  are  the  kinds  of 
phrases  you  could  turn  into  a  game  of 
Family  Feud.The  top  mtxlifiers  our  stu¬ 
dio  audience  used. 

♦  The  acknowledged  cliche. Any 
cliche  followed  by  “to  use  the  cliche”  or 
its  equivalent.  Simply  telling  the  reader 
you  know  you  are  using  a  cliche  does 
not  make  it  any  more  acceptable.  You 
are  just  saying  I  know  I’m  tcx)  lazy  to 
be  original. 


♦  The  turned  cliche.  One  of  our  two 
acceptable  forms.  Letterman’s  refer¬ 
ences  to  hail  the  size  of  canned  hams 
comes  in  here.  Pandora’s  briefcase  is  a 
g(xxl  turn  in  a  business  story'. 

♦  The  invoked  cliche.Tliis  is  writing  at 
a  higher  level.  Bringing  the  cliche  to 
mind.  Letting  the  reader  supply  it.  One 
of  my  sportswriters  managed  to  resist 
the  often  automatic  “Field  of  Dreams  — 
Build  it  and  they  will  come”  references 
in  a  story'  about  a  new  stadium  being 
built  here.  He  talked  about  the  pniblems 
the  team  has  attracting  fans  and  then 
said  that  the  new  stadium  alone  won’t 
solve  those  problems.!  hen  he  wnxe, 
“TThis  is  not  Ray  Concella’s  cornfield.” 


Dow  Jones,  ITT 
to  sell  cable 
TV  station 

OW  JONES  AND  ITT  Corp.  an¬ 
nounced  that  they  have  reached  a 
definitive  agreement  to  sell  WBIS-H 
(channel  31  in  New  York  City'  to  Paxson 
Communications  Corp.  for  $257.5  mil¬ 
lion. 

Purchased  by  the  two  companies  in 
1996  for  $207  million,  the  agreement  is 
subject  to  approval  by  the  Federal 
Communications  Commission. 

WBlS-t-  will  continue  to  operate  with 
its  current  programming  until  June  29, 
after  which  Paxson  will  provide  the 
station’s  programming  under  a  time 
brokerage  agreement  until  the  transac¬ 
tion  closes. 

Revenues  up 
at  Central 

CENTRAL  NEWSPAPERS  INC. 

reported  a  gain  of  20.8‘X>  in  rev¬ 
enues  for  the  four  weeks  ended  April 
27, 1997,  compared  to  results  for  a  sim¬ 
ilar  peri(xl  a  year  ago. 

Full  run-of-press  advertising  linage 
for  the  fiscal  month  was  up  20.3% 
compared  with  the  same  period  in  the 
prior  year. 


an 

editor  solved 
a  cliche  problem 
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It^s  True. 

Read  it  Yourself. 

Anti-cancer  benefits  of  regular, 
moderate  sun  exjjosure  outweigh 
the  risks  associated  with  sunburn 
and  overexfwsure  which  easily  can 
be  minimized,  according  to  new 
research  conducted  outside  of  the 
dermatology  industry. 

Why  doesn’t  the  media  ever  hear 
this  side  of  the  story? 

Giant  pharmaceutical  firms  have 
teamed  with  dermatology  industr)' 
lobbyists  to  intentionally  overstate 
the  risks  of  regular  sun  exposure — 
promoting  the  financial  interests  of 
industries  making  billions  of  dollars 
by  scaring  jjeople  out  of  the  sun. 

Sound  incredible?  Consider; 

B  Legitimate  research  connects 
increased  sun  exposure  to  lower 
risks  of  the  most  deadly  cancers. 
Colon,  breast,  prostate  and  ovarian 
cancers — which  kill  a  combined 
138,000  Americans  annually — may 
be  retarded  or  inhibited  by  regular 
sun  exptosure. 

B  One  1993  study  su^ests  that 
30,000  cancer  deaths  could  be 
avoided  every  year  if  more  people 
tanned  regularly.  Yet  “sun  scare” 
lobbyists  bury  their  heads  in  the 
sand  and  claim  unilaterally  that 
there  are  no  benefits  from  tanning 


or  regular  moderate  sun  exposure. 
Although  it  would  be  difficult  to 
document,  it  is  very  conceivable  that 
this  anti-tanning  position  could  be 
killing  thousands  of  p>eople. 

B  Researchers  have  known  for 
years  that  melanoma  skin  cancer  is 
most  common  on  parts  of  the  body 
that  do  not  receive  regular  sun 
exposure.  People  who  tan  regularly 
seem  to  be  at  a  lower  risk  for  this 
deadly  form  of  skin  cancer,  yet  “sun 
scare”  lobbyists  flood  the  news  with 
misleading  anti-tanning  messages. 

B  Rank-and-file  dermatologists, 
who  journalists  turn  to  frequently 
for  information,  are  not  privy  to 
what  the  research  really  says  on  this 
issue.  Typically,  they  only  read  what 
dermatology  industry  lobbyists 
publish  in  their  own  propaganda. 
They  seldom  read  the  research,  but 


merely  “salad  bar”  summary  stories 
written  with  a  preconceived  agenda. 

B  Cosmetic  manufacturers  and 
multibillion-dollar  pharmaceutical 
companies  spend  $100  million 
every  year  advertising  a  self-serving 
message  that  tanning  is  bad  for  us. 
They  are  the  single-largest  advenis- 
ing  category  in  beauty  magazines. 

You’ve  been  told,  “There  is  no 
such  thing  as  a  safe  tan.”  In  reality, 
it  isn’t  safe  NOT  to  tan.  Avoiding 
the  sun  may  be  dangerous. 

We’re  not  saying  that  people 
should  tan  recklessly — just  that 
moderate  tanning  is  smart,  outdoors 
in  the  sun  or  indoors  in  a  salon. 
Don’t  lose  sight  of  that  in  profit- 
inspired  “sun  scare”  rhetoric. 

Interested  in  hearing  more?  We 
have  a  lot  to  tell  you,  and  will  send 
you  the  research  to  back  it  up. 


(Left)  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 
exposure  reduces  risks.  (Right)  Research  supports  the  concept  that 
regular,  moderate  sun  exposure  is  less-risky  than  avoiding  sunshine. 


Moderate  Tanning.  It’s  Smart. 

Call  (800)  652-3269  for  a  free  kit  on  “Smart  Tanning.” 


Mark  your  calendar  for  October  15-18, 1997,  in  Atlanta  for. 


The 

Associated  Press 
Managing  editors 
■Convention  c 

(It’s  more  than  a  name  change!) 


APME  has  changed  with  the  needs  of  the  nation’s  editors  and  with  the  realities  of 
their  travel  budgets.  At  APME,  editors  tackle  nuts-and-bolts  issues  that  make  a  practical 
difference  in  their  newsrooms.  Maybe  that’s  why  so  many  of  those  who  attend  APME 
conferences  consider  them  to  be  the  most  cost-effective  continuing  education  there  is. 


IN  Atlanta,  we  will: 

•  Continue  our  foous  on  good  writing,  with  a  daylong  workshop  for  editors. 

•  Review  the  best  ideas  of  the  year  from  small  newspapers. 

•  Gather  in  small  groups  to  learn  how  to  create  a  culture  of  innovation  in  the  newsroom. 
•  Talk  in  practical  terms  about  media  credibility  and  the  role  of  editors  in  their 
communities,  and  hear  the  latest  news  from  the  top  editors  of  The  Associated  Press. 

APME  is  open  to  managing  editors,  editors,  wire  editors  and  other  newsroom  leaders. 
There  are  no  dues.  You  join  by  participating. 


A  T  L  A  N  T  Al 

For  more  information  about  the  conference  or  APME,  call  Bruce  Nathan,  AP  New  York,  at  212/621-1552, 
Edward  Jones,  Chair  of  the  Membership  Committee,  at  540/374-5401  or  at  800/877-0500,  ext.  401. 


